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ALCOA WANTS YOU 


Here's a book that tells about 
exciting career opportunities 


in every branch of engineering 


The opportunities at Alcoa are so many, so promising, so rich in recognition 
it took a book to tell the story. And Alcoa wants vou to have a copy 

If you choose a career with Alcoa, you'll get intensive training from the 
men who built the aluminum business. You'll have the opportunity of work 
ing in our production plants . . . sales offices . . . research laboratories; and 
positions are open in almost every section of the country. Your work will 


be challenging and your associates stimulating 


The whole fascinating story of careers with Alcoa is told in this colorful 


new book. See your Placement Director or send in the coupon below for 


your copy of A Career for You With Alcoa, 


Your Guide to the Best in Aluminum Value 


ALUMINUM COMmMPaANY 


Name 
Addiess 

City and State 
College 


Degree 


Write for your copy today! 


ALUMINUM COMPANY OF AMERICA 
1828 Alcoa Building 
Pittsburgh 19, Pa 


Please send me a copy of A Career 
for You With Alcoa 


Date of Graduation 


Tune in the ALCOA HOUR, television's finest 


hour of live drama, alternate Sunday evenings 
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Browning 

Butler 


Young manager 
handles finances for 
*40,000,000 business 


General Electric is made up of more than 


* 


90 product departments that operate as in- 
dividual “businesses” — each conducting its 


own legal. financial, manufacturing, engi- 


neering. marketing and research activities. 


One of the most important of these busi- 
nesses is the Technical Products Department 
that makes broadeasting and communica- 


tions equipment and semi-conductor devices. 


Responsible for managing the finances of 
this $10 million business is Robert H. Platt. 
Platt’s Work Is Important, Responsible 
In the next ten years, the Technical Products 
Department is expected to reach the $100 
million mark — more than doubling its 
present size. This is a big job. And it requires 
Platt to keep tabs on everything from tax, 
cost, and general accounting to payrolls, 
budgets and measurements, credits and col- 
lections. and internal auditing. 
25,000 College Graduates at General Electric 
Experience gained in the Business Training 
Course and as a traveling auditor gave Platt 


a variety of financial experience. Like each 
ROBERT H. PLATT joined GE. in 194) 


of our 25.000 college-graduate employees, | mm after receiving his BA. at Colgate 

University. He served 2 years in the 

he was given the chance to grow and realize Navy, attaining the rank of Lieutenant 

J.G.). He is aleo a graduate ol G.E.’ 
his full potential. For General Electric has Susiness Training Course 


long believed this: When fresh young minds 
are given the freedom to make progress, 
everybody benefits — the individual, the 


company. the country. 


Educational Relations, General Electric N E a A L eB E LE CT R C 
Compan tad, New York 
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shoes 


If you can, there is unlimited oppor- 
tunity for you at Owens-Illinois! 
These shoes are available because 
the graduate who wore them yester- 
day has gone on to greater things in 
our company. And he is now prepar- 
ing to take the place of the man who 
moved on before him! 


He found that there was plenty of 
room to develop in fields such as 
sales, engineering, production, ac- 
counting, advertising and merchan- 
dising. A great satisfaction was de- 
rived from the knowledge that his 
was a stable company because of its 
great diversity of products and its 
research and development programs 
that were continually adding new 
ones 


Many advantages were his through 
being associated with a company of 
outstanding reputation and prestige. 
He found, too, that Owens-Illinois 
is a young man’s company, eager to 
reward young men able to contribute 
to the development and marketing 
of new products. He found that 


We invite you to write to 


military status had no bearing on 
his eligibility. 


If you should be employed by 
Owens-Illinois you would discover 
these same things. You would begin 
an individualized training program 
with which your supervisor would 
keep close touch. You would find 
ever expanding opportunity in a com- 
pany whose yearly sales are in excess 
of $350 million, a third larger than 
1950. And somewhere, in our organ- 
ization of 46 sales branches, 30 man- 
ufacturing plants, our Technical Cen- 
ter, Duraglas Center or national 
offices you would find a future and 
build your career. 


OWENS -ILLINOIS PRODUCTS INCLUDE 
Glass containers for foods, beverages 
medicines, cosmetics, household chemicals; 

closures, corrugated cartons, wood 
boxes, plywood, table glassware, laboratory 
giaseware, glass block and insulating mat 
erials, television bulbs, electrical insulators 


and custom molded plastics 


DIRECTOR, SELECTION OF SPECIALIZED PERSONNEL 


MAKERS OF (I) PRODUCTS 


Owens-ILLINoIs 


GENERAL OFFICES - TOLEDOL, OHLO 


You have a tough decision to rake about that all- 
important first job. Which company offers you your 


best future? 


Let The Man With The Facts discuss with vou the 


L t Th M varied and challenging opportunities at Westinghouse 


He is a man with broad personal experience who can 
With Th F t tell you the specific things you want to know oes oe 
1 e ac S many kinds of careers training program .. . further 


education . . . advance ment how you can grow with 


tell you about Westinghouse 


Westinghouse is one of the fastest growing companies 
careers in America. It is ¢ xpanding rapidly into ¢ hallenging new 


fields like atomic power, sermconductors, director sys- 


with Westinghouse tems, automation. Let The Man With The Facts tell you 


about these and many other fic lds that offer almost 


unlimited Opportunities... at Westinghouse 


It’s your decision, but before you make it. ask your 


Placement Officer to make a date with the Westinghouse 
Man With The Facts. In the meantime, ask for 


your 
copy of our 48-page book, Findiny Yow Place in Industry 


Ask your Placement Officer about 
Career Opportunities at We Sting house 
or write for these two booklets: Con- 


you CAN BE SURE...iF ITS tinued Education in We tinghouse de 


scribing our Graduate Study Program 

We e and Finding Your Place in Industry 
estin house Write: Westinghouse Electric Cor 
poration, Educational Department 


Ardmore Boulevard. at Brinton Road 
Pittsburgh 21 Pennsylvania 


Wet 
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the sky is our world 


From advanced research into the fundamental forces 
of the universe—gravity, nucleonics, astrophysics—to the 
launching of man’s first stepping stones into space itself, 
Martin engineering activities are among the most excit 
ing in the aircraft industry today. 

The sky is our world, and outer space is the next 
frontier! 

li you are interested in learning the story of a great 
engineering adventure, which includes some of the most 
advanced projects now in the research and development 
stage, contact J. M. Hollyday, Dept. J3, The Martin 


Company, Baltimore 3, Maryland. 
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The Common Denominator of Success 


Why do some succeed, while others, 


H. PAUL ABBOTT 
Director of Education and Male Employment 
North America Companies 


There is nothing more interesting than the 


role of the educator or trainer, nor at times 
The stu 
dent who has within himself all the ingredi 


ents for successful living. but who consistently 


can anything be more frustrating. 


defeats himself Is Hho Uncotinon phenomenon 


All too tre 


quently he is the young man of pleasing pet 


on the industrial training scene, 


sonality with genuine ability, well educated 


and apparently ambitious. His mentors have 
great hopes for him. At early age he appears 
to be a man destined for great things. At the 
outset all seems to vo se well, but sooner on 
later. and apparently without 
he fails 
and ambition notwithstanding! 


mig! 


good redson 
personality, ability, good education 


What is miss 


Why Does One Succeed? 
Let us ask dollar 
question, “Why does one man succeed while 
Why in a matter of only 


years can one man be worth sal 


ourselves the sixty-four 


the next man fails 7” 
a very few 
arywise five or six times as much as a fellow 
employee? Why do 


sponsibilities early 


some men assume re 


and thrive upon them. 


whereas others never arrive at the heights ol 
leadership? when a company screeiis 
its trainees so carefully that differences in per 
sonality. ability. and education are negligible 
these differences of 


plishment continue to startle those of us whe 


nonetheless Vast accom 


follow the development of our young men. 


with equal potential, fail? 


Dr. Robert \. MeMurry has for years main 


tained that industry in its selection of man 


power has placed all emphasis upon “can do 
“will dow” Dr. 
MeMurry points out that failures in) business 


for want of the necessary technical proficiency 


while ignoring the candidates’ 


are extremely rare. no more than one in every 
ten cases 


“Most people fail on the job.” says 
Dr. MeMurry. “because they lack certain basic 


character traits, proper motivation to work, 
and because they fail to demonstrate necessary 
emotional maturity.” Their “will do” or will 


ingness to use their talents is the all iiportant 
thing 


Temperament Not Compatible 
Dr. Walter V. Clarke, the originator of the 
letivity Vector Analysis, maintains that most 
people fail to succeed because their tempera 
ments are not compatible with the type of jobs 


they were chosen for 


have chosen, or which 
them. The man of sales temperament can do 
accounting if he is trained for it but he will 
always be restless on the job and. no matter 
ability to deal 
will get between 


working accuracy 


what his 


with numbers. his 


sociability and steady 


him 
The man of detailing tem 


perament by reason of his conscientiousness 
and persistence may get by as a salesman, but 
his peak is usually medioerity and he actually 


has litthe love for his job. The man of engi 


j 
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neering or creative temperament may wind up 
behind the big desk but it is 
purely his skill that takes him there and as 
an administrator of the 


in the corner 


activities of others he 
desired. He 
duce by his unsympathetic handling of people 
the very 


leaves much to be may even pro 


union he so detests. 


The Genius 
The 


acter 


weaknesses of chat 
high 


degree of emotional immaturity can reach the 


yenius with many 


purely selfish motivation, and a 


pinnacle of business success, but he is very 


rare 1 he moron may ae hieve the saine degree 
of success through luck and personal influ 
ence, but in today’s increasingly professional 


status of business fortu 


nately 


management he is 
a rarity. But these extremes 
really the subject of this 
What concerns us here is, 


becoming 
of ability are not 
article in the race 
of business. why do some horses of compara 
ble abilities 
the finish 


ingredient which is the common denominator 


and carrying equal weight cross 


line ahead of others. Is there an 


“OPPORTUNITY UNLIMITED 


Vou. 16 No. 3 


if there is. 
in industry do anything 


of success? And. can we 
about it? Is it per- 


haps something we have been neglecting? Pet 


trainers 


sonally, to these questions | think there is an 
aflirmative answer. 

Jeremy A. Sarchet, an experienced training 
wrote in the July. of the 
Clarkson Letter the following: 


“Attitudes are powerful and pervasive. A 


director, 1955 issue 


feeling of personal competence is an attitude 
belief that American 
industry offers new opportunities daily is an 
attitude 


toward one’s self: the 


toward our economic system; a con- 
rather methodical 
and impersonal is an attitude toward a par- 
ticular class of people. 

“An attitude 
acteristic way toward a given object, person. 
Thus an attitude 


literally thousands of separate 


vietion that engineers are 


is a tendency to act in a char 
or situation. can influence 
actions of a 


person, and 


If we know a person's attitude, 
know the 


himself, we 


if we situation in which he finds 


can predict fairly accurately the 


direction of his behavior. 


Merchandising 
Engineering 
Sales 
Accounting 


Transportation 


General Training 


Cargill 


INCORPORATED 


Address Correspondence 
200 GRAIN EXCHANGE 
MINNEAPOLIS 15, MINN. 


| 


“Thus if we could develop a foolproof 
method of changing or developing an attitude 
in a sizeable group of people. we would exert 
a powerful influence on the behavior of those 
people. We would effect this change with a 
minimum of formal controls and policing be 
cause the attitude is somehow inside the per 


behavior. A 


has 


wh 
this ts 


why attitude change is so fase inating to tmeaost 


steers his 
attitudes 


“on and person 


can shape real power, 


Attitude Is the Key 
\fter 


business succeed of 


watching thousands of trainees in 
fail. | have become con 
vinced that attitude is the key. the common 


Moreover, | know 


it is for us trainers to lose sight of 


denominator of SUCCESS, 
how easy 
attitude while busily 


knowledge and skill. 


‘ versight on 


engaged imparting 


| have come to rue this 


many occasions so far as the 
group situation is concerned and | am con 
vinced that a majority of the so-called inex 


plicable failures of individuals stem from this 
same neglect, 
Dr. MeMurry is so right that 


nore important than 


“will do” is 
“Will do” is 


an attitude which is colored by the presence 


“can do.” 


or absence of basic character traits. proper 


motivation and emotional maturity. 

Dr. Walter Clarke is also right that temper 
ament as related to the job is vital. 
make 


certain attitude toward his job. 


\ mans 
take a 


temperament ts him 


voing to 
literally dozens of temperament patterns to be 
found in people and nearly all of them can be 
either good or bad depending upon the ty pes 
related. In 
proper juxtaposition they bring favorable atti 
tudes work. In the 


produce attitudes which can 


of jobs toward which they are 


toward the wrong rela 
tionship they 


stifle all possible SUCCeSS, 


Many Attitudes Important 


There are. however. attitudes 


than merely the one toward the job. \ 


many more 
man 
can have a temperament which is compatible 
with his job and still fail to rise above the 
His attitude 


medion re 


rating. toward his 
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Helpful 
Pree Gooklet 
For Your Students 


Again this year we are in 
terested in talking to seniors 
and graduates completing mili 
tary service about challenging 
opportunities being offered by 
the Connecticut Mutual Life 


Insurance Company. 


A copy of our booklet des 
cribing these opportunities is 


yours for the asking. 

We are particularly in- 
terested in the liberal arts 
graduate who is seeking an 
opportunity in the sales or 


management field. 
Please address inquiries to 
Horace R. Smith, Superinten 


dent of Agencies. 


The Connecticut N\utual 


LIFE INSURANCE COMPANY HARTFORD 


Von. 16 - No. 3 
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country. our ty pe of economy. his community. 
his ‘ hure h 


low employees or himself can foster or stifle 


his family. his company, his fel 


success, Conflicting loyalties toward any of 


the se institutions can become road blocks on 
the way to success 


hoy alty 
at the 


young men profess an attitude of 
and to their 


belittling or even trying to 


devotion country while 


same tine 
undermine its economy based upon free enter 
always been a 


student. It is a 


prise xtreme idealism has 


characteristic of the rather 
unimayinative man who has not been 
with the 
theories of socialism or even communism. It 


takes tine 


young 


fascinated at another 


one time of 
for him to realize that both social 
and 
fact far 


communism are not new ideas. in 


from it. Idealists over the centuries 


countries including our have 


own 
‘ xperimented with both these ideologies. The 
records ol in the 


Ideals are uplifting and they 


failure are clearly marked 
pages of history 
usually bring progress along with man’s at 
tempt to realize them. Some ideals, however 
are useless because they fail to offer a practi 
cal application that is successful. For com 
munis to succeed all men tritest he perfect, 
incentive to work and progress 
their their fellow 


In communism the profit motive inevitably 


needing ne 


other than love for man 


has to be replaced by foree and loss of indi 


Otherwise the 


vidual freedom standard of 


living goes down, people suffer and chaos pre 


vails The 


ess W hose 


than cannot succeed in busi 
loyalties to his country and to the 
free ente prise system which made it vreal are 
in conflict 
attitude of 
right 


Such confliet produces either an 


attitude of down 


Neither is 


ofr an 
subversion conducive to 


mindedness and SClise of Comunity 


Most 


more of these traits than we 


service are fine attributes in any 


ol lis need fat 


have. 


kvery now and then, however. we 


run 
into the individual who finds his primary mo 
tivations for working (prestige and service) 
satished off the job in community activities. 
As a result he brings to his vocational activi 
This may he 


ties an attitude of indifference. 


good for his community but it is 


certainly 
harmful to his career. This is not as unusual 


a phenomenon as one may think! 


Religion 
been the backbone of our 
country. Most of us agree that it is the buttress 
for our future. There are, unfortunately 


people who gain from their religions unwat 


Religion has 


ranted bias and ‘prejudice. Sometimes they 
bring these to the office with them. Attitudes 
toward fellow workers are affected thereby 


These attitudes are soon sensed and produc 
animosities which in turn are harmful to the 


young man secking a successful career, 


Social Consciousness 


Fortunately it is not prevalent in this coun 
try but 


sometimes acutely 


young men are 
conscious of the social prestige their families 
toward 
they 


Such social consciousness is not 


have given them on which for one 


reason or another have strong leanings 


easily con 
cealed so as a result it creates resentment on 
the part of fellow workers toward an attitude 
which they call high hat or snobbish. Th 
road to success is steep enough without having 
envious hands reaching out to pull a man 


down! 


The foundation of our society is the family 
The moral fibre of our people will be in shreds 
on that day on which family life 
Lovalty 
must and yet there are those whose orientation 
that 
they set up for themselves roadblocks to busi 
Little Johnny has the sniffles so 
Dad stays home and holds his hand instead of 


as we know 


it disintegrates. to one’s family is a 


overwhelmingly family centered 


is so 
Hess SUCCESS, 

voing to work. Some young men incur family 
responsibilities too soon and eypenses tow 
high to ive them the freedom they need to 
undergo lengthy training at temporarily low 
income but leading toward ultimate income 
that could comfortably maintain a very size 
able family. This shortsighted attitude causes 
far too many young men of outstanding po 
tential to sell their 
rates, settling for careers far 
Do not 


fore ed sale 
their 
misunderstand 


prospects at 
beneath 
abilities to perform. 
believe in 


me: | marriages but self 


youny 


The research facilities of the petroleum industry provide « 
list of specialized scientists and engineers 


RESEARCH 


at Baytown Texas 


areers for a long 


Indeed, the over-all field is so comprehensive that almost any scientist would 
feel at home in an oil company’s research laboratory 


Petroleum research is creative, stimulating. and productive work. [t employs 


brains in the country. Most of these top men o 
so to speak, within the industry. Fresh from college 


many of the finest scientific 
up. they came to work for 
oil company where their special aptitude for the research laboratory was 
discovered and developed. 


The petroleum industry offers young 


scientists and engineers the widest 
opportunity to do work that is useful, well paid, and satisfying to every man’s 
desire to follow his personal bent, 
HUMBLE OtL & REFINING CO 
* 
P ° BOX 2180, HOUSTON 1, TEXAS 


QUICK FACTS ABOUT THE HUMBLE COMPANY 


of Operations Texas, New Mexico, Florida, Alabama, Georgia, 
Lousiana, California, Washingtor 
Wells didled annvally 900 O00 
Crude Onl Production Averages 0,000 barrels daily 
Refining Capacity 80.000 barrels dal 
Retad Sales Texas and New Mexwo. Leading Texas marketer 
Humble Pipe Line Co Operates crude oil and product 


pope lines in Texas, trans 
ports an average of about 750,000 barrels daily 
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restraint and 


still 


virtues which ean help a younpy man on his 


budgetary discipline 


way toward the SUCCESS he can achieve 


As Walter Clarke ably 
there is a temperament which so focuses upon 
life that a the 


situation 


has demonstrated 


home cannot succeed 


h 


sales which for travel away 


from home or a brings location 


transters 


\ 


necessary for 


attitude 


means promotion 


toward his family life can 


a hindrance to progress in business 


Company Attitude Important 
No attitude 


or failure 


to 
in a business career than that which 
It 
heen said that “a4 tian will remain a tnere ¢ le rk 
hie 
company bo be entities separate and apart. \ 
man crosses the threshold of executive 
sibility that he 
interests and those of his company to he one 
ane the 


conducive SUCCESS 


a man adopts toward his COMpAany has 


just so long as considers himself and his 


respon 


on day when considers his 


same. Good managerial decisions re 


quire a man to be closely 


integrated with his 
If each decision contemplated Is 
muddied by thoughts of how 


allect the 


the action will 
individual himself, then weak com 
promise and hesitaney will dull the execution 
of the One 


young man expressed it well when he 


action needed successful 


very 
said 
that he had learned lo approag h ei h dec 


us though he were the president of the com 


pany. He then found it easy to be objective 
and to keep selfish interests or feelings of in 
security under control. Such an attitude is 


hard to acquire and some of our very ablest 


Lntil they 
clo, the company s destiny cannot be entrusted 


young men never cross this line 


\ man’s attitude toward himself can take 
him far 


yetlison his career at an early stage. 
\ young man can take himself so seriously as 
to appear ludicrous in the eyes of his super 
The successful exee- 
unsparing of himself but for 
the long pull he had better treat the complex 
human 


visors and subordinates, 


utive usually 


mechanism with intelligent 


respect, 
UL leers do not have to be the mark of the suc 


cessful man. Above all, the successful young 


man must keep himself in proper perspective. 
No matter what he has accomplished he must 
have clone 
if he ‘ 
a while to laugh at his 
own fallibility. The inflated ego can produce 


there are others who could 


least well He 


take time out once in 


know 


al as is fortunate an 


stupid subjectivity, pig-headedness and ani 
mosities which militate against the successful 
of the efforts of \ 


some attitude toward oneself is very much to 


direction others. whol 


he desired. 


If the 


of success and if attitudes can be developed 


attitudes are common denominator 


toward job. country, community. church 
family, company, fellow employees and the 
individual himself, what are we in industry 


doing to discover existing attitudes and then 
them 


genuinely 


to correct or improve lam inclined to 
that the 


panies are doing more and more in the matter 


believe progressive 
of checking upon attitudes existing at the time 
Psychological tests carefully 


patterned interviews, when interrelated. can be 


of hiring and 


very revealing so far as attitudes are con 
cerned. | am afraid. however. that once the 
selection of a trainee has been decided upon 


we are inclined to forget attitudes and start 


concentrating upon imparting knowledge and 


skill. This is an easy mistake to make but a 
very serious one. 
Attitude Development 

,| venture to say that if those of us who 
have anything to do with training young men 
were to shift the emphasis so that we concen 
trated upon attitude development, even to the 
extent of neglecting teaching skills. we would 
be ahead in the long run. Moreover. we would 
actually be making our jobs easter for out 
selves. because the young man with the right 


attitude will seek out knowledge of the busi 
ness on his own. whereas the trainee with the 
and skill 


through careful training but will not exercise 
them intelligently thereafter 

If pre 
sume that the individual can do the job and 
will be temperamentally suited to his job. If 
character traits, 


wrong attitude may gain knowledge 


selection has been ood, we may 


motivation and maturity indi 


Boeing 


offers 


long-range 


engineering careers 


Scores of Boeing engineers today are 
enjoying intriguing and rewarding 
careers because of sound advice 
given them 10, 15 or 20 years ago by 
their college professors and place 
ment officers. 


Today your students will find in 
aviation—and Boeing—still greater 


opportunity and growth potential 


joeing today employs more engi 
neers than at the peak of World War 
Il. One out of each seven employees 
is an engineer! And stability has long 
marked an engineering career here 
Forty-six per cent of Boeing engineers 
have been with the company for more 
than five years; 25/7 for more than 
10 years; 6°; more than 15 vears 
There are a number with 20, 25 and 
even 30 years’ service. 


What kind of work does Boeing 
offer? Opportunity lies in three basic 
areas: Research, Design and Produc 
tion. Programs include multi-jet 
bombers, America’s first jet transport 
the Bomar pilotless aircratt guided 
missile system, application of nuclear 


power and supersonic flight 


Boeing is continually seeking en 
gineers of ability —electrical, civil 
mechanical, aeronautical and related 
fields ats well as phy Sit ists and mathe 
maticians with advanced degrees 


Engineers are encouraged to take 
daytime graduate studies during 
working hours and are reimbursed 
for all tuition expenses. May we send 
you—or any of your students —ad 
ditional information about engineer- 


ing careers at Boeing? Just write: 


JOHN C. SANDERS, Staff Engineer — Personnel, 
Boeing Airplane Company, Seattle 14, Wash. 
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cate a willingness on the part of the trainee 
to apply his capabilities, then we can presume 
that his attitude toward his job will be 
We shall, 


time to 


good, 
to check this from 


indiy idual 


of course, have 


time as the progresses 


through training and later development. 


Country 


As far as attitude toward country. patriot 
ism. is concerned we have a right to presume 
that genuine loyalty exists amongst all our 


We cannot 
that all of them realize to the fullest just what 
are the 


trainees however. be so confident 


nyredients which have made our 


country great. bar too many of our young 


have only a fuzzy notion as to the 


people 
part free enterprise has played in our nation s 


development. Even more of our young men 


have 
enterprise is. Lf our companies believe in free 


enterprise and follow the rules of the games, 


we owe it to our young men to he sure that 
they too understand the game and its rules. 
bLeonomic education is not a waste of time: 


SAVANNAH, GA. 


WC. MORRISON, 
Employment Manager 


a confused conception of just what free 
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ii is very vital in developing the proper atti 


tudes toward our American economy. It is 
worth spending considerable time orienting 


man in business to the system which 
HOBSO (How Our Business 
System Operates) Program developed by the 


the young 


supports it, The 


duPont Corporation is an excellent example 
It is intended for all 
employees, but it can be particularly beneficial 
for the 
he is trained to 


able to measure exactly the 


of economic education. 


young man of promise. especially if 


conduct) such conferences 
In our Company we have never been 
benefits 
all ous employees in this economic education 
that the 


vained by 


but we do know young men we 


trained to conduet vained tmmeas 


urably by their experience 


Community 
In a management development program we 
ire always interested in a mans personal de 
velopment. Important here is a mans attitude 


toward the community in which he liv \s 


mentioned before, it is possible for a man to 


A 
/ conronarion | 
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hecome so wrapped up in community activi 
ties that he has little time or energy left for 
his main career. Actually. | think it is more 
common for a man to overemphasize his 
community activities when he cannot find sat 
isfaction and progress on his job. The very 
busy man of high energy and endurance finds 
time to do good in civie affairs without de 
tracting from his efliciency as a business man. 
The all important thing is that the young 
man should have a sense of responsibility to- 
wards the community in which he lives. As 
he takes part in civic activities he can en 
counter experiences and responsibilities which 
will strengthen and prepare him for the chal 
lenges which lie ahead in his business career. 
Selfishly he can benefit by developing an un 
selfish attitude towards the activities of his 


community, 


Church 

\ man’s attitude toward his church is a 
very personal matter and not one that we in 
industry can do much about. We must. of 
course, be on guard against attitudes of in 
tolerance or bigotry. They are the marks of 
the small man and as such are great deterrents 
to success. We have a right to encourage 
trainees to attend church and embrace the 
codes of ethies which the churches have 
promulgated and refined through the ages. 


The truly successful manager of business t 


day is a man of integrity with a sound cod 
of ethies. He needs such principles so that 
he may steer a straight and consistent course 
free from the perils of shady practice and 
“smart” conniving. As our better and more 
respected corporations have developed con 
SCIeCnCes and high principles, so should we 
indoctrinate our youny men in the wisdom of 


developing the same for themselves. 


Family 

\ man’s attitude toward his family is like 
wise a very personal matter but it can have 
a very positive effect upon his career. Most 
men are so situated financially that they must 
work to earn the money necessary to support 
the family. The greater the success of such 
mens careers, the more comfortably the fam 


ily can be maintained. In short. whatever 
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Opportuntty 


multiple-line business. 


Sound, individualized expo 


sure. caleulated to build the 


foundation for your career 


réduaucemeut 


As fast as you are ready tor 


it. You set your own limits 


A group of tour Compan writ 
ing all formes of insurance. Serve 
Canada, Puerto Rico, Hawan 
Branch offees from coast to coast 
nm North America 


Phe Travelers has long been most 
ibly managed. It is the largest 
ind one of the most prominent 
ind best Known multiple-line com 
pan in the country. in the 
highest repute ind is noted for 


il progre ivene 


Best's Life Insurance Report 
1955 50th Annual 


More information about The Tra 
elers and specifie career opportunity 
with the Company ts available to you 
on request. Write CAREER DESK 


for our literature 


The Personnel Dept. 


THE TRAVELERS INSURANCE COMPANIES 
700 Main Street 
Hartford 15, Connecticut 


Plenty all areas of out 
' 
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hie lps the career inproves the condition of the 
family and whatever impedes the career de 
prives the family of something it might have 


we see young men letting the family get in the 


Despite this simple fact. time after time 


way of a ste essful career, whic h Is prac tie ally 
the same as letting the family get in its own 


It 


domineering wife 


way is a mans prerogative to marry a 
and sometimes these strong 
characters give the man some of the backbone 


hie 


not be permitted to encroach upon her hus 


needs to succeed a he wile, however, should 


band’s business activities except to comple 


ment his activities in a graceful and appro 


priate manner usually socially. Tf the hus 
bands career calls for travel, family interest 
and demands must not interfere. If promo 
tions call for transfer to other cities. family 
objections must be overruled Although tem 
porarily uneomfortable these transfers ulti 
mately benefit’ the family The successful 
career man must achieve the attitude of 
leader in his own home. Hf he cannot guide 


his own family unit and make decisions in its 
he 


a business unit making wise decisions 


best interest will never succeed as a mana 


ol 


in its best interest 


wer 
We must train our young 
men to realize that itis an intelligent attituce 
to place family interests in a secondary posi 
tion to business interests because in the long 
the stands to benefit It 


surprisingly diffeult for some of our bright 


run family Is 
young men to realize this simple facet and all 
tow Treque nthy an unintelligent attitude toward 
family needs and = interests places a ceiling 
upon their progress when the sky could have 
heen the limit. 


Company 
L nless the young man cultivates the proper 
altitude he 


Selfishness is a 


toward his company can never 
achieve his ultimate potential 
mark of immaturity and the immaturity of the 
definite brake 
It is here that 
we who are responsible for training can do 
Our 


men who short circuited or terminated careers 


self-centered individual is 


a 
upon the young mans career, 
most files are full of case histories of 
with our companies because they could not 


blend their own and their company’s interests 
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and welfare. It pays to take time out for dis 
the table. The 


attitude toward company is not some 


cussions around conference 
prope 
thing that ean be forced upon a man. Authors 
the 
il 


usually 


tative methods cannot change 
attitude, although they 
The works 


pretty well when the trainee identifies himself 
with 


wrony 


may drive under 


ground, logic al method 


former trainees whose 


successes and 


failures have 


stemmed from proper or im 
We cannot 
produce good attitude toward company by 
We can do much by dis 


cussing thoroughly the principles of the com- 
pany and its standard of ethies. 


proper attitude toward company. 
mere propaganda, 


\ man must 
respect his Company if he Is lo become lov il 
to at 


and meld his own 


interests with those 


of the « ompany, 


Counselling 


Sometimes we are forced to resort to thera 
peutic methods to bring about attitude change 
in either Skillful 


of one individual may frequenth 


a or an individual. 


counselling 


correct not only his attitude but that of the 
yroup with which he associates. In a proup 
training situation it pays to find both the 


self appointed and the acknowledged leaders 
Coaching of these men can frequently benefit 
the whole unit. Failure to instill the proper 
altitude toward company in at least the key 
men of each group is to run the risk of wast 
This. of course. 
careful to 
to it that those men who actually do the train 
identified 
themselves with the organization, because, if 
they have, then their attitude will rub off on 


ing all the training involved. 


means that we must be most 


ing are those who have successfully 


the students while knowledge and skill are 
being imparted. Far safer is it to have a 
trainer who may be weak in some of his 
knowledge of the business than to have one 
whose attitude reveals a lack of “oneness” 


with the organization. 


Fellow Employees 
It is possible for the very able young man 
to fail if his attitude toward his fellow em 
It is all for the 


young trainee in a special training program 


ployees is poor. too easy 


He’s engineering a mile down 


through a hole 


It's a mile or more deep in the earth . . . the job 
this Dowell Service Engineer is supervising. It's 
ina spot no human eye can see down an oil well 


casing only seven inches in diameter, 


Yet down there— by science, powerful pumps and 


delicate instruments—he and his service crew are 
inereasing the well’s oil production . perhaps 
many fold. To do it, he engineers the application 
of great mechanical and chemical forces in exact 


locations far below. 


\ subsidiary of The Dow Chemical Company, 
Dowell Incorporated specializes in services for the 


oil industry —fracturing, acidizing, jet perforating, 


services for the oil industry 


in the ground 


logging, and cementing. Rapidly growing, Dowell 
has doubled its annual sales in four years. It offers 
college engineering graduates exceptional oppor 
tunities for advancement—in 40 states, Canada 
and South America. Promotion from within is a 
Dowell policy. Engineers learn Dowell techniques 
in a thorough training program. And like all 
Dowell employees, they enjoy liberal stock pur 
chase and retirement plans, plus hospitalization 


medical and life insurance. 
Interested students or graduates should contact 


the Personnel Department, Dowell Incorporated, 
P.O. Box 536, Tulsa 1, Oklahoma, 


A SERVICE SUBSIDIARY OF THE DOW CHEMICAL COMPANY 
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to think of himself as a crown prince marked 
the All too often 


this feeling of is originally 


tured on the college ¢ ampus. increased by the 


to rise above common herd 


supertority nut 
competing attentions of recruiters from indus 
the elaborate 


selection process of the company which hires 


try and brought to fruition by 


him Circumstances have conspired lo help 


him believe that he is a very special individual 


with the inside track to success. Such feelings 
of superiority are quickly sensed by fellow 
employees and rightfully resented. Unless 


something is done to change the young mans 


attitude he will be stumbling over obstacles 


placed in his way by his fellow workers. I 
he is ultimately to succeed as a manager of 


toward 


men wholesome attitude 


He will by 


scrambling up the backs of his associates, but 


must aequire a 


his co-workers. rise not 
hy the helping hands they will enthusiastically 
vive him when they respect his abilities and 
sense his genuine liking for his fellow man. 
It is pathetic to see the neophyte concentrate 
all attentions “the distaining 
the clerks who are all around him. He forgets 
that by the time he approaches the lop most 
of today’s will be 
the clerks he now distains will have risen to 
take their places. How often in business do 
we that the builders refused be 

One of the 
‘Wheel Con 
he 


his on brass we 


brass” gone and some of 


see the stone 
come the headstone in the corner! 
first attitudes we must correct 
\uthority 


worshipped 


should 


SC respec ted. 
Self Interest 


So far as a man’s attitude toward himself is 
the This 


said ambition 


concerned more selfless the better. 


is easier than done because 


stems from a certain amount of self interest, 
Not all pursuit of success ts based upon altru 
Self interest must be held within 


practical bounds and usually that can be ac 


istic motives 
complished by acquiring the attitude toward 
the company which we have already deseribed. 
Lovalty calls for the subordination of self to 
the object of loyalty. 


Sense of Humor 
A sense of humor goes a long way toward 
keeping a man’s attitude toward himself in 
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the right channels. Humor is based upon dis 
to 
\ 
sense of humor can help an individual keep 
himself in proper perspective. He should tak 


tortion of fact or circumstance. In order 


distort one must know proper proportions, 


himself seriously at the appropriate times, but 
never too seriously, 

Must Be at Ease 
he 


The successful must 
al is 
should lo 
awareness of himself in his intercourse with 
He but it the 
quiet confidence that goes with modesty in the 


man 
He cannot be 
he 


with 
self 


al case 
if he 


learn 


people. 
Conscious, karly 


others. needs confidence is 
fac of real accomplishment. 1 he pronoun ot 
the first person is used for information only 
and not to impress. In the training classroom 
look for the man of ability who does not waste 
lime trying to impress others that he has it. 
Step hard on the student whose favorite indoor 
sport is to try and trip up the instructor in an 
effort to prove to his classmates how smart he 
is. When questions are being asked look out 
for the man who always asks questions ahead 
of the subject under discussion not because 
he wants information, but in order to reveal 
the fact that he is well out ahead of the rest 
in his thinking and studying. Self-conseious 
ness, whether it stems from feelings of inse 
is a definite hindrance on 
To lose himself the 
work of the moment or in the people with 


curity or concert, 


the road to success in 
whom he deals is the good way for a young 
man to find himself on the road to success. 

Attitudes can make all the difference in the 
world so far as success is concerned, Are we 
in training doing what we should to impress 
this fact upon those who aspire to tomorrow s 
management? In our training let us put atti 


tude development first, ahead of the dissemi- 


nation of knowledge and the refinement of 
skills. Pull out of the file case histories of 
those who have succeeded or failed in’ the 


past. It is easy to point out that the common 
denominator of their success or failure lies in 
attitudes attitudes toward the job, country. 


economy, community, church, family, com- 


pany, fellow workers and self, 


Girls! ... after Graduation 


As a skilled Army Dietitian, Physical 


Therapist or Occupational Therapist 


Serve 


As an Officer... winning your commission 
prior to your professional training 


Earn 


While you learn. . . receiving $270 a month with 
quarters furnished during your training period 


You can prepare for a top career, 
if you meet these requirements: 


For Army Dietitian A bachelor’s degree with a major 
in foods and nutrition or institution management, 


For Army Physical Therapist A bachelor’s degree with 
satisfactory courses in the biological and physical sciences 


and psychology. 


For Army Occupational Therapist A bachelor’s degree 
with at least 15 semester hours in psychology, science or 


sociology, or any combination of these subjects 


If you have your degree, or expect 
to receive it within six months, you 
may apply for a commission in the 
Army Medical Specialist Corps 

You will be given an approved 
course in the field of your choice, 
and be assigned to duty as a 
qualified dietitian, physical therapist 
or Occupational therapist 


Begin a life that is rich in 
sauisfaction and accomplishment 
Serve with the best as one of the 
best in the Army Medical Specialist 
Corps. Fill out this coupon today! 


U. S. ARMY 
MEDICAL 
SPECIALIST 
CORPS 


Name 


City 


Address 


Major 


College or University 


SURGEON GENERAL'S OFFICE 
Department of the Army, Washington 25, D. C. 
Attn: Personnel Division, Dept. 2 

Please send me further information on training oppor 
tunities in Dietetics Physical Therapy 
Therapy. 


Occupational 
Army Medical Specialist Corps 


lone State 


Date of Graduation 
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ENGINEERS, 
SCIENTISTS, 
PHYSICISTS, 
APPLIED 
MATHEMATICIANS 


Before you say “yes” to any job offer, 
investigate the advantages of a career at one 
of North American’s divisions where 


engineering history is being made now in 
these four unlimited fields of the future. 


AUTONETICS 
Automatic controls man has never built before 
In the field of ELECTRO-MECHANICAL ENGINEERING — produc- 
ing new missile guidance systems, fire and flight control sys- 
tems, computers and recorders. 


ROCKETDYNE 
Builders of power for outer space 
In the field of ROCKET PROPULSION — the largest producer of 
large liquid-propellant rocket engines, more powerful pro- 
pellants and turbines. 


ATOMICS INTERNATIONAL 
Pioneers in the creative use of the atom 
Peaceful application of AroMIC ENERGY in any phase of reac- 
tor development, either for research or power production. 


MISSILE DEVELOPMENT ENGINEERING 
Complete weapons system responstbility 
Engineering and developing Long-Range MissiLes — Inter- 

continental MISSILES ... flying at hypersonic speeds. 


Write Engineering Personnel Director, Dept. 991-20 JCP 
North American Aviation, Inc., Downey, California. 


NORTH AMERICAN AVIATION, INC. 


An Overseas Career 


... For the student considering employment in the foreign 


operations of industry, it is well to examine some of 


the peculiar requirements and characteristics 


ROLAND G. KAISER 

Supervisor of Education and Training, 
Merchandising Services, Foreign Operations, 
international Harvester Company 


Today, as never before. the field of foreign 
trade offers numerous career opportunities. 
Before World War |. American industry ex 
ported five billion dollars worth of goods 
and materials. At present, this figure has 
been tripled. 

As a consequence of this materially ex 
panded export program, our industrial lead 
ers are vitally interested in the educational 
facilities which are able to prepare young 
persons for positions in this field. 

Our country’s ever increasing productive 
capacity will mean constantly accelerated 
overseas selling and buying. This increased 
activity, naturally, will demand more and 
more trained talent to cope with the multi 
farious details and situations ever present in 
foreign commerce. 

Competition will increase sharply among 
the firms engaged in such activity, and a 
greater “know how” will be required of these 
firms and its employees in order that they can 
keep in commanding positions. 

For those employees willing to pay the price 

a sound, comprehensive education, a will 
ingness to learn on the job. and a burning 
ambition to get ahead (and. at the same time, 
enable their employer to get ahead) the 
greater will be their opportunities in this 
absorbing occupation. 


Types of Foreign Operation 
There are four basic types of export busi 
nesses today which employ Americans. 
The first type is a small concern, or indi 
vidual, doing overseas business as a “manu- 


facturers’ representative’ commission 
agent. Here, a man travels abroad, has many 
foreign contacts and much foreign “know 
how.” His travels are usually extensive. 

Then there are the export jobbers. These 
organizations have world-wide connections 
and maintain agencies in the large ports of 
the United States. The agencies are in a 
position to initiate and follow through on 
contacts for any firm desirous of doing busi- 
ness abroad. 

Third is the American manufacturer with 
an export division of its own, An export 
manager is in charge of all overseas business 

sales, service and purchasing. Such an 
arrangement is used by the majority of large 
LS. exporters, 

Fourth, and the largest undertaking of all, 
is the establishment by an American firm of 
wholly-owned subsidiary or affiliate com 
panies. Many of the larger corporations have 
done. and are doing, so. And an even more 
ambitious move is the setting up of a manu 
facturing facility on foreign territory. 

Key personnel for such overseas companies 
and/or works are usually selected by the 
parent company from among its own quali 
fied employees. Non-managerial employees 
are, in practically every instance, recruited 
from lon al employ ment sources, 


American nationals selected to represent 


their firms in the operation of foreign com 
panies and plants must be well-grounded in 
the products and policies of their particular 
corporation, Such persons will have demon 
strated their reliability and dependability in 
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and Ww ill hay € ey iden 


should he 
advancement 
All four offer 


almost unlimited opportunities for employ 


country 


they 


given 


considered for future 


ty pes of export business 


ment and advancement. 


Of great importance is the acquisition of 
the proper academic background for any indi 
vidual bent on a career in foreign employ 
ment Highly essential, also, is the acquiriny 


of sufheient experience at home hefore any 


overseas move ts contemplated, 

It is a truism in the case of firms having 
overseas affiliate or subsidiary companies that 
an employee gain stature and position in the 
Lnited States before he If this 
is not so, the employee will be competing with 
that 


of embarrassing 


abroad. 


foreign nationals a situation many 


times results in any number 


incidents 
It should be 


business at all times is far more complicated 


understood the export 


than a purely domestic operation, Large 


THE APPOIVIMENT BUREAU 


Womens Educational and 


Industrial Union 
BOYLSTON SI BOSTON, MASS 


A unique Boston organization 


established 1877 


Pioneered in the placement of college 
Woren 


Aided in establishing 
partinents n 


placement ce 
colleges across the 
country 


Pledges continued CO ¢ ol 
lowe placement officers who seek, 
mteresting op 


Fngland. Posi 


education, home 


vraduates 
New 


busines 


tor thew 
part tunitic 
thon 
inc othe 


CCONOTICS Crences for 


tramec or Top cree utive 
upational imjformation and 


counseling available 


\ ol 16 No 
hurdles are export-import controls, customs 
regulations, foreign exchange and collections 
and. least. the 


certainly not 


matter of lan- 


yuage. 

In the sales field it is not only necessary to 
know intimately your products and_ policies. 
It is also most necessary to know the customs. 
traditions and buying habits of the foreign 
customers —and they differ widely from ours 

Unless this is done, it is only too easy for 
foreign nationals to completely misunderstand 
our sales methods and techniques 

It should also be realized that in almost all 
overseas countries governmental regulations 
protect the national from the “outsider.” It 
is only natural that these nations are proud 
that 


and 


of their own people. and many stipulate 
that 
knowledge not 


you prove you possess 


locally 


training 


available hefore vou 


get an entry 


Let's 


necessary 


permit. 


you have met all the 
that have actually 


What should you be on guard 


presume 
tests 


gone abroad. 


you 


against? 


Language 

Probably the first consideration is the mat 
ter of language. A mastery of Lnglish alone 
is suflicient in only a few nations of the globe. 
To make a success of your assignment, it is 
apparent that you must develop a working 
grasp of the local tongue. 

Then. the newly-arrived foreigner must de 
velop the correct attitude toward the local 
populace. Foreign nationals are quick to spot 
a “look down the attitude 


even necessary that you speak, for them to 


nose” and it is not 
sense an air ol superiority on your part. 


nless venuinel 


you quickly acquire a 
sympathetic attitude toward native problems 


life.” 
task a 


customs and “ways of chances of 


will be 


An intelligent person 


your 


making your foreign 


success 
se ly hance lie apped. 


will be most tolerant of food, dress and local 


traditions. He quickly understands that many 


foreigners cannot and will not follow our 


pattern of living. 
It should be stressed at this point that few 


if any. nations of the world can match our 


standard of living. Many countries are even 
more primitive than the United States was in 
the preceding century. Only too often do mis 
informed people assert that it is foolish for 
un American to go to these backward areas. 

What these persons do not understand is 
that the underdeveloped nations are poten 
tially the great countries of tomorrow — and 
that their proper development is dependent, to 
a large extent. upon the influences exerted on 


them by more developed powers. 


Family Attitudes Important 


All too often overlooked in the matter of 
a foreign job is the distaff side. Your wife 
presuming you have one — might make or 
break your career. Hf she does not share your 
interest and enthusiasm. like the natives as 
much as you do and tolerate and share thei 
culture, then it probably is best that you re 
main in this country. 

Children pose some very real problems, too 
especially in the more backward countries. 
Your youngsters must receive an education. 
and foreign schools are likely to be very 
different from what you have known in this 
country. It must also be realized that chil 
dren in many countries mature much faster 
than ours. 

In a few areas, American or British schools 
may be found. In others, private tutors may 
be available and can be hired. But. in many 
cases. Americans overseas have found it nee 
essary to send their offspring back to the 
Lnited States for secondary and college 
studies, 

The field of foreign commerce is vast and 
complex and in this brief report only a few 
high spots can be treated 

Opportunities, to be sure. are there But 
you must be willing to work your way up the 
ladder, rung by rung. and realize that the job 
is not all glamor and romance Most times, it 

just sheer hard work 

If you persevere, you can gain suc h reward 
as personal satisfaction, travel, culture pres 
live and ial indepe nee, Before these 
can be accomplished, however, you must serve 
your internship at home, then doggedly de 


termine to make a foreign career yours 
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OPPORTUNITIES 


Business Administration 
Engineering 
Manufacturing 
Research 


Sales 
PLEASE WRITE: 


Personnel Department 
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THE HORIZONS ARE UNLIMITED 


for college graduates 
at UNION CARBIDE 
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CARBON PRODUCTS 


\ational Carbon Company 


ALLOYS AND METALS 
hlectro Metallurgical ompauny 
Haynes Stellite Company 


INDUSTRIAL GASES 
Linde Mir Products Company 


PETROCHEMICALS 


Carhide and Carbon Chemicals ¢ OMmpany 


PLASTICS 
Bakelite Company 


NUCLEAR ENERGY 


Union Carbide Nuciear Company 


SILICONES 


Silicones Division 


Union Carbide offers to college graduates 


lields in industry 


opportunities in some of the most rapidly expanding 
In all these fields the Division- 
of Union Carbide need engineers, chemists, physicists, 


and business and liberal arts graduates. 


bor more information write 


Industrial Relations Department, Room 407. 


UNION CARBIDE 


{ND 


CARBON CORPORATION 


bast St. New York 17, 
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Placement Staffs and Budgets 


- . +» A comparative study of placement at 


different types and sizes of colleges and universities 


ROBERT CALVERT, JR., Coordinating Placement Officer 


University of Illinois 


“What does it take to staff and finance a 
placement program properly?” This ques 
tion is frequently asked by placement dire 
tors, deans of students, and school presidents. 
While subject to the usual limitations of a 
survey, the results of a study sponsored by 
the Midwest College Placement 
and conducted by the author should help to 


Association 


enswer this question, 
\ 


prompted this project. This study suggested 


pilot study made several years ago 
that there were great discrepancies in the sup 
port given placement by individual colleges 
and universities and highlighted the need for 


conerete information in this area. 

\ questionnaire was sent to 250 of the 412 
schools listed in the October 
COLLEGE PLACEMENT 


1954 Journal 
of 
The listed schools omitted 


or listing collegs 
placement officers 
from the survey fell into one of the following 


categories 
a. too small or with placement so Unor 
vanized as to make comparisons unprofitable 


b. too decentralized a placement program 


making accurate results difhfeult to work out 
from a clerical viewport 
‘ plac ement workers members of a dedi 


cated religious order, rendering comparison 


of salary items of little value. 


kach surveyed school was asked for the 


t 


following information based on the 1954-1955 


hool year: 


a. number of graduating students, 


b. number of professional placement work 


ers using fractions for part-time or tempo 


rary staff members under both (h.) and (e.). 
c. number of secretarial and clerical work 
ers. 
d. amount spent to provide the above place 
ment program, 
of 


placement activities. 


e. distribution time between various 


cent of those surveyed). To these respondents, 


Responses were rec ceived from pet 
many thanks!!! 

To arrive at a ratio which could be used 
for comparison, placement stalls and budgets 
were equated with the number of graduating 
seniors. This seemed a better basis for com 
parison than either the school’s total enroll 


of ‘| he 


of active registrants might include 


ment or number active registrants 


number 
thousands who are merely ‘shopping around” 


in one institution or a few hundred very ac 


enrollment was not used as the basis of com 


live job seekers in another school 


parison as the rate of attrition in schools with 
unsereened freshman class would 
he 


admissions standards 


a relatively 


necessarily larger than in institution 


with higher 


— 
pe 
a 
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Placement Staff 


at 


the staff working in place 
schools 


hetween 


Various no distinetion was 


‘ le rie al 
with 


ittenipted professional 
\ school 
ment director and two secretaries was consid 
ered to the staff 


with a assistant director 


secretarial workers a“ place 


have as a hool 


director it and a 
This w of the 
difficulty in atte mipling to classify the level of 


ecrelat clone hecause 


yor 
that the 


director 
hacl the 
Another 


own secretary 


placement reported 
tithe of 
pl wement di 


\t the 


secretaries 


director secretary 


assistant director 
1 am my 
the director 


elective 


with two 
the 
secretary 


hools 


institution 


may be as as director with an 


issistant and one 
In 


activity 


In 
sraduates, the 


ind accountant 


placement is part-tinne 


in with 200 annual 


place ement director re port d 


job is ofhee manager, bursat 
Job placement is spare tine 
Nnother placement officer said: “Placement is 


which | for 


‘and the amusement of the registrants 


a sicle-dine run my own amuse 
ment 
os hoped!!!) These persons reported 
their time in placement as a fraction of the 


work of a full-time person 

The number of placement workers was di 
vided into the number of 1955 vraduates to 
determine the number of 1955 vraduates per 


placement worker. To illustrate, if an institu 


secretarial, and one and a half clerical place 


tion one and a half professional, one 


ment workers (total, four) with a 1955 class 
composed of 950 bachelor’s and 
(total, it 


1) masters 


vraduates would have a 


placement worker for every vraduates 
The effort devoted to such non-placement 
functions as employment of full-time seere 
ofhees, 
for 


alumni or public relations, or veterans affairs 


tarial help lor campus cooperaliye 


engineering programs undergraduates 
has been subtracted from the placement staff 
To illustrate, 


if the institution used as an example above 


before comparisons were made 


had reported that it spent 25 per cent of its 


plac ement time and budget on veterans affairs, 


26 


iis placement staff of four would have been 
reduced by 25 per cent (to a staff of three) 
it 


making ratio of graduates to placement 


Using this formula. placement officers may 
their the 


presented below based upon many programs 


workers 5 


compare programs with statistics 


The average number of vraduates per place 


ment worker in 165 colleges and universities 
f all Ly pes and sizes was 190. with the om 


dian. or middlemost school re porting 140 


If these colleges and universities are divided 
to the 


according size. following results are 


noted. 


Number of Graduates Per Placement 
Worker in Colleges and Universities 
of All Types Arranged According 

to Size 


Number of Number of 


Schools 


50 
51 
22 
42 


Average 
Ratio 


149 
160 
263 
241 


Annual Grads 


0-199 
200-399 
400-699 
700 plus 


Median 


115 
124 
158 
212 


The schools were also divided by type as 


follows: (1) state universities (primarily the 
land-grant institutions bearing the name of 


their 2 


home state}; (2) other publiely-sup 


ported institutions (state teachers colleges. 
municipal colleges, ete.) (3) private schools 
with 400 plus graduates (private universities 
liberal arts colleges, church-related colleges. 
ete.) ; (4) private schools with 200-399 gradu 
ates; 


private schools with 0-199) grad 

vates; and (6) women’s colleges 

Number of Graduates Per Placement 
Worker in Colleges and Universities 
of All Sizes Arranged According 

to Type 


Number of 
Schools 


30 
33 
20 
36 
33 
13 


Average 


Type of School Ratio 


190 
213 
193 
173 
171 
108 


State universities 
Other public schools 
Pvt. schools (400 plus) 
Pvt. schools (200-399) 
Pvt. schools (0-199) 
Women’s colleges 
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Median 
220 
128 
182 

125 

110 
90 

‘ 


ra 


American industry has the world’s most extensive research and engineering 
facilities. At International Harvester, where we must depend upon the best of 
engineering talent to engineer our essential products, we have greatly en- 
larged and improved our research and engineering facilities in recent years, 


opay, International Harvester Com- 

pany has hundreds of research and 
engineering projects underway. Here in- 
deed is opportunity in full measure for 
the engineering graduate! 


We need mechanical, industrial, metal- 
lurgical, chemical, agricultural and elec- 
trical engineers. We need engineers for 
training programs, for product designing, 
for testing programs, for research and ex- 
perimentation in nearly all IH divisions 


The engineer who comes to Harvester 


invests his education in a sound, well-man- 
aged, progressive and Browing company. 
He becomes a key figure in helping to 
supply the machines that underwrite the 
production facilities of the nation’s most 
vital industries 

If you are interested in a career in the 
engineering fields mentioned above, with 
a good, progressive company, then we 
suggest you write to F. D. MacDonald, 
Education and Personnel Department, In- 
ternational Harvester Company, 180 N. 
Michigan Avenue, Chicago 1, Illinois. 


INTERNATIONAL F4 HARVESTER 


Chicago 1, Illinois 


Builders of farm equipment for easier, more profitable farming 


. trucks for better transport 


industrial power for road-building and earth-moving 


* 
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Clerical and Secretarial to Professional Workers in a Group of Colleges 
and Universities Arranged According to Size 
Number of Number of Average Number Average Number Average Number of 
Annual Graduotes Schools of Professionals of Cl. & Scys. C&S per Professional 
0-199 52 0.70 0.71 1.01 | 
200-399 50 1.21 1.44 1.18 
400-699 21 1.52 1.47 
700 plus 4) 2.74 3.67 1.34 


While the ideal ratio of clerical and secre 
tarial employees per professional placement 
worker varies with the needs of the institution 


involved, it is interesting to note the average 


ratio when the institutions are arranged ar 


cording to size. 

bor the above = hools taken a> a whole. the 
average institution had 1.25 clerical and sec 
retarial workers for each professional staff 


member 


Placement Budget 


The amount of money spent per graduate 


Was used to ompare placement ofhice finvane ial 


Number of Professional and Clerical and Secretarial Workers and Ratio of 


| 


support. To illustrate, if an institution had an 
annual placement budget of $9,000 and 300 
graduates, it is spending $30 per graduate on 
plac ement. If the plac ement office has other 
functions. the proportion of money involved 
in these other functions was subtracted from 
the budget total before compiling the results. 

Some schools charge registration fees. The 
amount realized from these fees was included 
in the total placement budget to present the 
actual cost of placement, not just the cost to 
As one school collected $6,000 
in registration fees in 1954-1955. this figure 


the institution. 


can be significant. 


RESEARCH 


An Invitation to 


College Graduates 


Phillips Petroleum Company offers many op- 


portunities to technical graduates, not only in 
producing, refining and marketing fuels and 
lubricants, but in many other fields as well 
We invite inquiries from technical and busi- 
ness administration graduates who are looking 
for careers in the oil industry. Write to 
D. R. McKeithan, Director, Personnel Pro- 
curement 


PHILLIPS PETROLEUM 
COMPANY 


Bartlesville ‘66. Oklahoma 
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Amount of Money Spent Per Graduate on Placement in 142 Colleges 
and Universities of All Types and Sizes 


Average for 
All Schools 


$29.50 


10%tile 
$11.20 


25%tile 
$16.70 


Median 
$25.60 


75%tile 
$40.50 


90 %tile 
$55.50 


Amount of Money Spent Per Graduate on Placement in a Group of Colleges 
and Universities of All Types Arranged According to Size 


Number of Number of Average 
Annual Grads Schools Amount 10%tile 25%tile Median 75%tile 90 %tile 
0-199 43 $35.90 $16.10 $21.00 $29.30 $47.90 $74.80 
200-399 4) 33.20 21.40 22.80 29.90 42.10 56.00 
400-699 19 25.40 4.00 12.20 25.40 34.30 55.50 
700 plus 39 19.30 8.60 11.50 16.70 22.80 40.00 


Amount of Money Spent Per Graduate on Placement in a Group of Colleges 


and Universities of All Sizes Arranged According to Type 


Number 


Per Cent of Total 


Senior Placement 


Senior and Alumni Placement 
As a part of this survey, schools were asked 
to indicate the percentage of staff and budget 


Number of 


devoted to the various parts of the placement 


Per Cent of Total 


Alumni Placement 


placement seem the most valuable. 


in a Group of 125 Colleges and Universities of All Types and Sizes 


Type of School 10%tile 25%tile Median 75%tile 9O%tile 
State universities 28 $19.90 $9.70 $11.70 $17.10 $23.20 $27.20 
Other public schools 28 29.10 8.90 21.60 29.30 38.10 55.50 
Pvt. schools (400 plus) 17 22.80 6.60 13.30 22.80 33.10 44.70 
Pyt. schools (200-399) 29 32.60 14.10 22.10 26.30 42.10 49.00 
Pvt. schools (0-199) 30 34.30 14.50 19.70 27.30 50.00 63.60 
Women’s colleges 10 40.61 12.00 21.40 34.80 65.60 74.80 


program. The figures for senior and alumni 


Percentage of Total Placement Activity Devoted to Senior and Alumni Placement 


Number of 


Activity Schools Activity Schools 
80-100% 24 Over 40% iB 
70-79 18 30-39 8 
60-69 W 20-29 25 
50-59 35 10-19 37 
40-49 20 0-10 44 
Under 40 17 
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A survey of this sort has many limitations 
which must be taken into account before com- 
paring an individual placement program with 
the results above. Some of the more obvious 
of these limitations are as follows 

1. Quantity, not quality, of placement is 
measured in a survey of this sort 

2. Not all schools included staff and budget 
for student employment (part-time and tem 
porary employment) in their figures. 

kmphasis on alumni placement varies 
among tstitutions 

b. Percentage of seniors who actually regis 
ter for placement or who go on to graduate 
school varies between institutions 

» Attention placed on vocational guidance 
and the counseling aspects of placement is a 
variable. 

6. Part of budget used to pay for travel, 
promotion, and luncheon expenses varies 
“ idely 

Realizing these limitations, the size of the 
group surveyed was set at 250 instead of the 
100. This should tend to 


reduc the error caused hy Variations nm pro 


more usual 5O o1 


gram and emphasis. 


Conclusions 
|. The median placement service had one 
employee (either professional. clerical, 
secretarial) for each 140 graduates and spent 
$25.00) per this program. 


2 1 he had 


cal and secretarial workers for each profes 


graduate on 
average institution 1.25 ecleri 
sional employee 

Smaller tended to 


better staff /graduate ratio and to spend more 


institutions have a 


money per graduate on placement than did 
When the 


divided into four divisions according to size, 


the larger schools schools were 


VoL. 16 No 


the staff and budget figures varied inversely 
with the size of the school. 

4. Women’s colleges had the most favor 
able staff ratio and the highest budget per 
They 
placement support as follows: 

a. private schools with 0-199 graduates 

b. private schools with 200-399 graduates. 

other public schools (publicly-supported 
institutions except state universities). 


yraduate. were followed in terms of 


d. private schools with 400 plus graduates 

e. state universities. 

>. The majority of the schools for whom 
figures were available spent between 40 and 
OO per cent of their efforts on senior place 
ment and 0 to 30 per cent on alumni place 
ment. 

Comments 
In examining the returned questionnaires 


a surprisingly large number of fairly new 
A number of 
placement officers volunteered the informa 
tion that their 


three years old. 


placement services were noted. 


service was only one, two. o1 
It is no surprise that most placement dire: 
tors feel that they do not have a large enough 
staff or budget. One cryptically said: “Pitiful. 
isn't it?” Use of the above figures may help 
these officers to point out the inadequae 

of their staff or financial support. 

Perhaps more placement directors should 
be like the one who stated: “Having already 
exceeded the amount allocated for our annual 
budget by 50 per cent. | am as yet unaware 
of the real cost of this year’s program.” 

In the meantime, most placement ofhecers 
seem to follow the philosophy of one director 
who declared: “We are always too busy to 
accomplish what we want, but we keep try 


ao! 


CONTINENTAL AMERICAN 


Lire INSURANCE COM PANY 
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A Campus-to-Career Case History 


Dick Abraham of Bell Telephone Laboratories, here experimenting with closing the loop on a transistor feedback amplifier 


“Im working with top 


That's one of Richard P. Abraham's com- 
ments about his career with Bell Telephone 
Laboratories in Murray Hill, N. J. “In 1954. 
after Vd received my M.S. from Stanford,” 
Dick says, “I was interviewed by several com- 
panies. | liked the Bell Labs interview best 
the interviewer knew his business, and the 
Labs seemed a high-caliber place. 


“The Labs have a professional atmosphere. 
and Pm really impressed by my working asso 
ciates. As for my work, Ive been on rotating 
assignments transistor net- 


works and their measurement techniques. 


working with 


studying magnetic drum circuitry. and doing 


names and top talent” 


classified work on Nike. This experien e is 
tremendous. 

“In addition to the job. 1 attend Lab-con- 
ducted classes on a graduate level several times 
a week. The Labs are also helping me get a 
Ph.D. at Columbia by giving me time off for 
late afternoon classes. That's the kind of com 
pany co-operation that you really appreciate 

“What are important to me are the oppor 
tunities offered by the job and the work itself 
My wife and | own a house near Murray Hill 
and we've found a lot of friends through the 
Labs. All in all. | think Pm in the right 
kind of place. 


Dick Abraham is typical of the many young men 
whe are finding their careers in the Bell System. 


Similar career opportunities exist 


the Bell 


Telephone Companies, Western Blectrie and 
Sandia Corporation. Your placement officer has 


more information about these companies, 


Bell Telephone System 


a 

eee 
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4 
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The Recruiter as a Counselor 


an aspect of recruiting important to success 


EUGENE W. DILS 
Director, Placement Service 
Stanford University 


Many college recruiters and placement per- 
sons in the country are probably somewhat 
bewildered over the increased demand for the 
college graduate which has the 
past five years. The resulting flood of em 
ployers has swept over the college placement 
services, catching the colleges with limited 


To 


overstatement 


staffs and inadequate facilities. use the 


word “frantic” might be an 
when applied to employers who are seeking 
graduates, but it would seem appropriate in 
describing the personnel in a college place 


ment office during the “spring rush.” 


Little Time for Techniques 


In barely deadlines, 


little time is available for 


meeting emergency 
the evaluation of 
techniques or procedures of recruiting or 
placement, either by the recruiter or by the 
Nevertheless, 
both old friends and beginners in the business, 


seek 


people as to how they can be more effective 


plac ement person recruiters, 


continually guidance from placement 
and successful in their efforts. Seldom is there 
a single factor which could supply the answer 
to Virtually 
could support any opinion the placement offi 
cer might propose as to the most effective 
method of reeruiting. About all the placement 


person is sure of is that some recruiters will, 


such a question no research 


year alter year, secure their quotas of gradu 
ates from a particular institution while other 
recruiters, seemingly employing the same tech 


niques and offering virtually the same kinds 


of jobs and salary openings, have very meager 
results. 

The placement person, confronted with the 
realities of the record, is distressed over the 
failure of the unsuccessful recruiter and would 
sincerely like to essist him if he but knew the 
correct answer to the problem. Seldom does 
he know with any degree of certainty. How- 
ever, from the vantage point of being at a 
crossroads the placement person has a chance 
to draw conclusions from the bits of informa- 
tion and attitudes he gleans from students. 
From these observations the writer has con- 
cluded that the most successful recruiters are 
the 
definition. 


counselors, This proposal will require 

Almost all recruiters would qualify as per- 
forming some part of the role of counselor, 
especially the information-giving phase of the 
process. But this approach is factual and if 
it stops there may not be entirely effective. 


Some hard-working recruiters “tell “em”, and 
then “tell “em what they've told “em” all day 


At the end of the day 
mission has been accomplished. 


long. they feel their 
But has it, 
either from the student's point of view or 


from their own? 


A Unique Philosophy 
The recruiter who approaches his job from 
a counseling viewpoint has an unique philoso- 
phy which becomes evident to all as he works. 
He looks upon his occupation as a helping 


profession. He has a student-centered ap- 


ESSO RESEARCH works wonders with oil 


Wonderful new fibers that oil helped make 


Next time you hear Dacron* or nylon... think of Esso Research, too, Wonderful man-made fibers 


like these are made with the help of the kind of chemicals produced from oil through Esso 


Research! Whenever you sce the Esso name, remember RESEARCH works wonders with oil! 


* DuPont Tradew for ite polyester fiber 


Esso Research and Engineering Company ,Personnel Division, Esso Research Center,Linden,N.J. 
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proach rather than a company information 


oriented one He realizes that he occupies 4 
most important position in the occupational 


He hopes 


he may assist the student to work through his 


adjustment plans of an individual 
problem of selecting a job m oan objective 

the re 
cruiter as a counselor it would be appropriate 
the attitudes skills 


which could be learned and practice d by most 


If we are to consider this role of 


to examine some of and 


way to begin would be to make an 


attempt to describe the youth who are to be 


counseled Lhe understanding of today 
youth is a baffling problem because. typically 
they won't stand still while we analyze them 
They are a much different group from the 
veteran-graduates of the early “90's. Our cur 


rent crop of graduates was only in the fourth 
wrace the last war 
have ne depression scars Wherever 


and whenever they have sought parttime or 


when America entered 


employment, their Services have heen 


desired. They have usually held a variety of 


Vou 16 No. 


short-time jobs for which they were well paid. 


They are not necessarily cocky but are rela 
tively free from all fears of failure. They 
have inherited and absorbed the Abraham 


Lincoln tradition. so strong in our culture. 
and are willing to work as hard as need be 
in order to get ahead. “Chance for advance 
ment” is a strong motivational force in their 


thinking. whether consciously or sub-con 


sciously, 


They Do Have Problems 


However, their paths are not as smooth as 
They 


tough problems to work out. Their problems 


one might believe. have some pretty 


center about graduation, a job, compulsory 


military bliminating 


service, and marriage. 
probably the last factor, the only element over 
which they have no control is that of mili 
they 


branches of the college reserve ofheer train 


tary service. Unless belong to certain 
ing program they know they are obligated to 
put in their periods of service immediately 
upon graduation, but are very uncertain as to 


just when they will be called. Some branches 


Career opportunities for college 
graduates at Massachusetts Mutual are 
described in this 24 page booklet 
titled, “The Next Step is the 
Important One.” 


With the life insurance business as 
versatile as it now is, graduates in many 
fields are greatly in demand. This book, 
therefore, will be of value in your 
placement office. Please write to: 


MASSACHUSETTS MUTUAL LIFE INSURANCE CO. 


Personnel Department Springfield, Mass. 


recruiter 
Yours 
0 
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of military service will encourage men to 
delay induction for a year or two because 


the quotas for officer candidate training are 
full. draft filling their 
quotas by volunteers so that a man who wants 
lo 


Some boards are 
“vet in and get it over with” finds him 
self on an indeterminate waiting list’ which 
thwarts his job-seeking efforts. All phases of 
his future plans revolve around the National 
Service requirement. His patience with the 
administering of the draft rules is remark- 
able. If he goes into the service before estab- 
lishing himself with a company he is appre- 
hensive about his attractiveness to employers 
two or three years hence. 

If today’s graduate should find that he 
might be allowed to enter employment for a 
year or two, there remain, of course, all of 
the problems which traditionally the 
entry worker. He is concerned with his role 


face 


as an employee; the quality of relationships 
he will establish with his employer and his 
lellow-workers; and the particular part of his 
learning he will use on the job, at least ini 
tially. He ignorant to exactly 
where he should use his training in industry, 
hut more likely he 


his concept of himself in a strange, new role. 


may he 


as 
will be concerned about 


These ego-centered problems may never be 
verbalized by the student in conversation with 
the recruiter unless the recruiter is a skillful 
counselor, or at least approaches his task 
from a “counselor's” standpoint. If we are 
lo accept this thesis as an effective method 
let us examine some of the principles and 
techniques which might facilitate the inter 
view. The rules are not original nor pro 
found but are practiced by many a campus 
visitor. 

The Initial Step 

The initial step is the effort to make it as 
easy as possible for the applicant to express 
himself. This evolves out of the words and 
actions of the recruiter in helping to dispel 
the threatening situation in which the appli 
cant finds himself. This non-threatening cli 
mate will grow out of a friendly, genuine 
interest on the part of the interviewer for the 
applicant as a person. There is a vast differ. 
ence between: “Well. Mr. Smith. I see you 
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YOUR FUTURE DESERVES 
A LOOK AT FMC 


Food Machinery and 
Chemical Corporation 
enjoys an established reputation of being 
one of the fastest growing companies in 
| the country today F This progressive grow th, 
| which is based on a sound policy of prod 
| uct diversity backed by extensive programs 
of research and development, offers life 
| time stability plus a tremendous oppor 
| tunity for young men and women to grow 
with the company. 


| Qualified engineering, administrative and 
| technological graduates will find an untim 
ited future open to them at FMC. Before 
making a final choice of the company you 
hope will provide you with the greatest 
opportunity for a successful lifetime career 


take a look at FMC. 


PRINCIPAL FMC PRODUCT LINES 


Peroxygen Chemicals — Power Gardening Equip- 
ment — Waste Disposal Equipment — Fire Fighters 
—Food Canning, Freezing and Packing Equip- 
ment — Materials Handling and Nailing Equipment 
— Agricultural and Auto-Service Equipment — 
Poultry and Hog Equipment — Plasticizers — Agri- 
cultural Chemicals — Pumps and Water Systems 
— Power Mowers — Packaging Equipment —Indus- 
trial Chemicals. 


Write today for a free copy of our booklet “Your 
Future Deserves a Look at FMC.” Inquiries may 
be addressed to our Industrial Relations Depart 
ments at P. O. Box 760, San Jose, California, or 


161 Fast 42nd Street, New York 17, New York 
FOOD MACHINERY 

AND CHEMICAL 
CORPORATION 
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are goimg to receive your degree in Mechan 


ical Engineering in June”: and: “Don. Tm 
sorry you have had to wait. | guess I have 
fallen behind in my sehedule. Do you still 


have time to talk with me for fifteen or twenty 
minutes 

Because of the press of time the recruiter 
of the 


at least at the be pining of the brief period 


must do some structuring interview, 


This is the time he should set up his role as a 
briefly 


plays in the entire 


counselor. He may define the signif 


cant part his company 


industry, and the opportunities for new em 


He defines his 


position as a representative of the company 


ployees int his own Company 


and the reason for his sper ial mission to the 
campus 
As these 


occurring, the applic ant is sizing up the situ 


factual, explanatory remarks are 


coming to a decision as to what 


Ones 
free to 


ation and 
this decision is tenta 
follow the 


participate 


role he will play 


tively made he is inter 


viewer and begin to actively in 


the conversation, even though he is merely 
listening 
The Difficult Job 

Once the permissive. 
mosphere is established the counselor under 
takes the difheult) part 
of the counseling that of 
vetting the applicant to talk. Instead of say 
ing, “Do you think would like to work 
lor our company ¢ might suggest a 
statement like this. “Don. from the brief ce 


scription Il have given of the activities of our 


non-threatening at 


whole process 
you 


company, have | described anything which is 


related to your field of interest? 


Creative listening is an art It is also a 
very exhausting task, yet it is the only way 
one can pick up the cues which lead to a 
more valid evaluation of the person A good 


listener is considerate 


doesnt 
Ip the 


and non judgmental, 


anticipate the question He may 
applicant rephrase the 
clarify it He is 


attitudes and the feelings of 


question or 
statement lo 


with the 


con 


al 
the applic ant than with the content of what 


the student is saving (Questions which de 
mand 


fly 


information are answered frankly and 


by the recruiter. The reasoning behind 
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the questions asked by the applicant is some 
He tries to avoid 
phrasing questions which can be answered by 


times of great significance. 


“ves” or “no”. A recruiter-counselor is try 
ing to assist the candidate to work through the 
problems of vocational adjustment and to 
arrive at a wise decision. He isn't attempting 
to “sell”, but he may accomplish his ends, 
concern for 


revertheless, if he has genuine 


and ultimate welfare of the 


When 


name of a company s recruiter a month after 


applicant students can mention the 


his campus Visit, one can he pretty certain 


that the recruiter got pretty close to the stu- 
dent and probably gave him something more 
than factual information. 

As the interview draws to a conclusion the 
counselor begins to identify and summarize 
some of the essential potnts covered in. the 
solicit: the 


assistance in the process. When some agree 


conversation. He may applicant's 


ment has heen reached as to what has been 
discussed, the interviewer turns to a deserip- 
tion of the successive steps which the appli 
cant and the company shall take in order to 
move toward employment. If the recruiter is 
not interested in further negotiations with the 
applicant, his personal interest in the prob 
lem of the student will allow him to be forth 
right and frank without incurring the person il 


resentment of the student. 


Considerable Skill Required 


The job of reeruiter-counselor requires a 
yreat deal of skill 


ever, can be learned and practiced with 


The craftsmanship. how 
good 


results, If the recruiter helps the applicant 


move toward an 


independent decision. and 


this decision happens to be in favor of the 


recruiter's company, he may be fairly 


certain 


that the company is getting an employ er whe 


is more positive and comfortable about his 
decision than one who has been given a high 
pressure sales talk. 

The recruiter embodies the pe rsonality and 
culture of the company he represents, at least 


in the eves of the student. 


Job satisfaction 
and success on the job often begin in the col 
lege placement office. Youth today need and 


welcome recruiters who are counselors. 


IN RETURN 
FOR 
CHARACTER 


Because the finest single attribute any per- 
son can offer is character, this, basically, is 
what IBM asks of its people whatever thei 
special aptitudes or abilities. IBM offers 


them in return—not just a job—but a career, 


\t IBM. your students receive more than 
training and early responsibility, they en 
jov sympathetic guidance by men of unus 


competenc 


a working atmosphere 


in which original contributions are encour- 


aged personal achievement recognized, 


Above all, they have the satisfaction of 
sharing in something big and vital as they 
participate in an IBM-led revolution in 
data processing for business, science, gov 


ernment 


You could wish them no finer future. 


The 702 Electronic Data Proces 


have made IBM machines synonymous with efficient practice in business 


* Machine, typical of advances that 


INTERNATIONAL BUSINESS MACHINES CORPORATION 


590 Madison Avenue, 
New York 22, N.Y. 


® 


Producer of electronic 
data processing machines 
electric typewriters, and 


electronic time equipment 


- 
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Roads to Success 


Positions 


RESEARCH 


PRODUCTION 


PILOT PLANT 
DEVELOPMENT 
ENGINEERING 


MARKET ANALYSIS 
SALES... 


American Viscose Corporation 


Chemist (Physical, Organic, Analytical) 
Microscopist, Physicist 


Engineer (industrial, Mechanical, Chemical), 
Personnel, Labor Relations, Accountant 
Purchasing Agent, Control Chemist, Statistician 


Chemist, Chemical Engineer 
Development Chemist, Engineer (Design, Chemical) 


Engineer (Design, Construction, Mechanical 
Electrical, Architectural!) 


Market Researcher, Market Analyst, Merchandiser 


Rayon Fibers, Cellophane, Acetate Fibers, Resin Fibers, 


Plastics, Plastic 


have signals, too 


Traffic can get confusing on the high roads to success 
So many travelers, so many crossroads. You are approaching 
your first intersection right now . . . choice of company 


Watch for the signals that guide you swiftly, surely on your way 


Signals such as... the prospect for adventure 
in your work, for advancement, for pride of association 
with the firm you choose. 


At American Viscose Corporation people find a spirit 

of adventure in developing and marketing ONE THIRD of ail 
cellophane and man-made fibers (such as rayon and 

acetate) produced in the United States. Almost daily they 
find exciting new ways to use AVISCO* products 

in making everything from lace gowns to truck tires 

stronger, better, more economically. 


Advancement for AVISCO men and women comes quickly 
with clear thinking and initiative. And being a part of one 
of America’s fastest growing and most progressive 
companies brings the pride of association so vital to 

one's own personal development. 


There are many other signals that point the way to a 
successful career with American Viscose. If you would like 
to know more about them, write: 


Personne! Recruitment and College Relations Dept. 
American Viscose Corporation 

1617 Pennsylvania Boulevard 

Philadelphia 3, Pa 


Yarns, Textile Chemicals 


"Trademark of American Viscose Corporation 
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Recruiters Evaluate Placement Offices 


. . . What do employers think of placement services? 
A recent MCPA study provides the answer 


ROYE R. BRYANT, Director 
Placement Service 
Southern Illinois University 


What do todays employers from business 
and industry think of the physical facilities 
of the placement office? What do they think 
of the completeness of the candidate's com 
piled record as provided by the placement 
ofhee 


factory job of providing the employer with 


Does the placement officer do a satis 


candidates whose interests, personal qualities, 
and academic preparation meet the job speci 
fications? Is the placement office staff sufh 
ciently helping in trying to make the employ 
ers Visit to the campus profitable? 

The Committee on Evaluation of Placement 
Services of the Midwest College Placement 
Association has tried to find the answers to 
some of these questions. The methods used 


are described later. The results are of greater 


significance. Sufhice it to say at this point 
that the answers were tabulated from 1.800 


questionnaires filled out by employers and 
returned by 33 plac ement otheers. better than 
a third of those polled. 


Freedom to be critical and objective Was 
The 


structed that employers and placement officers 


the goal. questionnaire was con 
were unidentified. Therefore. no comparison 
can be made of the effectiveness of the place 
ment the the 


large institution, the private vs the state in 


service in small institution vs 


stitution, or one geographical area vs another, 
In ordet to encouraye complete freedom on 
the part of the employer evaluating the place 
ment service and on the part of the plac ement 
director returning the tabulations, anonymity 
was stressed at the time the questionnaires 


were distributed. The results were as follows 


with a weighted score® given for each ques 
tion: 
1. Were the physical facilities at 


your disposal comfortable and adequate 


plac ed 


for interviewing purposes 7 


Superior (20 or 
Good 956 or 
Fair or 7 
Poot 
Weighted score 3.30 
Il. Were the candidates’ records provided 


you by the placement service as complet 


and informative as you would like? 


Superior or 
Good BOO or 
Fai 75 or 4% 
Poot loor 
Weighted score 3.38 


IH. Based on your experience elsewhere, and 
all 
would you say that the Placement Dire« 


of 


a satisfactory job of providing you with 


taking 


things into consideration, 


tor at the University has done 


a list of candidates whose (a) interests 
(bh) personal qualities, and (¢) acadennic 
preparation, were in keeping with your 


selection standards and specifications 7 


\. /nterests 


Superior or ALO, 
Good (O5 or O46, 
Mor A, 
Poor or ‘ 
Weighted score 4.0 
The weighted score was determined for each 
question by assigning superior a weight of four 
good—-three, fair—two, and poor one 


F 

é 

1 
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B. Personal Qualities 
Superion 937 or 
(,ood 707 or 
hair Mor 34: 
Poor 
Weighted score 3.39 
©. Academic Preparation 
Superior 922 or 
Good 690 of 
bait or 
Poor 2or OF 
Weighted seore 3.37 


Weighted score for Question IIL 3.37 


IV. Was the Placement Office staff sufficiently 


helpful in trying to make your call at the 
campus profitable? 


Superior 


154 or ‘ 


(Gjood 242 or 13%; 
lsor 
Poor lor Of, 
Weighted score 
This survey indicates that the placement 
services of the Midwest ( ollege Placement 
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in effort to 
make the employer's call at the campus profit- 
able. It also indicates that the phy si al facili- 
ties of placement offices ranked lowest (3.30) 
the There little 
difference in the ranking of the completeness 


Association ranked highest (3.04) 


among points surveyed 


Is 
of the candidate's record (3.38) and the can 
didate’s interests. personal qualities and aca 
demic preparation (3.57). 

Physical Although 


many interviewers expressed satisfaction with 


fac ilities rated lowest 


the physical facilities. here are some state 


ments that imply improvements are needed. 


‘Privacy isa prime requisite in interviewing. 


Noise 


TOOTS should he neat placement ofhee.” 


from “Interview 
Bet 
ter ventilation needed, got sorta stuffy toward 


of “Regular 


streets distracting. 


end day. interview facilities 


good, stand-by quarters very poor” “Inter 
view rooms too small. interview rooms too 
hot. too cold with windows open.” “Lack of 
testing space.” “A fan would help interviewer 
and interviewee. “Other interviewers dis 
turb.” “Signal system needed between inter 
view rooms and placement office proper.” 


Due to its rapid growth, Dow has many 
positions available for qualified gradu 
ates. There are excellent opportunities 
Dow's broad research and deve lop 
ment cle partments, in tec hnical sales, in 
general chemical sales and service, and 
in the large engineering and service de 
partments servicing large 


produc thon 


units. These positions are available in 
many locations throughout the United 
States 


A fine future for your vraduates 
with 


THE DOW CHEMICAL COMPANY 


you can depend on DOW CHEMICALS 


Sale s Trainee positions are available in 
Midland for those with pre-engineering 
or one year ot college 


gardless of B.S 


chemistry, re 


major 


For further information on the oppor 
tunities offered graduates, write 
to Dow's Technical Employment De 
partment today. The Dow Chemical 
Company, Midland 


your 


Michigan. 
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“Walls 


interview 


should go to ceiling. Individual 


preferable to classroom.” 


space 


“Glaring light from windows very distract- 


ing.” “Problem of maintaining privacy dur 
ing interviews.” “Students do not relax in 


inadequate interview facilities.” 


Generalizations on interview facilities: \n 
adequate interview accommodations represent 
the the 


physical facilities. Colleges and universities 


greatest weakness in category ol 
are making an effort to prov ide better inter 
view fac ilities. Limployers are courteous and 
evidently conservative in adverse criticism. 
Reactions to presentation of candidate s 


“Military should be 
“Would like greater opportunity to 


records: service status 
meet department chairmen and instructors, 


“Would like to know 


class or 


perhaps at lunch time.” 


candidate's rank in department. 
“Statements by faculty members are helpful.” 
“Papers should disclose more about future 


ould like 


folder to be made available before 


plans of candidate.” student's 
interview 
with the candidate.” “Transeript of student's 
grades would be helpful.” “Pictures are help 
ful for further screening of candidates after 
returning home.” “Too often papers were not 


complete.” “Company information sheet o1 
application should be filled out in advance of 
interview.” 

Generalizations on records: Placement ofh 


cers do not furnish too much information. 
Employers are appreciative of time and labor 
required to prepare placement records. Opin 
ion of employers divided on best ty pe of 
papers: The MCPA forms, the placement office 
forms, or the company forms. 

Thought pro okers Jor plac ement directors: 
“Let us screen the 
“Students 


importance of keeping 


“Screen out the shoppers.” 
qualified candidates.” should be 
posted on appoint 
“Too bad when student has not heard 
“Little need for 


date to take interview.” 


ment.” 


of company.” tardy candi 
“Indifference of can 
stu 


dent vague about career objectives, interests, 


didates damaging to their opportunities.” 


ete.” “Candidate should read company liter 

ature before taking the interview.” 
Generalizations on reactions of candidates 

divided on amount of 


Opinion screening 


d Vutual OF OMAHA 


JOURNAL OF 


COLLEGE 


YOU DON’T 
HAVE TO 
BE A 


Whatever your talent or skill, there's 
a place for you with Mutual of Omaha. 
world’s largest exclusive health and 
accident company, and United of 
Omaha, one of America’s few billion 
dollar life insurane e companies, Our 
diversified operations call for people 
with widely varying interests and 
educational backgrounds to serve 
either in our Home Office or in out 
sales and service offices throughout 


the country. 


Mutual and United offer a planned 
program of advancement. The rapid 
growth of these companies has meant 
quick advancement for our young 
people. Our department heads and 
executives are “home grown,” which 
means almost limitless opportunities 
for conscientious young men and 


women, 


There is virtually no college degree 
or area of specialization which cannot 
be developed into an interesting career 


with Mutual and United. 


For information on Home Office 
careers, or work in your own com- 


munity, write 


33rd & Farnam 
OMAHA, NEBRASKA 


United. OF OMAHA 


PLACEMENT 


| 
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placement oflicers should do. Employers defi 
that 


could be interpreted as evaluating the insti 


nitely refrain from making statements 
tution’s curriculum and/or qualities of teach 
ing 

Ouoles praise plac ement staffs “Placement 
service has elevated the university in my opin 
Placement officers have a sincere inter 
“Pet 


sonal attention and professional attitude of 


fon 


est in being of service to employers.” 


the staff were excellent.” “If only a few 
candidates for interviews, have them all in 
the morning or all in the afternoon.” “Atmos 


phere gives impression of a well-organized, 
“Couldn't ask for more help.” 
‘We enjoy meeting other interviewers on the 


“Very “We 


like referrals during the year as well as at 


efherent office 
courteous treatment.” 


interview time.” 
other 


“Did not rate ‘superior be 
cause placement offices rate equally 
good.” “Placement office serves students and 


industry equally well.” “College presidents 
beginning to see importance of the plac ement 
othee.”  “Gratifying to see greater emphasis 
piven to placement service,” 

Generalizations on plac ement offic ers Plac e- 
ment officers have a sincere interest in being 
of service to employers. Comments on this 
question support the tabulations in giving the 
highest evaluation to this phase of placement 
work. 

While this survey points up some definite 
placement areas to which colleges and uni 
versities should give greater attention, it also 
reveals that personnel directors from business 
and industry, through their courteous, diplo- 
matic, and helpful criticism, recognize the 
efforts of the placement officers to be of sery 

It may be that the ranking of these four 
points in this study of placement service re- 
flects the trend of increased college enrolment, 
increased operational costs, and need for addi- 
\t this may be a 
partial explanation of the low ranking of the 


this age of increased scholarships, endow 


tional buildings. least, 


physical facilities of the placement office. 
ments, and pressure on state legislatures for 


greater appropriations for the state supported 
schools, the administrators are extremely con 


16 - No. 3 
scious of public relations and service to the 
clients. The placement office is one of public 
relations and service to students, alumni. and 
hence. the high ranking of the 
placement office staffs helpfulness in making 


employers; 


the employer's visit to the campus profitable. 


Procedure 
After it was decided by the executive committee of 
MCPA that the placement services should do an 
evaluation study, Leith Shackel, president (1954 


4 


1955) appointed a committee® to make such a study 


Both employers and placement directors were 


rep 
resented on the committee 

A brief survey of the work was made, and the 
committee decided that the initial step would be a 
practical one —evaluation of placement services as 


reflec ted 


of the employers 


the experiences and observations 


Therefore 


I gl 
through 


an employer's question 


naire was formulated and distributed 

The questionnaire Was made after studying two 
sources: (1) Other questionnaires, and (2) “sers 
ices that should be rendered by a college placement 
office” as suggested in a recent report of the Asso 
ciate Members on Where Should the MCPA Re 
Heading? 

Copies of this questionnaire were mailed to 94 
placeme nt directors who were members of the Mid 
west Colle ue Placement Association The placeme nt 
officers distributed these to the employers who called 
at their offices to interview candidates. The place 
ment directors tabulated the results and sent the 
summaries to the committer 

Pabulated returns were received from 33. place 
ment directors from 12 states. Forty-three placement 
directors replied “no tabulations.” The other eight 


een directors made no replies of any kind 
The largest number of questionnaires tabulated by 


placement office 179. This 


any was number repre 
sented a 65 per cent return of those distributed by 
the particular offee. This was a typical return. The 
total number of questionnaires returned and tabu 
lated was in excess of 1,800 

Twenty-two of the 43° placement officers who re 
turned no tabulations gave as the reason, “placement 
office in process of reorganization new direc tor, 


lack of adequate staff,” or “new help in the offer 


Committee composed of the following people 


Roye R. Bryant, Director 
Placement Service 

Southern Ilinois University 
Carbondale, Illinois 


Gordon Clack, Assistant Director 
Technical Employment 
The Dow Chemical Company 


Midland, Michigan 


Joseph A. Hopfensperger 
Administrative Assistant 
Lawrence College 


Appleton, Wisconsin 


Chairman 


Prospects 


and Prospects 


YENERAL Morons stays on the alert to meet 
y young men who are good prospects for 


engineering positions with us. 


And we're especially impressed by evidence 
of sound technical knowledge—combined with 
imagination — and a vigorous spirit of team 


play. 


When we spot suc ha prospect. we're quit k to 
let him know that prospects were never 


brighter for young engineers at GM 


Minds. men and machines are bustling in all 
of our 34 decentralized manufacturing divi- 
sions — making more and better things for 


more people. 


And hundreds of ideas, ranging in stage from 
the dream to the drawing board, insure the 
continued need for engineers just as far as we 


can peer into the future, 


In faet 


engineering graduates will fill 40% of tomor- 


if the present pattern continues 


row s executive posts at GM. As a GM official 


told a group of engineering graduates —“In 
years to come there is going to be more room 


at the top than ever before.” 


Certainly, it's an appealing picture for any 
soon-to-graduate engineer who has a lot to 


offer. 


And we'll be glad to paint in the glowing 
details for that kind of prospect as soon as 


you care to arrange it. 


GM Positions Now Available 
in These Fields: 


MECHANICAL ENGINEERING 
METALLURGICAL ENGINEERING 
ELECTRICAL ENGINEERING 
CHEMICAL ENGINERRING 
APRONALTICAL ENGINEERING 
INDUSTRIAL ENGINEERING 


BUSINESS ADMINISTRATION 


GENERAL MOTORS CORPORATION 


Personnel Staff, Detroit 2, Michigan 


. 
| 


“thanks for mending 


her heart...’’ 


“Scooper,”’ a fibre-stuffed, oil-cloth dog, was the most impor- 
tant animal in the world to three-year-old Barbie. And 
when Scooper fell apart the world was coming to an end— at 
least for Barbie. 


“Luckily, we had some of your tape in the house,”’ her mother 
wrote. ‘In a minute Scooper was good as new and Barbie 
was happy again. Thanks for mending her heart.” 


To Barbie and her mother that tape was a most important 
thing. Tape is important to us too, although it’s just one 
part of our business. 


Over twenty divisions and subsidiaries manufacture and sel! 
chemicals and coatings, ribbons and reflective sheeting, adhe- 
sives and abrasives, plastics and printing plates . . . to name 
just a few. The basic outlook, the entire viewpoint of Minne- 
sota Mining and Manufacturing is one of expansion. The 
young man with superior qualifications will like us, whether 
he’s interested in scientific research, production, administra- 
tion or sales and merchandising. 


He'll like our young organization, young ideas . . . the oppor- 
tunity to get in on a ground floor that gets bigger every day. 


MINNESOTA MINING AND @i¥&: MANUFACTURING COMPANY 


St. Paul 6, Minnesota 


Scotch” Brand Pressure-Sensitive Tapes, “Scotch” Brand Magnetic Tape, “Underseal” Rubberized 
Reflective Sheeting, “Safety- Walk" Non-Slip Surfacing, "3M" Abrasives, "3M" Adhesives 
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Employment Trends in 1956 


. . » Asurvey of 168 well-known business and industrial concerns 
end their employment of college and university graduates 


FRANK S. ENDICOTT, Director of Placement 
Northwestern University 


This is the tenth annual survey of policy 
and practice in the employment of college 
and university graduates in Business and In 
dustry. The 168 concerns responding to the 
inquiry are representative of companies which 
actively seek college and university graduates. 
1 hey 


panies which send representatives to various 


are. almost without exception, com 
campuses and maintain close cooperative re 
lationships with placement directors. 

The number of replies to these surveys 
tends to decrease somewhat when questions 
are asked which require a careful search of 
records over a period of years. Nevertheless. 
complete or nearly complete replies were re 
ceived from an adequate sample of the com 
panies which regularly contact campus place 


ment ofhees. 


forms were filled out and returned 
during the period from November | to De 
1955. A sharp break in the stock 
market followed the heart attack of President 
Lisenhower in late September, but by late 
November practically all of the losses had 


bee 


Survey 


cember l. 


recovered. Price indexes indicated a 
stabilizing trend with slight increases in con 
sumer prices in certain fields over those of a 
year ago. Business conditions were generally 
considered to be good. Of special interest to 
company representatives and placement direc- 
tors were reports showing that enrollments 


in higher institutions are likely to continue 


to increase and that they may double within 
12 to 15 years. 
The author is well aware of the amount 


of time and effort required to supply the in 
this 
1 he cooperation of personnel executives in 


formation upon which report based, 


Is 


making this project possible is greatly appre 


ciated. Great care has been taken not toa 


our hope that the findings will prove helpful. 


identify these companies in any way. 


is 
Sources of Data 
The reporting companies represent a vari 


ety of business interests, as follows: 


Light Manufacturing 25 
Banking, Insurance and Investment 2) 
Food Manufacturing and Processing 21 
Machinery and Heavy Equipment 15 
Drugs, Chemicals, and Medical Supplies 12 
Steel and Other Metals 10 
tilities 
Oil 7 
Public Accounting 
Retail Store —Mail Order 7 
Automobiles and Aireraft 6 
Paper 
Building Materials 6 
Textiles Apparel Shoes 
Tires and Rubber 
Carriers 2 
All Others i 
Total 


33 
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THE EMPLOYMENT OF INEXPERIENCED COLLEGE MEN DURING THE PAST 
YEAR AND FOR NEXT YEAR AS REPORTED BY 160 COMPANIES 


Past Year Next Yeor 

Field No. Companies No. Men No. Companies No. Men 
Engineering 
Kind not stated 24 28 
Mechanical WI 6 727 
Industrial 20 158 24 
blectrical 295 43 142 
Civil 12 109 
Architectural 13 20) 
Metallurgical 9 OO 
Other 25 108 21 
‘Total Engineering 1769 7124 
\cecounting 1021] i2 1005 
Advertising 28 140 19 122 
Chemistry 3 330) 
binance 15 67 1] 2 
General Business Trainees 8 1693 % 2004 
Insurance 94 7 LOG 
Law 16 9 85 
Market Research 16 0 14 32 
Marketing | 22 7 30 
Merchandising 9 87 11 123 
Oflice Management 9 33 | 29 
Personnel 29 67 20 97 
Physics 24 172 2) 212 
Production Management 29 370 32 100) 
Sales 97 1672 53 $25 
Statistics 12 23 10 22 
lime & Motion Study 20) W 20 114 
Other Fields 32 35 27 ) 
Reported Totals Only | 175 H 60) 
Potal Non-Engineering 7064 6249 
Grand Total 11.833 15,373 


Total—Engineering, Chemistry and Physics—up 47.2% for next year 
Total—All Other Fields—up 15.6% for next year 
Grand Total—up 29.9% for next year 


Dave McGinnis asks: 


Does Du Pont 
have 
Summer Jobs ¥. 
Students ? 


C. David McGinnis wil! receive his BOS. degree in 


mechanical engineering from the University of Texas in 


June 1957. Currently, he enior manager of men's 
intramural sports and a member of the Delta Upsilon 


and Phi Eta Sigma fraternities at Texas 


lvar Lundgaard answers: 


iver A. sbisined Dave, the Du Pont Company regularly em- 
from the University of Rochester, and joined ploys students of science and engineering in its 
Du Pont’s Photo Products plant at Parlin Summer Technical Training Program. The chief 
N. J. in 1942. Later that vear he became a purpose is to provide good technical training under 
hift supervisor and was promoted steadily industrial conditions. And we learn about the stu 
thereafter. By 1951 he was Production Su dents while they learn about us 
perintendent at Du Pont’s Rochester plant Students selected for the program after campus 
Today Ivar is Polyester Department Super interviews include candidates for the B.S., M\S., 
intendent at Parlin, well able to speak about 
Du Pont emplorment policies cut of bis and Ph.D. degrees. Assignments are related to their 
experience and observation academic interests. Last summer 270 students from 
93 institutions participated in the program. In this 
way, ties are often established which can lead to 
WANT TO KNOW MORE (hit workinw wil! permanent employment after graduation 
Pont? tend ives Chemica In addition, many other students are hired di 
rectly by individual Company units to help out 
che ‘ during vacation periods of our regular employee: 
et salen, Write to For this “vacation relief work,” assignments are 
likely to be varied; but these students also gain 
’ os valuable insights into industrial practice, and many 
acquire experience related to their fields of study 
Altogether, about 750 college students, from both 
nen amend technical and nontechnical fields and at all levels 
of training, obtained experience with us during the 
Eee meer summer of 1955. So you can readily see, Dave, that 
Better Things fer Setter Living... Chemistry the Du Pont Company attaches a lot of importance 


WATCH “DU PONT CAVALCADE THEATER" ON TV to summer jobs for college students 


f 
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THE EMPLOYMENT OF INEXPERIENCED COLLEGE WOMEN DURING THE PAST 


: YEAR AND FOR NEXT YEAR AS REPORTED BY 53 COMPANIES 
Past Year Next Yeor 

Field No. Companies No. Women No. Companies No. Women 
Accounting 6 16 7 19 
Advertising 29 6 22 
Chemistry & 36 7 74 
hLngineering 17 2 27 
General Business Trainees 13 209 9 141 
Market Research 4 1 LOO 
Merchandising y 37 2 31 
Personnel 1 14 5 15 
Vhysies 13 2 15 
Sales 3 O7 2 115 
Secretarial 20) 363 17 509 
Statistics 1 7 2 6 
Other Fields 11 113 9 123 
Total 1,039 997 

\ total of 38 companies reported that they Translator 2 

actively recruit’ college women by campus Research 2 

visits, and only 17 indicated that they had Business Administration 2 

training programs for college women. Many Retailing l 

Companies in which « ollege women are em Personnel | 


ployed reported that they were able to meet 
\n oversupply of college trained women 
requirements by selecting from those who 
Was reported by 25 companies in the follow- 
make direct application 


ing fields: 
\ shortage of college trained women was 

4 reported hy 46 companies in the following of 
4 fields Fields Companies 

; Number Personnel 12 

General Liberal Arts 10 

Advertising 5 

Secretarial 30 Home Economics 3 

Math and Statistics lournaliem 

Home | Conomics Psve hology 2 

Chemistry Accounting 

Physics Public Relations 2 

Librarian 3 Economics | 

\ecounting 4 Language majors | 

Marketing 4 General Business l 

Writing 4 Fashion l 

; Interior Decorating 2 Interior Decorating | 

hngineering Sociology ] 


SIDELIGHTS ON THE SCIENTISTS number 2 of a series 


Some of the young fellows on our staff 


have been analy ing our files of 
personal data regarding scientists and 
engineers here at Hughe What ere ip 


characteristics would be found? 


With additional facts cheerfully 


contributed by their colleague they 


have come up with a score of 


ip ome amusing, some 


quite surprising. We shall chart the most 


witeresting results for you in this series. 


In our laboratories here at Hughes, 
more than half of the engineers and 
icntists have had one or more years 
ot eraduate work, one in tour has his 
Master's, one in 16 his Doctor's. The 
Hughes research program is of wide 
variety and scope, affording excep- 
tional freedom as well as exceptional 
tucilities for these people. Indeed, it 
would be hard to find a more exciting 
ind rewarding human climate for a 
career in science, Too, the protessional 
level 1s being stepped up continually 
to msure our future success in com- 
mercial as well as military work 
Hughes is pre-eminent as a devel- 
oper and manufacturer of airborne 
clectrome systems, Our program in- 
cludes military projects in ground and 
urborne clectromics, guided mussiles, 
sutomatic control, synthetic intelli- 
nee. Projects of broader commer- 
cial and scientific interest include 
research in semiconductors, electron 
tubes, digital and analog computation, 
data handling, navigation, production 
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Ricur Now the Laboratories in Culver ¢ ity, 
California, and the Missile Production facility in 
licson, Arizona, have positions open for 
engineers who are experienced in any or all 


phases of Test Equipment Design 


SCIENTIFIC STAPP RELATIONS 


Hughes 


RESEARCH AND DEVELOPMENT 
LABORATORIES 


Culver City, Les Angeles County, California 


How many patents per Ph. D.? $e 
\ f 4 
} 
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RESPONDENTS WERE ASKED TO LIST THE MOST COMMON JOBS FOR COLLEGE 
WOMEN WITH THE STARTING SALARY FOR GRADUATES 
OF CURRENT CLASSES 


Number 
of Starting Salary 

Jobs Companies Range Average 

Secretary $200-$325 $265 

Chemistry Physies Science 21 260- 410 358 


Mathematics Statistics 14 250- 400 
Clerical jobs (variously titled) 13 225- 313 249 
Home Keonomies % 275- 350 298 
Sales Sales Correspondent 220- 314 258 
Personnel Assistant 220. 300 279 
Stenographer 8 200. 300 245 
Supervisory Trainee r 235- 300 270 
Lngineer  kngineering Assistant 7 260- 400 43 
Advertising 6 225- 300 252 
Librarian ‘Technical Librarian 6 230- 400 313 
Art Design Interior Decorating 230- 375 05 
heonomic Research 260- 312 208 
\ccounting } 250- 337 296 
Market Research 1 225- 261 249 
Typist 5 240- 275 262 
Buyer Trainee ; 230- 26] 254 
2 250- 260 299 
Drafting 2 2600-267 264 
Bank Teller | 275 
Public Relations | 281 
Investment Assistant | 200) 
Bilingual Secretary | 275 
bashion Coordinator 


THE EMPLOYMENT OF DRAFT-ELIGIBLE COLLEGE MEN FROM LAST YEAR’S 
GRADUATING CLASS AS REPORTED BY 123 COMPANIES 


Total number of draft eligible men employed 3.146 
Number still at work on November 1, 1955 2.285 


bol or 


From past experience, what percentage of such men who enter military service can 


he expected to return to your company ¢ 


\ percentage figure was reported by 129 companies. 


The average for all companies was 79%, 
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AVERAGE STARTING SALARIES FOR COLLEGE MEN AS REPORTED 


BY 160 COMPANIES 


Number $300 $301 $326 $35) $376 
Companies or to to to to 
Field Reporting less $325 $350 $375 $400 
Sales 6 16 19 
General 
Business 
Other Fields | 1] 


Average Starting Salary All Fi 


$401 $426 Average Start 
to and ing Salory 
$425 over Next Yr Last Yr.* 


26 6 S304 S371 
0 $352 $359 
$356 $339 
2 S346 
2 2 S374 S362 

elds S306 $349 


Almost all companies also reported last year’s average starting salary. 
r r 


HOW STARTING 


Field 
Accounting 
Sales 
General Business 


Other kields 


BOTTOM OF RANGE AND TOP OF RANGE 
(A range was reported by two-thirds 


Field 
hogineering 
Accounting 
Sale 
General Business 
| rainees 


Other kields 


SALARIES COMPARE WITH THE 


No. Companies Same As 
Reporting Last Year 
20 
| 20 
19 
i9 25 
29 7 


No. Companies Average Bottom 


Reporting of Range 
10] $378 

S446 

7 $341 

$331 

S350 


FIGURES FOR LAST YEAR 


Higher Than Lower Than 


Last Yeor Last Year 
BS 
64 
92 2 
2] 


IN STARTING SALARIES 
of the companies) 


Average Top Average 
of Range Spread 
$423 S45 
S363 M45 
S376 $35 
S370 $39 


S410 


MERCHANDISING 
MANAGEMENT 


THE KROGER CO. 
GENERAL OFFICES 
35 EAST 7th ST. 


CINCINNATI 1, OHIO 


PERSONNEL 


MANAGEMENT 
THESE MANAGEMENT 
ACTIVITIES ARE FOR 


YOUR 
GRADUATES 


REAL ESTATE 


MANAGEMENT 
THINK 
° TALK 
° ACT 
LIKE FUTURE BUSINESS “ee 
EXECUTIVES 


SERVING THE MIDWEST 
THROUGH 24 BRANCHES 
AND 4 SUBSIDIARIES WITH 
21 MANUFACTURING UNITS 


| A] 
=. 
PRODUCT 
DEVELOPMENT 
PRODUCT BUYING 
r 
% 
\4 
FINANCIAL 
MANAGEMENT 
4 
me 
WAREHOUSE & he 
ADVERTISING 
TRANSPORTATION 
STORE AND SALES 
MANAGEMENT PROMOTION a): 
| 
a 


JOLKRNAL OF COLLEGE PLACEMENT 


Vow. 16 


STARTING SALARIES FOR MEN AS RELATED TO THE LENGTH 
OF THE STANDARD WORK WEEK 


The question sometimes arises concerning whether or not the length of the standard 
week is taken into account in establishing the starting salary. 


The number of hours in the standard work week was reported as follows: 


Total Number 


of Companies Over 
Fields Reporting 40 
Lngineering 121 6 
Accounting 4 | 
Sales 
General Business 
Trainees WH) 3 


Average starting salaries for next vear 
work week and for the 


work 


Fields 
hngineering 
Accounting 

Sales 


General Business 


Number of Companies Reporting 


Under 
40 38%, 37'4 
3 
77 2 10 1 
6 7 
67 10 6 
were reported as follows for the 40-hour 
week 


40-hour week 37'o-hour week 


$3904 $392 
355 348 
357 358 
351 353 


There appears to be little relationship between the length of the standard work week 
and the starting salary, exe eptin the field of accounting. 


LOSS OF COLLEGE MEN FOR REASONS OTHER THAN MILITARY SERVICE 


Respondents asked to indicate the 
percentage of college men hired from the 
1954 graduating class still employed or in 
at the the 


made, namely, November, 1955. 


were 


military service time report was 


\ total of 144 companies reported an aver 


age of Tt appears, therefore, that the 
loss for reasons other than military service 
during the first sixteen months of employment 
was about 


\ similar question was asked regarding the 
men employed from the L950 graduating class. 
These men were hired a litthe more than five 
years ago. 

A total of 126 companies reported that an 
average of 67°. of the men hired five years 
ago were still employed or in military service. 
The average loss for reasons other than mili 
tary service appears to be about 33 over 
a five-year period. 

The year of employment during which the 
greatest loss can be expected was reported by 


146 companies as follows 


birst 


Second 


veal companies 


year 19 « ompanies 
Third year $7 companies 
Fourth year 
hifth year 


Sixth year 


oe ompanies 
companies 


| company 


Respondents were asked to indicate the most 
common reasons why these college men left 
the company. 

The by 32 companies 
which lost 50> or more of these employed 
five ago were classified follows 
order of frequency of mention: 


reasons reported 


years as 


20 Offered higher salary elsewhere. 

11 Wanted to live elsewhere. Wife unhappy 
here. Took job nearer home. 

10) Sought faster progress. Desired more re 
sponsibility. 

Disliked travel, hours, or pressure of job. 


Offers Nation-Wide 
Opportunities 


for your graduates and alumni in . 


* retailing * mail order * merchandising 
* marketing * accounting * advertising 
* finance * operating 


loday many opportunities are available within Ward's 
expanding organization for your Seniors in the diversified 
fields related to merchandising. The policy of promoting 
employees from within the Company presents a challenge 


to voung men with ability and ambition. 


Retail Store Manager [Trainees have the opportunity 


to progress to Store Manager of one of the 568 Retail 


outlets. Mail Order Trainees receive traming in 

one of nine principal cities throughout the United 
States. Additional opportunities exist in the Chicago 
Home Office and New York Buying Office. 


kor more information about Montgomery Ward's training 


program and employment possibilities for your 
graduates, write Mr. D. C. Bell, Vice President and 
Personnel Director, 619 W. Chicago Avenue, 
Chicago 7, Hlinois, 


2 
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6—Did not like the work. No longer intet > Increase responsibility as quickly as pos 
ested in our type of industry sible. Move them around 

» Not suited to our type of work. Poorly » Sincere, friendly supervision, Treat them 
Ened for the job like men as part of a team 

Wanted » different type of work } Consider his interest. ability and person 

Reluctance to relocate. Disliked being 


Lse of tests. 
transferred 


Have real opportunities for advancement 

Returned to school 


2 Health 2 Multiple interviews at management level. 


| Poorly motivated 2 Help him identify himself with the com 


rates 


| Came with us only for the experience pany and its prorkic ies, 


Promote from within. 
Note lhe averaue loss in » vears by the 


| Stress that they cannot set their own 


above COMpanies: was mediar 


timetable for advancement 
number ol colle ue mien hired last yea 


‘ Note Ihe average loss in 5 years was re 
was 19 


ported by the above companies to be 


Respondents were also asked to indicate the Ww The median number of college 


most effective ways to reduce turnover among men hired last vear was 48 


college trainees \verage starting salaries offered last year 


There were 21 companies which retained by both of the above groups of companies 


more than 80%, of the men hired 5 years age were reported as follows: 


Their suggestions were classified as follows ( ompanies with the greatest loss of college 


14 Accurate, honest presentation of type ol men alter employment 


business job advancement and oppor hngineering S510 
tunity Dont oversell \ccounting $559 

1) Training program which is well planned Sales $326 
interesting, thorough, informal and ae General Business $520 
live 


Companies with the least loss of college men 
{ Very careful selection Improved inter alter employment 
skills 


bngineering 

Review salary and progress regularly \ccounting S456 
Recognize accomplishment Advance on Sales S300 
merit General Business S343 


Respondents were asked to answer certain questions regarding the college seniors 


whom they interview. Answers were checked on a YES to NO line 


to indicate degrees 
of judgment, as follows 


YES NO No.of Average 
Point system for scoring responses 6 5 4 3 2 ! 0 Replies Points 
Do seniors dress appropriately 
for the interview 7 ith 2 ‘) 4 
Do they express themselves well 
during the interview 7 25 7% 39 | | 159 4.2 
Do they have sufhicient under 
standing of their interests and 
abilities 7 232 2 159 2.4 


Continued on page 58) 


CRANE C 


O. 


Build your future 
at Crane Co. 


Find out about the excellent career oppor 
tunities in this growth company. 


At Crane, graduates are offered a prom 
ising future. We make more than 50,000 
different products that serve virtually every 
industry. Because of our diversification, 
graduates will find job possibilities to sat 
isfy a variety of interests. If your place 
ment office is unable to arrange a campus 
interview for you, write to 


Training Department, CRANE CO. 
836 S. Michigan Ave., Chicago 5, Illinois 


Graduates are selected with care for basi 
and job-experience training in preparation 
for responsible careers in. . 

Engineering — Openings for mechanical, metal- 
lurgical, ceramic, chemical, sanitary, heating, hy- 
draulic, welding, and mineral engineers. 


Manufacturing — Challenging opportun ties for 
mechanical and foundry engineers leading to 
positions of responsibility. 

Research and Development — These engineers 
will play an important part in developing 
titanium and atomic energy; also of existing and 
new ferrous and non-ferrous metals and alloys. 
Sales—B.S. and B.A. degrees. Opportunity 
throughout 140 branches with products sold to 
plumbing, heating and air conditioning contrac- 
tors; wholesalers and industry. 
Control — Business graduates qualify for open- 
ings in operational costs, general accounting, 
auditing, leading to supervisory responsibilities. 
Finance — Openings in credit and dealer rela- 
tions for Economics and Business graduates with 
long-range career plans. 


Valves Fittings Pipe Kitchens Plumbing Heating Aircraft Parts Titanium 
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(Continued from page 56 


ves 
Point system for scoring responses 6 
Do you expect them to know 
what their interests and abili 
ties are? 46 
Do they know what partic ular 
job they want? | 
Do you expect them to know 
what particular job they want? 16 
Are they willing to accept what 
you consider a reasonable 
starting salary 7 13 
Are they willing to accept train- 
ing programs and beginning 
assignments 7 79 


Have they prepared themselves 
for the interview by learning 


important facts about the com 
4 


If you have supplied company 


pany 


literature, have they read it? 1] 
Do they have an adequate under 
standing of what it takes to 
succeed in Business and Indus 
try / 
Do placement officers or assistant 
know the seniors well enough 
to give you the information 
you need? 16 
Do faculty members know the 
seniors well enough to give 
you the information you need? 29 
Should seniors be coached re 
garding how to “sell them 
selves” during the interview? 37 


SUGGESTIONS FOR GRADUATING SENIORS REGARDING 


10 


20 


N 


Personnel executives were asked to list the 


most important things the graduating senior 


iwho has registered in his plac ement bureau) 


can do in order lo make a favorable Hnipres 


sion during the job interview. 


Suggestions came from 153 companies and 


have been classified as follows, in order 


frequency of mention: 

Suggestions relating to self-analysis: 

12 
interested in and why. 

29 


Know what field of work or job he 


nderstand his interests and abilities. 


of 


Is 


Nm 
Nm 


20 


15 


10 


Vou. 16 No. 3 
NO No.of Average 

3 2 1 0 Replies Points 
Ww 155 3.9 
27 24 45 32 154 1.9 
26 22 18 41 156 2.5 
22 5 1 0 156 1.6 
l 159 9.2 
37 24 34 27 155 ote 
“a Ze 6 14] 5.1 

47 22 28 22 153 2.4 
20 16 11 154 
ll 153 3.3 


JOB INTERVIEWS 

Make a clear presentation of his interests 
and background. 

Have a well-thought-out vocational goal. 
Show at least a general career objective. 
Know he went to college and be 
realistic about it. 


why 


Suggestions relating to a study of jobs and 
opporltunittes: 
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Show a knowledge of the company and 
its products or services. 

Read company literature in the placement 


5 4 
35 24 
10 15 
19 14 
% 26 
2) 
|_| 23 
ri 
| 24 
12 
= 
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ACCOUNTING MAJORS- 
plan your future with 


UNITED AIR LINES 


If you have between 6 and 30 semester 
hour credits in accounting subjects, this 
is your opportunity for an interesting 
and rewarding career with United Air 
Lines. 

As an important member with United 
in this, the nation’s fastest growing 
industry, your assignments will require 
initiative and judgment in dealing with 
company, CAB and other government 
agency laws, regulations and require- 
ments, and the application of general and 
cost accounting principles. A system of 
job rotation during the first year will per- 
mit you to become familiar with the func- 


tion and responsibilities of all sections of 
the accounting department. 

Located in Chicago, you'll enjoy good 
starting pay and full company benefits. 
Send for free information and complete 
details on how you can become a mem- 
ber of United’s Mainliner® team. 


Accountants will be classified as fol- 
lows in terms of semester hour 
credits: 

A—26 to 30 hours 

B—16 to 20 hours 

C—6 to 12 hours 


Write: C.M. Urbach 


UNI 


United Air Lines 
Stapleton Airfield 


Denver, Colorado 


ED AIR LINES 


. 
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Have 


hess and 


a general understanding of busi 
industry. 

> Know what people do in his field of in 


1 Have 


itt ati employ ing Company 


tere 


an idea about what he is seeking 


| Consult Moody's or Standard and Poor's 


Suggestions lor conduct during the intervieu 


Dress prope rly neatly vood appeal 

© Try to be relaxed -at ease. Talk freels 

act naturally 

2 Ask questions about the company or job 
which are sensible intelligent pert 
nent discriminating well thought out 

> Display an interest in the company and 
the job 

Be sincere forthright) honest frank 

li Show an ability to express himself 
Clearly. Good use of knglish 

1) Be able to sell himself 

Be on tine 

Show enthusiasm 

evidence of mental alertness. Talk 
intelligently 

Be pleasant friendly courteous tact 
ful 

10) Conhidence but not conceit \ pleasant 
TessIVeness 

10 Show more interest in long-range oppor 
tunity than in starting salary 

{ Schedule interviews only if he is inte: 
ested 

i Indicate a willingness to start at the bot 
tom 

+ Avoid the impression of desiring a guar- 
anteed future 

© Show willingness to work hard. Ad 


vancement de pe nds on ability, 
» 
1 We 


Do not be a mere shopper 


real curiosity, Be inquisitive. 


attentive \ yood listener 


Show that he gets along well with people 
) Show evidence of campus activities. 
} Give indication that opportunity is more 


important than geographic location. 


Give the impression of a strong character. 


60 


Vor No 


Complete the application form in detail 
ne omissions, 


Stick to the 


Don't ramble 


| Show a pleasing sense of humor. 


point 


| Realize the limitations of those 
be drafted. 

| Do not smoke. 

| Pell me what takes him out of the 


about to 


aver 
ape group. 

| \void saying that he wants a certain job 
because he likes peopl 

| Show a knowledge of his major field 


of study 
| Be flexible and open-minded 


| Show a real interest in finding the right 


job 
| Ask for the job don't sit back and wait 
for an offer 
| Express interest or disinterest at the close 
of the interview. 
| Seek a second interview at the company 
othee. 
Other suggestions 
> Have a scholastic record which is aver 
ave or better. 
| Start to prepare four years before the 


interview, 

| Get a well diversified education 

1 Don't listen to the professor who says. 
“Ask for $425 per month.” 

1 After the interview. follow through with 
a thank-you note. 


TRENDS 


Comparisons with last year seem to indi 


cate clearly that there will be an increased 
demand for both technical and non-technical 
men from current graduating classes. Re 
porting companies will seek 47°, more 
technical men than they hired last year, an 


increase due in part to the increasing back 


log of unfilled needs from previous years. 
lor the first time in several years, a signifi 
cant increase in the need for non-technical 


men is also indicated. Total needs are up in 
ra 
i 


of these concerns plan to visit more schools 


of the reporting companies, and 57‘ 


than were contacted last year. 


WHAT 1S [CRUCIBLE 


INTEGRATED PRODUCER Crucible Steel Company of America is an in 
tegrated specialty steel producer. We own our source of coal and iron ore, 
river transportation equipment, as well as by-product coke ovens, blast fur- 
naces, open hearth and electric furnaces, plus complete facilities for the form- 
ing and rolling of specialty steels. 


MASTER METALLURGISTS For over fifty years Crucible has served as 
metalsmith to American industry. Met: llurgists stationed at each plant and 
in the field are available to solve customer problems. Our researchers are 
working today on better steels for tomorrow. 


LEADING PRODUCER Crucible leads in production of special purpose 
steels including high speed steels, tool steels, stainless, alloy, bearing steels, 
spring steels, cutlery steels, permanent magnets, sand castings, hard surfac- 
ing rod, welding electrodes, machinery steels, cold rolled specialties, and 
stainless piping and tubing. Almost anything that is made is either made of 
specialty steel or specialty steels have been used to make it, 


NATIONAL DISTRIBUTION SYSTEM Crucible operates a country-wide 
distribution system. Few companies in the steel industry can match it. Ware- 
houses in 24 principal cities deliver pounds or tons of steel at a moment's 
notice. 


METALS OF THE FUTURE The Company, through its affiliates, is engaged 


in the production of vacuum metals and titanium products for national de- 
fense and consumer use. 


For information, contact 
August A. Marquer, Jr. 
Company Supervisor of Employment 
Crucible Steel Company of America 
P. O. Box 88, Pittsburgh 30, Pa. 


| C RU C | BLE first name in special purpose steels 


Crucible Steel Company of America 
GENERAL OFFICES: HENRY W. OLIVER BUILDING, PITTSBURGH, PA. 


WHY YOU 


AT ARMA 


Young men such as yourself find at Arma an attitude of respect for their profes- 
sional potential ,..an atmosphere that considers their needs as important ele- 
ments in their development 


Arma’s Engineering Training Program is designed particularly for the Young 
Engineer. His personal, professional and technical development are given 
thorough consideration in his individualized on-the-job training. 


Fascinating, rotated training assignments during the first year crystalize areas 
of keenest interest. All the while, these young engineers are given automatic 
salary increases 


Arma, as a leader in the engineering and production of advanced electronic 
and electro-mechanical equipment, has a wide variety of projects calling for 
diversified skills and background. 


Nine famous colleges and universities are within easy reach of Arma. 
and the company encourages and assists its engineers to take courses leading to 
advanced degrees...to attend meetings of technical societies...to publish 
original papers — important factors in the speed of a young engineer's profes- 
sional progress 


Long Island living is ‘pleasure living.” A fast growing suburban community 

diversified recreation and sports activities...world-famous beaches and 
parks...fishing and boating...all combine for peaceable convenience of 
suburban living. Yet downtown New York is only 40 minutes away 


See the ARMA REPRESENTATIVE 
when he cists your campus or 
Send inquiries to 
Mr. Charles S. Fernow, Administrator of Technical Education 


ARMA 


Division of American Bosch Arma Corporation 


Garden City, Long Island, New York 


MANY YOUNG ENGINEERS 


What Is Really to Blame? 


. + +» Another approach to the problem of writing and 


HARRY CROSBY, Assistant Professor 
Communications Skills 


University of lowa 


In the May, 1955, Journal or 
PLACEMENT, Professor William W. Watt an- 
swered a question often hurled at college 
English teachers, “Why can't 
more graduates who can 


you send Us 


read, and 
speak the English language?” In his reply 


Mr. Watt chose to emphasize what he called 


“the elusive forces over which the pedagogue 


write, 


has little direet control.” He blamed four 
factors: the high school training of the stu 


dents before they come to college and three 
forces which he labeled “Formularism, Voca 


tionalism, and Anti-intellectualism.” Although 
Mr. Watt selects the terms facetiously he 
advances traditional responses. Their short 


coming is that they reflect an undue philoso 
phy of despair. 


High Schools Not to Blame 


| think it is a waste of time to blame the 
high schools. The high school English teach 
ers | know are doing remarkably well in spite 
of the impossible obstacles of having from 
150 to 220 students a day. teaching com 
pletely having to 
fritter away their time monitoring study halls, 
collecting tickets at basketball and 
supervising band trips. They deserve credit. 


unrelated subjects, and 


games, 
not censure. What's more, high school grad 


uates are improving. Immediately after World 
War Il, many of our entering students were 


speaking deficiency among college graduates 


practically illiterate. They had gone to ele 
mentary and secondary school at the height 
of the fads. Their 
were often substitutes replacing regular teach 
The situ 
report, 
improved, In the past three years placement 
examinations at the State University 


Dewey -istic instructors 
ers who were in the armed service. 


ation now, | 


am pleased to has 
of lowa 
have indicated a steady improvement in the 
verbal ability of high school graduates. 

Mr. Watt's 


problem quite untouched. 


isms” leave the essence of the 
His “Form 


ulists.” the “It-is-I” grammarian and the read 


two 


ability equationists, are ghosts of the past. 
Thanks to the National Council of Teachers 
of English, most of the teachers who wasted 
their time forcing students to learn obsolete 
rules of purist grammar have turned to more 
Perhaps Rudolf Flesch 


did convince a few teachers that writing and 


important problems. 


reading could be converted to a formula. His 
{rt of Plain Talk gulled some converts into 
thinking that good writing can be evaluated 
by counting affixes, syllables, and personal 
Why 


defenders 


when he 
Read, his 


realized the superficiality of his suggestions. 


However. 
Can't 


pronouns wrote 


Johnny earlier 
which are now referred to as “Flesch wounds. 
There are, therefore. few “Formulists” left’ in 


American classrooms. 


x 

‘al 
1 
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“Vocationalism” and “Anti-intellectualism,” 


Mr. Watt's other 


all forms of higher education; they are not 


isms. are the enemies of 


the exclusive property of English teachers. 


However. to turn too much attention to these 
Common enemies implies that there are no 
problems pee uliar to teac hing communication, 
| think there are three sper ihe circumstances 
which more properly identify the real reasons 
why college yraduates cannot write, speak, 


and read adequately. 


Proficiency Not Easy 


In the first place, real proficiency in’ the 
skills of difficult’ to 


come by Anyone can speak or write weil 


four communication bs 


enough to order groceries, but the commu 


nication problems of college graduates in 


modern society are exceedingly complex. The 


(question of prec isely the right word, the in 
cisive subordination, or the proper parallel 
ism, is every bit as abstract and puzzling as 
the derivation of a Mach factor or the balan 
ing of a biochemistry equation, Some of our 
engineering students find the verbal problem 
more difheult. Communicating is such a difh 
cult art that the medieval university 
The 


and logie —al 


devoted 


its entire curriculum to. it. medieval 


trivium grammar, rhetoric, 
most exactly sums up the subject matter of the 
\ cen 
years 
Much of that time 


is now usurped by new courses in’ science, 


modern ( Skills course, 
tury ago, many colleges devoted four 
to the study of rhetoric. 
sociology, and life adjustment. Twenty years 
ago, Stanford University required two years 
of English; now it requires two quarters. That 
this decrease is typical is a double paradox. 


With 


tion 


today >» new demands on communica 


it is undoubtedly more difheult to teach 
the ability to communicate than it 
the whol 


proble 


was when 
devoted to the 


education 


curriculum 
With 


average students 


Wis 


today's mass and 
we presumably need more 
only the 


intellectual elite came to « ollege. Nevertheless, 


time to train students than when 


most communication programs have to fight 


for instructional time. 


Vor 


Writing Badly Taught 


\ second deterrent to that for 


years writing has been very badly taught in 


success Is 


American colleges and universities. For too 
long. written composition has been exclusively 

Too 
much freshman writing has been a feeble at 
literary criticism. Students were 
taught to “re-act™ to Matthew Arnold's “Dover 
Beach.” | do not 


the hand-maiden of English departments. 
tempt at 
subscribe to most of the 
theories about the value of 


ing. but | do that 


is singularly unrelated to the problems of ex- 


“practical” writ- 


believe literary criticism 
position and argumentation that confront the 


college graduate. In addition, composition 


To get 
their graduate degrees they studied literature. 


teachers have been very badly trained. 


Their only experience with language was usu 
ally a semester of Anglo-Saxon. One depart 
asked if he 


vraduate students to teach written composi 


ment head, when taught his 
tion, snorted, “The only training a man needs 
to teach composition is the comments [| put 
on the margin of the first draft of his Ph.D. 


dissertation. 


Composition teachers have had little in 
centive to improve their ability, Their atten- 
tion to freshmen has not been rewarded by 
colleges and universities who glamorize in 
struction of upperclassmen and graduates. 
Prestige and rank have gone, not to writing 
teachers, but to professors of literature. The 
time-consuming nature of endless paper-grad 
ing has inhibited reseerch. As a result. writ 


ten composition has been taught almost 


exclusively by graduate students. In no other 
field has this cheap form of instruction been 
exploited so lavishly. For years, one of the 
main purposes of the composition program 
was to subsidize graduate students who were 
getting degrees in literature so they wouldn't 
have to teach composition any more, In no 
other field have instructors been so untrained 


so unwilling, and so preoccupied, 


Communication Too Departmentalized 


\ third reason American colleges have been 
unable to teach students to communicate ts 


that the subject has been too stringently de 


A World of 


Opportunity! 


Reynolds Metals Company 
offers the ambitious engineer- 
ing graduate a world of op- 
portunity. 


Reynolds operations in- 
clude bauxite mining...chem- 
ical and electrolytic process- 
ing...sheet rolling...drawing 
and extrusion... foil rolling 
and printing... powder and 
paste production... parts fab 
rication, 


Promising careers exist for 


graduates in virtually any 
phase of engineering. 

On -the-job training and 
liberal insurance, hospitaliza 
tion and retirement programs 
are maintained. 


For important background 
information, mail the coupon 
If you are interested now, 
write direct to General Em 
ployment Manager, Reynolds 
Metals Company, 3rd and 
Grace Sts., Richmond 19, Va. 


Reynolds new aluminum 
reduction plant neor 
Corpus Christi, Texas — 
capacity 160,000,000 
pounds o year. 


Tapping one of huge battery of 
electrolytic cells 


Sheet rolling — reverse hot mill 
in Operation 


REYNOLDS ALUMINUM 


ty 


Reynolds expanding produc- 


Name 


tion — historic chapter in 33 Address 


yeors of continuing growth. 


Reynolds Metals Company, Employment Dept. 

Richmond 19, Virginia 

Please send me, FREE, your 96-page booklet, “The ABC's 
of Aluminum”; also the 44-page book, “Reynolds Aluminum 
... and the Company that makes it.” 
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partmentalized. Objective tests have removed 


the last writing requirement in most courses, 


the essay type examination. large 
classes have removed the last oral requirement 
of most courses, the discussion. For nearly 


two and a half centuries it was the responsibil 
ity of all instructors to see that their students 
talk 
Students were customarily required to write 
the 


but also the history and 


could write and about their subjects. 


papers concerning not only immediate 


of the 
person ilities behind the subjec a 


tiatter cours 


In a course 


on comparative anatomy, for instance. stu 


dents were required to write research papers 
lives and contributions of Cuvier, Lis 


(Galen. and Vesalius. Now 


writing and speaking is almost exclusively the 


on the 
ter the teaching of 


responsibility of two departments, this 


system has not worked. There has been in 
sullicient retention of acquired proficiency 
Three years ago the Communication Skills 
Program of the State University of lowa 


tested students who had taken the course two 
years earlier The scores of these junior stu 
dents were compared to the seores they had 
at the end of their 
Skills course. In the 


these students had regressed to a startling de 


made as freshmen Com 


munication two years 


pres Their competence had not been kept up. 
Iwo weeks ago a graduate student in Hos 
pital Administration came to me with a prob 
freshman, but he had forgotten what he 
For three he had 
expected to know how to write but now that 


lem had taken Communication Skills as 
a“ 
learned years not been 
he was in graduate school, his reports did 


not satisfy his instructors. He wanted me to 
refresh his memory about good writing. The 
skills of speaking and writing are like the 
skill of swimming. They take continued prac 
tice if any proficiency is to be maintained, 


In Watt's the 


college students can't communicate adequately 


Professor analysis, reasons 
lay outside the province of teachers, even out 


side the province of institutions of higher 


learning The picture, therefore, was frus 
trating. Since | think the faults—the diffi- 
eulty of the problem, the poor instruction, 
and overdepartmentalization— lie at least in 


part within the universities and colleges, | 
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think they can be corrected within academic 
walls. In fact. | think there already are hope- 
ful signs. The language institute at the Ll ni- 
versity of Michigan has focused a new em- 
Oberlin 
College now insists that all members of the 


phasis on research in language arts. 


English department teach a course in compo- 
sition: in more colleges every year the job of 
teaching freshman composition and speech is 


being passed around, 


At many colleges, including Earlham. a 
term paper is made mandatory for every 
course, Numerous experiments at Michigan 


State University have refined the technique 
of The in-service 
training at the State 


of lowa turns out instructors who 


teaching communication, 
wogram for instructors 
L niversity 
have seriously studied their content and thei 
teaching methods. The new programs in com 
370 of them have 
placed the old freshman course in 


munication skills some re 
literary 
criticism -have given new efliciency and new 
importance to teaching all four of the skills 


of \ 


the Conference on Communication and Com- 


communication. new learned society. 


has stimulated discussion and 


search in the field. 


position, re 
And, finally. industry. by 
indicating its interest in students who can 
read, write, speak, and listen, has placed a 
premium on students who have acquired these 


skills. Watt 


pletely in truth when he says that this inter 


Professor is not dealing com- 


est is a “practical” and cheapening influence. 
In my experience, industry is interested in 
in context 


students who can communicate a 


of history, literature, sociology, and science. 
They 


of the essentials of a truly respectable liberal 


see the ability to communicate as one 


education. 
Signs Encouraging 


These are only a few of the encouraging 
signs. Indications are good that, even in the 
face of increasing enrollments, colleges and 
universities which continue their research in 
the field, properly train and reward their com- 
munication teachers, and divide the respon- 
sibility of training among all departments, 
will graduate students who can write. speak. 


and read. 
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Ingersoll-Rand offers 


. 


these opportunities 


for qualified graduates 


| er Rand is recognized the 
world over as a leading manufac 
turer of air and gas compressors 
turbo-blowers, centrifugal pumps, 
diesel and gas engines, 
and steam 


vacuum 
condenser equipment 
water vapor refrigeration and air 
and 


electric tools, and mining and con 


conditioning equipment, air 
struction equipment 


Reference Material 
“The Graduating Engineer and 


Ingersoll-Rand 


A tull discussion of the training 
course and company products 


“Our Latchstring Is Out" 


A pocket size booklet 
Company, its history, 
services 


about the 
products and 


Company information Sheet 
A quick glimpse of Ingersoll-Rand 
and available openings 
Please divect inquiries to 
Mr Breauit 
INGERSOLL-RAND COMPANY 
1! Broadway, New York 4, 


Sales Engineering 


(including Advertising) 


14.321 


ME, IE, EM, EE, CE 
Bachelor 


Engineering 


(Design, Research, Development) 


ME 


. Bachelor and Master 


* Production Engineering 
(including Foundry & Metallurgical Divs) 

ME, IE 

Bachelor 


* Business Engineering 

A (Controller's Division & Purchasing) 

. Combined engineering & business 
° degrees 

: Bachelor and Master 


Ingersoll-Rand 


HEADQUARTERS. |! Broadway, New York 4. N. 


PLANTS. Phillipsburg, N. J Paintes Post, N. ¥ — Athens, Pa 


SALES OFFICES. in principal cities of USA. and 


throughout the world 


Summer Employment Programs 


..+ A review of some of the formal programs 


Recently. the JOURNAL surveyed a number 
of leading companies concerning their sum 
mer employment programs for college stu 
dents, 

Most of the companies volunteered that they 
felt the 


able opportunity for both the student and the 


programs to be an extremely valu 
company. 

Agreeing that the primary benefit, to. the 
student was his opportunity to learn some 
thing about the operation of industry and 
the particular company while earning money 
toward the cost of his education, many com 
benefits such as 


the opportunity for the student to evaluate 


panies pointed to other 
his capacities and to find out what sort of 
work should best 


year in school. 


course occupy his senior 

All companies recognize the summer em 
ployment program as a valuable recruiting 
device, not only among summer employees 
but 


tances, each student acting as sort of a “com 


also among their friends and aequain- 


pany representative” when he returns to 
campus. 

It is interesting to note that most all com 
panies said that there were real jobs for 
summer employees and that they perform 
valuable services during their employment. 
One company felt the summer employment 
idea important enough to suggest that col 
leges divorce themselves from the traditional 
academic year and provide an additional work 
period between semesters in order that more 
students might be employed. 

Following are details of the formal pro 
grams reported by some of the companies 


surveyed, 


American Cyanamid Company’s program 
for summer employment has been developed 
primarily for students of chemistry, chemical 


offered in business and industry 


engineering. and the biological sciences. Jobs 
are scheduled Cyanamid’s three re 
search and development centers near New 
York Bound Brook, New Jersey: Stamford, 
Connecticut, and Pearl River, New York. In 
addition, there are a few summer jobs in 


kefelles 


Center for the business-minded chemist or en 


Cyanamid’s executive ofhces in 


vineer. Altogether, about 65 summer jobs are 
available. 

The focus of Cyanamid’s summer employ 
ment program is on showing the student what 
professional work in a big chemical and phat 
maceutical company is really like. The jobs 
are genuinely professional, and are supple 


mented by short 


orientation 


V.LPOs take an 


At the end of the summer. indi 


Company 
course in’ which Cyanamid 
active part. 
vidual conferences of the students with depart 
ment and division heads are held. 

Recruiting is handled by Cyanamid’s Col 
lege Relations office. Minimum requirement 
for the program is the completion of three 
years of college, generally with upper-quarter 
yrades. Students who hold Cyanamid scholar 
ships and fellowships usually get first: crack 
at the jobs, if they are available for summer 
employment, 


\t American Viscose Corporation s\uderts 
are hired for the summer by the Research and 
Development Division and the Manufacturing 
Divisions. Students interested in summer em 
ployment are interviewed during the normal 
college-recruiting visits. Of those interviewed 
during the 1954-55 school year, about twenty 
students majoring in science or engineering 
It has been the 
practice to place those students who have 


were hired for last summer. 


completed at least their junior year, but cer 
tain exceptions have been made, and a few 


sophomores and first year students have been 
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hired 


in college are paid during their temporary 


Salaries commensurate with their level 


employment 

\t Armstrong Cork Company, Lancaster. 
Pa., employment proprainms for col 
bor the 
will be concentrated 
They 


plan lo employ a small group of outstanding 


leye students vary from year to year. 
1956 efforts 


area of Industrial Engineering. 


summer of 


Industrial hngineering students who will be 
entering their Senior year in September, 1956. 
bach man employed will be assigned to the 
Chief Industrial Engineer of one of the com 
pany s plants and will be given varied assign 
ments im as many phases of the company s 
industrial engineering program as possible 
during the two to three-month period, These 
assignments may and time 


include motion 


study, hourly job evaluation, capacity studies, 
method and incentive studies, and plant costs, 
standards and budgets. These students will. 
insofar as practical, be given their choice of 
assignment to one of the company’s 16 plants 
Lnited States so that they 


home spec ial 


ims the may be 


near friends educational 


Atlantic Refining Company's Summer Stu 
dent Training Program is designed to provide 
students studying for their B.S. (completed 
at least M.S.., Ph.D. 


degrees Chemis al Engineering and Chem 


their junior year), and 


istry with an opportunity to apply their edu 


cation in work closely comparable to that 
which they alter 
bach fifteen 


are employed in the Philadelphia headquar 


may wish to enter vradua 


tion summer nine to students 
ters of the Research and Development Depart 
ment 

tL nder the guidance of experien ed technical 
employees, they are usually assigned indi 
vidual projects of a short range research ot 
development nature in which they can dem 


thei More 


formal phases of the program involve discus 


onstrate technical capabilities 


sions directed by various members of man- 
agement, and trips through operations loca 
tions in order to familiarize the students with 


the petroleum industry as well as the various 
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operations of the company and the Research 
and Development Department. 


Boeing Airplane Company in Seattle oper- 
ates an organized program each summer for 
students majoring in engineering. physics and 
mathematics. A particular feature of the pro- 
gram is the use of a placement director as 
The first 
company orientation and familiarization with 
The students 
work 


coordinator. week is devoted to 


techniques and processes. are 
then placed on a_ specifi assignment 
according to his training and interests. 

The formal program includes a weekly les 
ture about company operations and a weekly 
seminar. The seminars are organized accord- 
ing to academic majors and are conducted in- 
the 
seminars, tours of the plant facilities related 
to the specific topic of the day relate the dis 


formally by staff engineers. Following 


cussion to actual operations. 


Dow Chemical Company operates summer 
Midland, 


technical programs in Michigan, 
and Freeport, Texas. 

Successful applicants are assigned projects 
which fit in as closely as possible with their 
academic interests and their level of training. 
Salaries are related to the degree of educa 


tion and experience of the individual. 


Although a student is assigned to a specific 


job for the summer, an orientation program 


prov ides a good perspective of the over-all 
Plant 
ducted and a series of talks by Dow research, 


company operations, tours are con- 


centers, 
| 
Beal 
. 
ae 
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production and administrative personnel is 
organized, 

Summer students from other areas get a 
good look at Dow communities, too, Oppor 
tunities are provided for them to get together 
socially with each other and with other young 
people. In this respect the relatively small 
size of both the Midland and Freeport com 
munities makes getting acquainted easier. 

One of the new features of the Midland 
program is the assignment of a counselor to 
groups of eight or ten students each. The 
counselor acts in an advisory capacity dur- 
ing his students’ stay at Dow and keeps in 
contact with them after their return to col- 
lege. In the Texas Division, contacts are main- 
tained by the students’ supervisors and by the 
Personnel Department's Training and Tech- 
nical Employment Sections. 


The du Pont Company employs students of 
science and engineering in a placement pro 
gram known as the Summer Technical Train- 
ing Program. The majority of these students 
have completed at least three years of col- 
lege work. The program includes candidates 
for the B.S.. MLS. and Ph.D. degrees. For the 
most part, they are selected from students in 
terviewed on the college campuses and are 
given assignments related to their fields of 
study. During the summer of 1955, the Com 
pany employed 270 students in this program 
from 93 institutions. Many other students 
are employed directly by individual Company 
units. largely for vacation relief. Included 
amone them are freshmen and sophomores 
as well as upperclassmen and graduate stu 
dents. 


The General Electric Company conducts per- 
sonal development programs for degree stu- 
dents in all its basic functions, namely 
engineering, manufacturing. marketing. 
nance, and relations. 

Summer employment of selected students 
is a basic element of these programs. The 
established framework permits eae h 
student to participate in orientation, counsel 
ing activities, and a job of his interest util 
izing his professional abilities. 
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CAREER 
OPPORTUNITY 


Offering: 


® Independence & Security 


In business for yourself, securely 
backed by proven leadership 
and guidance. 


® High Income 


Early prospects of five-figure in- 
come. Unlimited growth oppor- 
tunity in steadily expanding 
market. 


® Prestige 


Self-sufficient businessman con- 
tributing vital professional service 
to the community. 


® Choose Your Location 


70 agencies throughout the 
country offer wide choice of 
where to work and live. 


. Extensive training in sales procedures and 
technique will be given those who qualify. We 
are looking for men with ambition and drive to 
build a professional career in the field of life 


insurance sales and management 


Write for information about the business, the 
company and the job 


The FIDELITY MUTUAL 
LIFE INSURANCE COMPANY 


tHE war al FAIEMOUNT AVENUE 
PHILADELPHIA 


PLACEMENT 
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The engineering, manufacturing. and mat 
keting functions employ the largest number 
of summer students who are selected mostly 
from the engineering and science disciplines 
Juniors comprise the majority of the summer 
program although selected graduate students 
and a few sophomores are included, Inter 


views are conducted on normal recruiting 


visits to the colleges and job decisions are 


made promptly 


The Goodyear Tire and Rubber Company 
has a summer training program for engineer 


ing students. 


To be eligible for this training, the student 


must be enrolled in an engineering college 
and must meet rivid physic al requirements, 
Due to the nature of the work involved, men 


at least 5’ 8” in height and weighing a mini 


mum of 150 pounds are preferred, They are 


paid on an hourly basis, at a rate which is 
in line with rates paid to similar trainees 
throughout industry 


The program begins each year shortly after 


commencement time and continues for a 


period of ten weeks. During this time each 


student covers two five-week assignments 


assignment, 


in 
departments closely his 
At the of the 


turns in a written report of his work. These 


interest, 
end each trainee 
reports are graded by members of the de 
partment in which the trainee worked and by 
members of the Goodyear Industrial Univer 


sity faculty. The department manager also 


discusses each report with its author. 

Out of the time allotted for work assign 
ments, the student takes two hours weekly to 
participate an onentation program super 
In 
this program, he will hear talks by members 
of take briefly 


review the history of the company, and re 


vised by Goodyear Industrial l niversity. 


management, factory trips, 
ceive basic training in the principles of rub 


ber manufacturing procedures, 


The students are invited to participate in 
all the recreational activities of the Goodyear 
employees, There are also special activities 
planned for them, such as luncheons, picnics, 


and trips to outstanding sports events. 


te 


Vor 
International Business Machines offers a 
sales training program in its Electric Ac- 


Machine The 


is confined to students who have completed 


counting Division. program 
one year of graduate work toward the degree 
of master of business administration. and spe 
cial emphasis is given to those who have 
undergraduate degrees in engineering or sel- 
ence. During the twelve weeks duration of the 


program, students are paid at the 
8300 per month. 


rate 


The training is divided into three phases: 
(1) al 
branch sales office where the student is 
quainted 


A one week orientation period a 
ac- 
with company organization and 
given a complete demonstration of IBM prod- 
formalized class work at the IBM 
school, Endicott, New York, teaching the stu- 
dents the actual operation of IBM Machines 


and their application to various industrial and 


ucts: (2) 


commercial operations, Selected talks by lop 
executives are also given at this time: (3) 


field 


office near the student's home. including actual 


work with the sales organization in a 
work with the salesman on customer service 
and the sale of new business. 

The student completes his summer program 
by writing a report which includes his recom- 
mendations and suggestions for improving the 
program. At a final meeting with manage- 
the be definite 
offer for permanent employment after gradu 


ment student may given a 


The Massachusetts Mutual Life Insurance 
Company will have a limited number of 
openings available in its Home Oflice, located 
in Springfield, Massachusetts, for women stu 
dents majoring in mathematics 


or having 

aptitude for mathematics who have com 
pleted their junior year in college. 

The summer program will commence fol- 


lowing the close of the college year and will 
extend for a period of eight or ten weeks. 
Trainees will receive orientation in the prin 
ciples of Ordinary and Group Life Insurance. 
In the Departments to which they will be 
assigned, they will receive on-the-job training 
in the procedures and routines which have 
been established. 


CAREER OPPORTUNITIES 


in Automotive and Electronic Engineering 


at 


AC Spark Plug 


The Electronics Division of General Motors 


Flint, Michigan 


We need newly-qraduated engineers and men with advanced degrees 
engineering and physics. 


IN THE AUTOMOTIVE FIELD: positions open in Systems Enginees 
ing and Analysis, Experimental Engineering, Test Engineering, Development 
Engineering, Product Engineering. 


IN THE ELECTRONIC FIELD: positions open in Computer Systems, 
Servo Mechanisms, Radar, Electronic Circuit Design, Electronic Packaging 
Design, FM Radio Communication, Wave Guide Transmission Line 
Microwave Antenna, Mechanical Design, Electrical Design 


and 


AC Spark Plug Division, with plants in Michigan and Wisconsin, is 
one of the major divisions of General Motors. The Leading automotive 
accessory manufacturer, AC Spark Plug also is a key military electronics 
firm with broad research and development programs in both automotive 
and electronic fields. Opportunities for high grade engineers are unlimited 
in this large, aggressive, creative organization 


iddress inquiries to Harry A. Burnham, Personnel Department, AC Spark Plug 
Division of General Motors, 1300 North Dort Highway, Flint 2, Michigan. 
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The types of calculations to be performed 
will vary with the work of the Department. 
Work assignments may include the computa- 
tion of cash values, dividends, commission, 
policy or premium loans, and premiums. The 
trainees will become acquainted with the dif- 
ferent ty pes of polic ies issued, the sources of 
police y values, and the use of various interest. 
lividend and valuation charts, 

In addition, the trainees may participate in 
the ree reational program of the Com 


pany, using available facilities. 


Minnesota Mining and Manufacturing 
Company has a summer program for tech- 


nical students in St. Paul. Individual work 
assignments are made on the basis of each 


individual's expressed interests and are as- 


sigoments which would normally be carried 


out by regular staff members. 
The 


functions and talks by 3M’s top management, 


program also includes several social 


Monsanto Chemical Company will have a 
more formalized program this summer than 
J. Cur 
a hun- 


i past years, administered by Mr. F. 
Vice Over 


dred students, college faculty, and high school 


tis, President Personnel. 
faculty people in the fields of science and 
engineering are to he employed. 

They will be apportioned among the Divi 
sions of the Company in accord with their 
abilities. 


The 


fund administered by 


are defrayed by 
Mr. Curtis. 


consequence, sets the criteria for qualifica 


salaries involved a 


Ww ho, as a 


tions. 

The undergraduate students in this pro 
gram will be confined to those who have com 
pleted their junior or senior years, and irre 
spective of whether they plan to undertake 
vraduate study. 


New York Life Insurance Company has a 
for 


undergraduates who are considering an actu- 


summer employment program college 
arial career and evidence the potential execu 
tive ability and mathematical aptitude to suc 
ceed in the actuarial profession. Mathematics 
through first year caleulus is the only aca- 


demic requirement, 
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An actuary is a technical expert in life 
insurance principles and practices, and as an 
executive must deal with practical business 
problems. Full professional standing is con 
lingent on passing light examinations given 
by the Society of 


The summer program is designed to stimu 


Actuaries. 


late interest in the actuarial profession, to 
encourage undergraduates to take the prelim 
inary actuarial examinations while in college. 
and to interest them in coming to New York 
Life after 


graduation. 


as permanent actuarial students 
Summer students are given jobs that will 
familiarize them with the actuarial work of a 


life office. The 


weekly lectures on life insurance principles 


insurance program includes 
and practice; a suggested reading course in 


life 


with Company actuaries. 


and interviews 
At the end of the 


summer, s holarship awards are ziven to stu 


insurance fundamentals: 


dents who, by their work, general aptitud 
and an optional examination based on the 
lectures and reading course, show outstand 
ing ability and potential in the actuarial field. 


Owens-Illinois employs about 20 science and 
at its tech 
nical center in Toledo for work in active re 


engineering majors eae h summer 
search and development projects. Academir 
features of the program include lectures by 
lop s« ientifie personnel and a technical report 
required of each student upon completion of 


his assignment. 


The Procter & Gamble Company offers the 
college student who is within a year of receiy 
ing his undergraduate or graduate degree two 


programs of summer training in industry. 


Both programs are designed to furnish the 
student with a first-hand look at the roles of 
company personnel in factory management. 
engineering, industrial engineering or re 
search and development. Both are based on 
the student’s investigation of actual factory 
and staff situations; assignments are made in 
areas where solutions are needed to current 
problems. There are no practice or “make 


work” problems. 


ENGINEERS, METALLURGISTS, PHYSICISTS 


opportunity 


...to share the progress of a Company whose motto is: 
Look ahead ...Go ahead.. . Stay ahead 


To an engineering graduate 


Grow with a Company big enough to give 
you all the things you’ve hoped for or 
dreamed about, worthy of all your talents 


and creativeness. 


Tremendous expansion program 


P.E. is growing, adding new generating 
and distributing facilities at the rate of 
over $1 million a week. This has been 
gomg on since World War IL; it will con- 
tinue at an accelerated pace for many 
years to come. Be a part of this march of 
progress. Help design and build the new 


plants, substations, transmission lines. 


The tieid is broad 


Engineers at P.E. are concerned not only 
with all phases of engineering, design, and 
construction in supplying electricity, gas, 
and steam to customers, but also with 
research, market analysis, and customer 
utilizaiion. Your talents may fit here. Or 
perhaps you belong with those working 
with electronics applications or atomic 
power development, in which PLE. is 


taking a leading part. 


Think it over. Consider the one-year train- 
ing program, the chance to progress to 
supervisory and executive positions, the 
excellent employee benefits... all yours 


in a wonderful section in which to live. 


Write or call for more information. 


Creatwe group approach to engineering 
problems speeds progress on the job. 


Interested, experienced older employees wall 
help you get the right start with PA 


PHILADELPHIA ELECTRIC COMPANY 


GEORGE L. HARVEY, JR., Director Employment Division 
Philadeiphia 6, Pa. 
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The Summer Program, now in its 17th year. 
lasts eight to ten weeks. Under the guidance 
of P & G supervisors, trainees in each of the 
above mentioned groups are oriented on over 
all 
tions and then assigned special problems in 


fields 


usage and losses, high-speed packaging, stor 


company and individual factory 


opera 


such as refrigeration, electric power 


we 


Fr 


and handling of raw materials and fin 
ished products, of de 


tergents and edible products, 


processing synthetic 


Last year Summer Programs were offered 


by P & G locations at Cincinnati, Ohio; 
Quincy, Mass.; Staten Island, \. Y.; Balti 
more, Md.: Long Beach, Cal.; St. Louis, Mo.; 
Chicago, Kansas City, Kan.; Sacramento, 
Cal., and Dallas, Texas. 


The Summer Workshop Program (as dis 
tinguished from the full Summer Program) 
is designed « spe ially for college students who 
Can spe nd only a part of their summer in in 
dustrial training because of military, academic 


or other 


commitments, Unique in industry, 
the three-year-old program capsules into two 
the principal features of the lon 


Summer Program. 


weeks per 
Problem assignments. fac 
tory tours and seminars provide the trainee 
with of the 


ties and challenges of a career in industry. 


an intensive survey opportunt 


Summer Workshops were conducted by 
P & G last summer at its locations in Dallas 
Texas; Cincinnati, Ohio: Staten Island. 


and Long Beach, Cal. 
Regular 
penses from home or campus are paid by 
Procter & Gamble. 


the company at the individual locations 


salaries. plus transportation ex 


Housing is arranged by 


To enroll in either or both of the programs 
be of 
a Bachelor's or a Master's degree in kngi 
Mechanical, Electrical, 


Industrial), Business or Science. 


students must within a year receiving 


neering (Chemical, 


General 


Radio Corporation of America hires ap- 


proximately one hundred summer students 


each year. These students are primarily ele 


trical and 


mechanical engineers. Positions 
have been available for them at the following 
Moorestown, 


Cherry Hill, New Jersey: 


locations: Camden, New Jersey: 


New Jersey Harri- 
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New 


Indianapolis, 


son. Jersey: Lancaster. 


Pennsylvania: 
Indiana; Cincinnati, Ohio. and 
Findlay, Ohio. The major concentration of 
summer employment is chiefly in the eastern 
areas, All summer students report to the home 
office in Camden, New Jersey. at which time 
they program. This 
program includes further information of the 
history and organization of RCA and general 
employment The are 


then assigned to a particular project, work 


receive on orientation 


processing. students 
ing in the area of design or development. The 
level of the assignment depends upon the in 
dividual’s education and abilities. 

The student works under the guidance of 
experienced engineers in design and develop- 
ment. During his assignment. he also has an 
opportunity to take various tours throughout 
and manufacturing 


the engineering opera- 


tions. At the conclusion of this assignment, 
the student is rated by his supervisor on such 
ability. 
ment, dependability, ete, 
This with the student 
by his supervisor so that the student will know 
exactly what his performance has been dur- 
the and will be able to correct 
his weak points. The student is also required 


factors as technical initiative, judg 


rating ts discussed 


ing ummer 


to submit a written report covering specifically 
he 


during his summer technical assignment. 


what he has done and 


what has learned 


Reynolds Metals Company summer employ 
ment is primarily concerned with the devel 
opment of technically trained students in the 
fields of engineering, metallurgy and chemis 
try. Work assignments are given according 
to the students’ college mayor, and, for ex 
ample, may be in chemical process design 
machine design, structural and architectural 
design, or electrical design and development 
for those preparing for careers in design en 
gineering. 

College Juniors specializing in chemistry 
or metallurgy also are assigned to the Devel 
the Metallurgical 
respectively, 


opment Laboratory and 


Research Laboratory. 


During 
the summer period students are given an in- 
sight into analytical and control problems. 


and, in selected cases, research. A few with 


PHILCO 


Offers Permanent Career Opportunities for 


ELECTRONIC ENGINEERS 
PHYSICISTS 
MECHANICAL ENGINEERS 


Present Requirements: 
AUTOMATION 


Electronic control circuitry for auto 
matic machinery and chemical process 
ing equipment. Production machinery 
design. Process equipment 


COMPUTER ENGINEERING 
AND RESEARCH 


Computer Logical Design 

Memory Devices 

Analog-digital conversion 

Transistor arithmetic circuits 

Input Output Equipment. Programming 


MECHANICAL DESIGN 
ENGINEERS 


Mechanical engineers for the design of 
small, precise, intricate mechanisms, 
capable of originating and developing 
ideas on the board in Missile, Torpedo 
and related fields 


TRANSISTOR RESEARCH 


UHF VHF transistor application. Tran 
sistor device development. Advanced 
Product Development for New Types 


Silicon and Germanium Transistors 


GUIDED MISSILE 
DEVELOPMENT 


Hydraulic and Electronic Servo Systems 
Aerodynamics. Guidance and Control 
Radar fire Control. System Analysis 


Due to a vigorously expanding program of re 
search, engineering, design and production in 
automation, transistorized computer, underwater 
ordnance and reloted fields, we have a number 
of highly attractive opportunities for recently 
graduated or experienced engineers who are 
seeking a challenge to their creative ability 
while making a significant contribution to the 
national security and defense 


An Opportunity with a Future 


Philco’s continuing expansion and diversification 
in products and services 


e for the Government 
© for industry 
e for the home 


insures stable and balanced activity for its 
technical staff 


Benefits and Living Conditions 
Philco has one of the most liberol employee 
profit-sharing, retirement and insurance benefit 
programs in all industry. Research and engineer 
ing personnel enjoy professional status in an 
environment conducive to individual recognition 
personal advancement and professional growth 


Some of our vacancies are 
‘ listed at the left. 


For additional information contact 


PHILCO CORPORATION 


SALARIED PERSONNEL DEPARTMENT 
PHILADELPHIA 34, PENNSYLVANIA 
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an expressed interest in returning to Reynolds 
Metals Company have even been given funds 
to carry on specially assigned research on 
their return to school. This is usually a part 
of their master’s or doctoral thesis. 

At the various plants, several young col- 
lege men are employed each summer in pro- 
duction jobs. These men have frequently 
first 
years, and expect to spend several more sum- 


finished only their or second college 


mers with the company. This same type of 
summer employment is offered students pur- 
Adminis 
Accounting, Industrial Management, 


suing courses in General Business 
tration, 
ete., and assignments are made both to plant 


and ofthe jobs. 


Scott Paper Company employs up to 40 
above-average college men and women each 
summer in personnel, accounting, engineering, 
trafhe, 


are preferred who have completed their sopho- 


research and other areas. Candidates 


tore year or more Pay =“ ales depend on 
the job and the individual; travel expenses 
ure paid when a student travels more than LOO 


miles between his permanent location and 


place of work. 

The summer employee is placed under the 
guidance of a senior person in his depart 
ment, and given practi al assignments that 
tend to provide him with a broad picture of 
the company. Each week he meets with other 
summer employees for lecture- 


a two-hour 


discussion session led by staff members and 
Scott recruiters. 

For students of sales, a special summer 
training program is held, featuring an acceler- 
ated course covering major aspects of the 
company, and exposure to field selling with 
both industrial and retail sales personnel. 


The Travelers Insurance Company in Hart 
ford, Connecticut, offers a summer training 
program in Actuarial Science to college un- 
dergraduates who are interested in actuarial 
work. It combines practical experience with 
theoretical training. 

The Program is open to qualified men and 
women who are completing their junior year 
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at school and to particularly well qualified 
men and women who are completing their 
sophomore year at school. Preference will be 
given to students who are majoring in mathe- 
matics 


or mathematics coupled with eco- 


nomics. 

The term of the Program runs from the 
middle of June to Labor Day, but special 
be for 


report and to leave at different times from 


arrangements may made students to 


those regularly scheduled. 


Union 
has 


Carbide and Carbon Corporation 


a variety of summer employment pro- 


grams. both formal and informal, for stu- 
dents in its various Divisions in fields of 
alloys. chemicals, gases, silicones, carbons. 


plastics, and atomic energy. For example, in 


one case technical students who have com 


pleted their junior year or higher are assigned 
they 
work 
assignments stimulate individual research and 


to specific research projects in’ which 


are most interested. These laboratory 


provide excellent experience. In other cases 
students are employed to fill specific jobs as 
vacation relief in departments such as Sales. 
Production, Research, Development. or Gen 
eral Engineering. Orientation seminars are 
also conducted periodically to familiarize the 
students with the company and the activities 


of the departments. 


United Air Lines employs several hundred 
college students every summer at major instal 
lations such as New York, Cleveland, Chicago. 
An 


Most of this employment is in’ such 


Denver, San Francisco, Seattle, and Los 
geles. 
public contact positions as ticket sales agent. 
telephone sales agent, and payload control 
agent. Also, there is some temporary employ- 
ment in ramp service in connection with the 
loading and servicing of aircraft. Some of the 
temporary employees continue on a part-time 
basis throughout the school year. United Air 
Lines encourages these summer temporary 
employees to return for subsequent vacation 


periods during their college years. 


Opportunities for 
college graduates in 


Tailor-Made Packaging 


Virtually every U.S. industry is dependent on packaging, Continental Can 
Company » diversified list of produc ts makes it a leader in the field and one of 
the 50 largest corporations. Established in 1905, Continental has more than 
53,000 employees. We endeavor to make full use of the talents of the college 


vradu ites we welt ome each year 


: Positions for technical graduates: 
Manufacturing; equipment design and development; 
research anddevelopment,; production engineering produc 
tion control; quality control; industrial engineering 
equipment manufacturing Previous experience désirable 

TIN CANS DRUMS 
for Technical training programs 


Non-technical graduates: 


Sales: accounting: credit: industrial relations; purchasing; 


production control quality control production 


(manulacturing) 


Continental Can has 82 plants in the U.S., Method of training: 
Canade and Cuba, plus 17 field research 
laboratories and 66 sales offices. In most departments an intensive, tine scheduled pro 


gram of up to two years bs followed. In others, graduates 


receive initial training for a particular job opening 


Objective: to develop future supervisors and managers 


It ix desirable for the applicant to be willing to relocate 
— Location of principal offices: 
STEEL PANS AND DRUMS | CAPS AND CORK 


Head office, New York. Metal Division, New York 


Chicago. San Francisco. Fibre Drum Division, Van Wert 


0. Paper Container Division Newark, N.J.: Bond Crown 

& Cork Division, Wilmington, Del.; Shellmar-Betner 

Division, Mt. Vernon, O.; Research and Engineering 
PLASTIC BOTTLES 


Divisions. Chicago: Paper Manufacturing Division, 


DECOWARE Hopewell, Va 


Robert R. Lassiter, Jr., Director of College Relations 


CONTINENTAL E CAN COMPANY 


100 East 42nd Street, New York 17, N. Y. 


| 
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formula 


for 
Our 


future 


As a leader in the rapidly expanding chemical industry, American 
Cyanamid Company offers an increasing variety of opportunities 
to men and women trained in chemistry and related sciences. 


Cyanamid’s broad research and manufacturing activities provide 

interesting and productive careers in the various branches of chemistry 
organic, physical, analytical, biological . . . in chemical and 

mechanical engineering .. . in the biological sciences. In addition, 

there are many other types of work at Cyanamid in which technical 

training is important — technical sales and service, purchasing, 

product development, and market research. 


College Placement Officers have been invaluable in helping 
students find the formula for their future with American Cyanamid 
Our College Relations Representative will be seeking your 

advice and cooperation again in 1956, 


< 


AMERICAN 


College Relations Office 


BUILOING FOR THE FUTURE THROUGH CHEMISTRY 


CVANAMID COMPANY 

Plaza. New YORK 20, y 


Companies Plan 


ning to Recruit 


These listings either were received too late for 
inclusion in the December issue or are companies 
who failed to receive our request for informo- 
tion, for which the JOURNAL is sincerely sorry. 
Dote are arranged in this order: name of com- 
pany and or division, address, name of person 
te contact, his title, areas in which interviewing 
will be conducted, training programs offered. 
An asterisk (") preceding an entry denotes that 
the company recruits women; unmarked entries 
recruit men only. If no geographical entries are 
given, assume that recruiting is national. 


. . « Additional Listings for 1956 


Haskins & Sells, Executive Office, 67 Broad 
Street, New York, New York. Other offices 
below. (Inquiries should be directed to 
nearest office, or to L. M. Walsh, Personnel 
Administrator, Executive Office.) Orienta 
tion and training of several weeks followed 
by on-the-job training. 


Cittles Address 
kixecutive Office 67 Broad Street, New York City 
\thanta Henley bide 
bhaltimore bequitable 
Federal Street 


1121 Cienesee Bide 


Charlotte 
Chicage 
Cincinnati 
Cleveland 


Diamond Alkali Company, P.O. Box 3458 


Johnston 

hoard of Trade 

The First National Bank 
Williamson 


Sidhe 


Painesville, Ohio. Thornton F. Holder, Re 
search Coordinator and Patent Counsel. 


W. R. Grace & Company, 7 Hanover Square 


Dallas 
Denver 
Detroit 
Houston 
Jacksonville 


lito Republic 


National Bank 


1601 National Bank 
1302 Houston Club 
Darnett National 


Kansas City 


! 
1250 First National bank Bidg 


New York 5, New York. Manton Copeland, 
Will 


graduate and undergraduate students for 


Jr.. Personnel Administrator recruit 


Management Training Program leading to 


positions in foreign and domestic opera 


tions 


Harvard University, 1352 Massachusetts Ave 


nue, Cambridge, Massachusetts. Carolyn 
Thanisch, Head of Employment Section 
Personnel Office. New England and New 
York Will 


technicians and research assistants 


recruit secretaries, laboratory 
librari 
ans, computers with economics or mathe 


matics and physics, and office assistants 


25 Shat 
Massachusetts. Mrs 


*Harvard University Medical School 
tuck Street, Boston, 
Marcia H. Kinslow, Medical Area Person 
nel Office. New England and New York. 
Will recruit primarily medical laboratory 
technicians and and 


research assistants, 


secretaries, 


Angeles 


Weeast Sixth Street 


Milwaukee 
Minneapolis 
Newark 


New Orleans 


New York 
hiladelphia 


ittsburgh 
Portland 
Saint 


San Diego 


San Francises 


Seattle 
Pulse 
Washington 


Parke, Davis 
Mic higan. 


Northwe 


National 


North Water Street 
tern Bank Building 
Newark Bide 
Hibernia Bank Bide 
47 road Street 
Land Tithe Bidg 


Pwo Ciateway Center 

Pacific 

S05 Doutmen Dank Bide 

625 Drondwa 

155 Monteomery Street 

1411 Fourth Avenue 

Sunray 

I « 1001 A venus 
and Company, Detroit 32 
Mr. J. W. Matheus, Manager 


of Employment and Employee Relations 
Will recruit chemists, bacteriologists, zoolo 


gists, accountants, and engineers 


Pure Oil Company, 35 East Wacker Drive 


Chicago 1, Illinois. W. B. Hutchinson 
Employment and Training Manager. Most 
States except northeast and west coast 


Training programs in petroleum produc 
tion, refining, transportation, marketing and 
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research. Recruiting for graduates in en 


vineering, science, business and liberal 
irts 

Standard Oil Company N ), 30 Rocke 
feller Plaza, New York 20, New York. W. 
\. O'Neill, Supervisor, Overseas Employ 
ment, Will reeruit Electrical, Civil, Mechan 
ical, Petroleum and Chemical Engineers 


Ceologists 


26 Broad 
Graham L 


Training 


Standard-Vacuum Oil Company 
New York 4, New York 


Waugh, Employment Supervisor 


programs in Petroleum Engineering, Geol 
ogy, Geophysics, Marketing-Retail, Market 
ing Ten hnical 


Stanley Home Products, In $2) Arnold 
Street, Westfield, Massachusetts. Graydon 
De Land, College Division. Will reeruit 


sales persone | 


Sylvania Electric Products, Inc., 1740 Broad 
way, New York 19, New York. David W 
Currier, Supervisor of Professional Place 
ment. Informal on-the-job training 

Fouche, Niven, Bailey & Smart, certified pub 
lic accountants. Executives Offices, 1380 
National Bank Building, Detroit 26, Michi 


Recruit students trained account 


industrial 


gan in 


ing and 
ig 


in auditing, management services, and fed 


management engineer 


law, and mathematics for assignments 


eral taxes 
office 


school held each 


Training programs on regional 


and basis plus national training 


August in Chicago area 
Address inquiries to 


Miu Federal Street 
Frank W. Hawk 

Chieage 4, South LaSalle Sts t 
Wm. Waggonet 


Charles S. Leopold 
Engineer 


Broad Street 


Philadelphia 


Vou 16 No 
Cleveland 15, Ohio, 1550 Hanna Luilding, hd 
ward Pitt 
2, Ohio, 131 North Ludle Str t 
Allan Varker 
Detroit 26, Michigan, 1380 Natior k Elde 
lbonald J. Bevis 
‘jrand Kapids Michigan 90 
tional Bank Bldg Richard W. 
Houston 2 lexas 110 First Nati | 
idg., (. A. Blankenburg 
Kansa City ¢ Missouri, 6 East 1 t 
John Db. Crouch 
Angeles 14 California 2 We 
Street, Ralph V. Hunt 
Milwaukee W iseonsin W W 
Avenue, KMobert He 
Minneapeoli Minnesota, 1054 
Ludolpt 
New York 7 New York, 233 DProad 
W. Werntz 
ittsburgh 19, Penn Ivania 
Riobert M. Trueblood 
Portland 4, Oregon, 309 Southwest 4 \ 
Ericksen 
hKtochester 4, New York, 222 First Federa 
ings Bidg., Gail Drown 
St. Leuis 1, Missouri, 1218 Areade Ind 
H. Wagner, J 
San Francises 4, California, 100 Lush Stre 
Thomas J. Ennis 
Senttle 1, Washington, 1411 ith Ay | 
ward PY) Tremper 
lremeo Manufacturing Company, S701 Kins 
man Road, Cleveland 4, Ohio. A. C. Hell 
man, Director of Sales Employment and 
Training. East of the Mississippi and 
Canada for sales training program 
Westinghouse Air Brake Company, Air Brake 
Division, Wilmerding, Pennsylvania. |. ¢ 
Janke, Supervisor of Training. Eastern U.S 
Ohio, Indiana, Hlinois. Training programs 
in Pneumatic engineering leading to design 
development, research, sales 
Wood Conversion Company, W-1900 First 
National Bank Building, St. Paul 1, Minne 
sota. E. S. Swanson, Assistant to General 
Sales Manager. Midwest States. Colleg 
graduates are given training for manage 
ment of individual sales territories 
Woodward and Lothrop Inc 10, 11, Fy and 
(; Streets, N.W Washington 13, D. ¢ 
Department store with five suburban stores 
W. P. Figgins, Vice President of Person 
nel and Customer Services, and Jean H 
Sisco, Assistant Personnel Director Co 


operative programs with colle wes i re 


tailing. Training assignments for graduate 
in business. home economics and liberal 
arts 


MICRO SWITCH 


offers excellent 
engineering career 
opportunities 


Leading manufacturer of precision switches for all types of industrial, 


commercial and aircraft applications. 


World wide operations offer opportunity for experience in every field 
of engineering. Main office and factory are located in a small, pro- 


gressive Northern Illinois community. 


If you have an engineering degree there is an opportunity 
for you at MICRO SWITCH in Research, Design, Development, 
Project, Applications, Sales, Production, Quality Control or 


Materials and Process Engineering. 


For complete information about engineering at 
MICRO SWITCH, see the Honeywell Recruiter on 
his next visit to your campus or write the Person 
nel Office, MICRO SWITCH Division, Minneapolis- 
Honeywell Regulator Company, Freeport, Illinois 


MICRO SWITCH 


A DIVISION OF MINNEAPOLIS-HONEYWELL REGULATOR COMPANY H 
FREEPORT, 
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If | Were a College Recruiter 


The primary purpose of this article is to 
provide suggestions which should help  in- 
crease the results obtained from visits to col- 
lege Campuses, 

Since there is no intention of covering the 
entire field of college recruiting, we must 
assume the following: 

|. That your organization agrees that col- 
lege recruiting is desirable, as stated by Paul 
W. Boynton on page 62 of his book entitled 
Selecting the New Employee: 

“Whether applied to seniors or other class- 

men, the drive toward college recruiting 

constantly The 
prospects for the business world are to be 
found there. The recruiter who plans his 
campaign and who conducts his interviews 
with an eye to the essentials rather than to 
the details 
as a whole 


gathers momentum. best 


that is, with a view of the man 
has an excellent chance of get- 


ting the cream of the crop. And on the 

kind of man he employs today will depend 

the kind of organization he has tomorrow.” 

2. That your internal policies have been 
established and approved, e.g. 

a. What your firm will do regarding draft- 
eligible men. 

b. Will your firm invite candidates for fol- 
low-up interviews to your stores, plants, or 
offices? If so, will this be at your expense? 

c. Does your organization want persons 
with general or specific training? (It does 
not help your public relations to have mem- 
bers of your top management organization 
give speeches and write articles on the values 
of a broad Liberal Arts background, and then 
seek Engineers or Accountants when you visit 
the college placement offices. ) 

3. That your organization has never re 
cruited on college campuses before. 


If | Were a Placement Director 


Those of us in college placement have been 
looking forward for some time to advising 
you people from industry just what we really 
think of some of the things we see you doing 
around our respective campuses but, before 
you go on to the next article, let me hold 
some of my fire until later and outline the 
type of office which | would like to operate 
if | were a Placement Director. 

For purposes of this article, | would like to 
have you assume that | have just inherited 
a going placement operation and that | am 
not trying to establish one. My comments 
will vary as to central placement versus func 
tional placement on a college campus as well 
as large versus small schools. 


Placement Defined 


First of all, I'd want to consider just what 
is placement work. After jotting down some 


of my own thoughts and also doing a con- 


siderable amount of homework with respect 
to articles that have appeared on this sub- 
ject, | could find no better definition than 
that contained in a talk given by Robert H. 
Farber, Dean of DePauw University, on the 
establishment of a placement service and 
quoted in the May 1951 issue of the JouRNaL 
or PLacement. As Dean Farber 
pointed out from his research, Clothier has 
defined initial placement and development as 
follows: 
“Placement is the procedure of helping the 
student find his proper place in the work of 
the world, secure that position or opportu- 
nity where he will have the chance to exercise 
the abilities which he has developed to sat- 
isfy the interests which he has developed, to 
grow and to find the maximum reward in 
terms of money and satisfaction.” 

This definition presents the objectives of 
placement in terms of the student. Moore 


By JOHN E. STEELE, Commerce Placement Director 


Ohio State University 


Literature and Professional Contacts 
Before contacting any colleges, | would 
make it my business to learn as much as pos 
sible from the available literature and from 
the professional associations. Included as 
“minimum” reading would be the following: 
“Setting Up a College Recruiting Program,” 
by Frank 5. Endicott, Dartnell Sales Serv- 
ice. 
“Techniques of College Recruiting.” by 
Bureau of National Affairs, Inc. 
“Recruiting and Placing College Graduates 
in Business.” by Metropolitan Life Insur- 
ance Company (an excellent abstract of 
this booklet was prepared by F. 
Cason and Ma 
sity). 


Lynn 
Baas of Purdue U niver- 


“How Companies Can Improve Their Col- 
lege Recruiting Programs.” by Opinion 


Research Corporation, 


By ROBERT J. CANNING, Manager, 


General Electric Company 


has taken the point of view of the college in 
stating the responsibility 
the student: 


of the college to 


“Ll. To educate the student on the broadest 
cultural basis. 

2. To expose the 
knowledge of the 
democracy in contrast to their 

To the 
choice and preparation for a vocation. 

b. To facilitate the placement of the stu 


the fullest 
and privilege of 


student to 
powell 
ideologies. 
student 


counsel wisely in his 


dent in his chosen oce upation.” 
These objectives seem to me to be 


lor which I 


would constantly strive my 


A placement director and recruiter take a look 
at each other's jobs, as inspired by their re- 
marks at the recent placement and recruiting 
conference at Northwestern University 


In establishing professional contacts, | 
would immediately to the JOURNAL 
OF COLLEGE PLACEMENT and possibly adver 
tise therein because this magazine would help 
me tell the story of my firm to the very per- 
sons | will want to contact 
the Various 
college campuses throughout the country. 


In addition, | would apply for membership 


the people han 


dling placement function on 


at the closest regional placement association, 
attend and participate in their meetings. and 
cooperate with their poli« ies and prac tices, 

Through the above sources | should be 
able to obtain the necessary background to 
plan a college recruiting program which will 
enable our organization to obtain the number 
and caliber of potential employ ees whe can 
he trained and developed rapidly for increas 
ing responsibilities. 


(Continued on page 86) 


Business Training and Recruiting 


new position and once established and having 
heen appointed, I'd then try to determine just 


how | would go about accomplishing them 


Service Organization 
Basically, | would consider myself a service 
organization with both internal and external 
relationships. My internal service responsi 
bilities would be to the students in their self 
development, to the faculty. the alumni and 
the administration. My external service con 


cept would include employers industry 


business. government. and education 
such service both with the college family and 
to the outside world. | would hope that all 


think well of my 


thus enabling us to continue to attract an alert 


groups would institution 


intelligent college generation. | believe this 
lhecause | am a “sales manager” for my on 


vanization, a pol 1 will mention later in this 


Continued on page 90) 
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Continued trom page 85 


Preliminary Contact with Colleges 
From the October issue of the Jot KNAI 
Cottece PLacement, | 


the 


name of the person who is currently handling 


would obtain 
the placement funetion at the colleges from 
which | plan to recruit. Then 1 would try to 
ee him or her personally in order to cover 
the following 
| \scertain 
procedures to be 
college 
records 


to 
the 


his (or her) preferences on 
followed at that particular 
| would make certain | learned what 
me to take home 


and 


were available for 
at the colle ve. 


used a 


peruse whether or not 
school In addi 


1 would ask regarding preferences on 


standard form. 
tion 
literature which | should provide to facilitate 
publicizing the opportunities in my organiza 


tion: and other procedural matters. 


2. Sell him or her on my firm’s long-range 
planning to assure graduates that we are not 
a fly-by-night outfit, nor are we recruiting 
just because of the current shortage of certain 
types ol applic ants. 

3. Look over the physical facilities to un 
derstand ue h college's problems on space ‘if 
it 


would be ridiculous to request two separate 


there is one room available for 


interviews, 


schedules, or send down too many 
The of staff 


vive me an idea of how much the individual 


interview 


ers) number members would 


college could do in the way of helping my 


recruiting, remembering all the time that my 


competitors are entitled to equal portions of 
that staffs time and energies. The size of 
the bulletin board and its location would as 


sist in knowing what to expect from that col 
lege in publicizing my organization, and what 
ly pe of media would be most convenient for 
me to provide in advance of my visit. 

Ascertain the 


normal dates for inter 
viewing, remembering that some schools have 
“open season the year “round, while some 


specifiy stated periods only. 

5. Diseuss the problem of conferences with 
when would be the best time to 
confer with them 7 


the faculty 
Is the faculty interested in 
timed 
What is the local practice regarding picking 
up the tab for luncheons? 


luncheon, dinner, or other meetings 7 
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©. Get on the college's mailing list to re 


ceive bulletins and other literature to keep 
us posted on changes in curricula, adminis 
tration, faculty, ete. 


7. Ascertain where do the students com 


from, and where do they accept jobs. in order 


to determine whether a particular school’s 


yvraduates are sufliciently flexible to move 
where my company would want to assign 
them. 

As soon as | returned from such a visit. | 


would follow through by complying with the 
stated preferences on literature. procedure 
ele, 

1 would also consider the desirability of in 
Viling selected faculty and placement repre 
sentatives to my at expense. 
ol for visit so that they 
could do a better job of counselling their stu 


company our 


course | a one-day 


dents as a result of sue h personal ae quaintane 4 


with our firm and people 


Regular Visits 
1. Data to be sent ahead. 
Sheet 


should be sent annually (1 recommend putting 


1. A revised Company Information 


a date on it), along with other new material 
for our firm. 

2. A letter would be sent to each college 
contact specifying the dates we would like 
to visit the campus (or else a confirmation of 
previously established dates). the number of 
interviewing schedules desired (assuming the 
college has space), the names of our firm's 
representatives, the length of time desired for 
each interview, and the preferred starting and 
quitting times. 

Specific shall 


he recruiting for more than one type of posi 


job data (assuming we 
tion) in the form of a summary of the job 
and the qualifications desired would be pro 
vided each college contact to facilitate screen 
ing out the obviously uninterested or unquali 
fied applicants. type of 
Engineer (not imply all 15 or 20 majors) or 
what field of Business 
20) 


area}, as well as the locations for 


By stating what 


Administration (some 
this 
which we 


colleges have over majors within 
are recruiting, and the current policies on 


starting rates and promotions, our friends in 


seconds a minute 


Consider the Futures of your engineering 
graduates 


Whatever they do, wherever they are, 
they will reach the Future at precisely 
the same rate as all other living creatures 

sixty seconds a minute 


Countless millions travel along at this 
unwavering rate. Yet no two reach their 
ultimate destination at the same time, nor 
by the same route. For what the Future 
has to unfold 1s individually determined 


Suppose these up-and-coming engineers 
are prevented from using those abilities 
with which they are endowed. For them 
the passage of time will create a kind of 
vacuum in which Past, Present, and Fu 
ture will be as one 


If they can but partially use their gift 
because of limitations imposed upon them 
their Futures will be marred by starts and 
stops, and time will be lost that can never 
be regained 

Should they be encouraged to develop 
and use to the fullest their special talents 

and they so use them they will be 
among the fortunate few. Theirs will be 
a Future filled to the brim with satisfac 
tion and marked by success 


~ “e 


At Sikorsky Aircraft we watch with pride 
as promising neophytes evolve into re 
sponsible veterans capable of distin 
guished engineering achievement. We do 
our utmost that every second may count 
for them in their sixty-second-a- minute 
journey to the Future 


SIKORSKY AIRCRAFT 


BRIOGEPORT | CONNECTICUT 


ONE OF THE DIVISIONS OF UNITED AIRCRAFT CORPORATION 
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the colleges would probably cooperate better 
they 
this 
1. If our firm is just starting college re- 


hecause have the basic information 


needed for purpose. 

cruiting, or is not very popular on the « ampus 
(much as we hate to admit it), | would also 
provide appropriate publicity material for the 
college bulletin board and campus newspaper, 
remembering to specify our firm’s policy on 
imterviewing and hiring men subject to mili- 
tary service or in the ROTC and Reserve pro- 
grams. 
B. My 


Because our representative is the company 


Recruiter(s). 


on the campus, | would pay particular atten 
tion to the person selected for this important 
task, and provide some training before send- 
ing him to any college. 

1. | would select a person in my firm who 
had a personnel background since his training 
and experience would facilitate understanding 
make the 


sending “one of our best Accountants or En 


would not mistake of 


people, | 


gineers” because such men could easily be 


the worst examples of Interviewers on the 
college campus. 

) 

Hints for More Effective Campus Recruit- 


ing. and Leith Shackel’s article “Faults of 


—COMING MEETINGS- 


Eastern College Personnel Officers 


September 30—October 3, 1956—Lahke 


International 


Mickle 


October 14, 


Southern College Placement Officers Association (Joimt meeting) 
14, 15, 16, 1956—Hotel Chamberlain, Old Point Comfort, Virginia. 


October 


Midwest College Placement 


September 10-12, 1956—Hotel Carter, 


Rocky Mountain Association of College Placement Officers 


October 12, 15, 1956—Colorado 


2. Have him read Philip Martin's article 


Placid Club, Lake 


Association of Personnel Women 
April 19, 20, 21, 1956—Warwick Hotel, Philadelphia, Penna. 


Atlantic Placement Officers Association 
15, 16, 1956—Hotel Chamberlain, Old Point Comfort, Virginia 


Association 
Cleveland, Ohio 


Vor 16 No 
College Recruiters”; both are in the Journar 
oF COLLEGE PLACEMENT magazine. the De- 
1952, and October. 1953. 
spectively. 


cember, issues re- 

3. If several people were to represent our 
firm on recruiting trips, | would call a con 
ference to get agreement on the quali fie ations 
we would be seeking, and devise a short form 
for rating purposes to facilitate comparing 
notes afterward. In addition, a small card 
(billfold size) would be made up summariz- 
ing “Tips for Interviewing” to remind our 
recruiters of the differences to be expected on 
campuses, and how to get the greatest amount 
of information possible in a few minutes. 

1. To clarify my own thinking, sell manage 
ment on my program, and get better results 
who would be helping me 


from recruiters 


occasionally, | would prepare pamphilet 
stating our firm’s philosophy and procedures 
on college recruiting matters. Included in 
such a booklet would be a statement of our 
policies, the scope of contacts made, the pres- 
ent market situation (our needs and our com 
petition), our standards for selection, how 
we train college graduates. our promotional 
policy, ete, 

>. For 
review the provisions of the Code of Ethics 


myself and all assistants. | would 


Placid, New York 


(Joint meeting) 


Jo our pbssociates 
ta the Field of 
College Placement 


A Progress Report on a Decade 
of College Recruiting 


A LOOK AT THE RECORD 

Just 17 vears ago saw the incon- 
spicuous birth of a new corporation 
in an abandoned factory in central 
Ohio. Just two rigid foundations 
upported the infant industry (1) a 
unique but undeveloped discovery 
fibers made of glass and (2) a small 
group of imaginative young men. 
The combination paid off for Fiber- 
glas. From sales of $1,000,000 from 
a limited number of products in 1938 
to a corporation that produces a glass 
fiber that highlights thousands of 
product applications and creates net 
sales of approximately $150,000,000 
a year. This has been the gigantic 
growth of Fiberglas. 


ABOUT THE FUTURE 


And this is just the beginning of the 
Fiberglas growth story. Fiberglas 
has barely tapped its market and 
production potential. It’s true that 
Fiberglas offers unlimited opportun- 
ities for your graduates in all field 
of science, engineering, automation, 
marketing, distribution, accounting, 
planning and business administra- 
tion. Furthermore, summer employ- 
ment opportunities in research, pro- 
duct development and engineering 
will be open to both college under- 
graduates and faculty members. But 
above all we look to your graduates 
as opportunities for us. 


EMPHASIS ON YOUTH 

We need capable young men to meet 
the challenge of an unlimited indus- 
try. We need more men of the caliber 
who pioneered and now direct our 
corporation. Men, who can over- 
come obstacles, frequent disappoint- 
ment and even a few failures. Our 
progress became possible through the 
youthful enthusiasm, determination, 
zest for getting things done and ¢a- 
pacity for long hours and hard work 
of the Fiberglas ‘young men”. You 
can give us more such men. You've 
done it in the past decade, 

In our 10 years of organized re- 
cruiting, some 600 inexperienced col- 
lege graduates have been brought 
into the Fiberglas organization. 
Many of these are already in a posi- 
tion of major responsibility, and con- 
tributing further to the progress of 
our business. It was through your 
aid that we met these men. 

\ decade oft 


shows clearly that our country’s col 


recruiting experience 
leges and universities and their place 
ment officers have played, and will 
continue to play, a major role in the 
growth and expansion of the Owens 
Corning Fiberglas Corporation. We 
are happy to have this opportunity 
to express our thanks 
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which has become quite accepted throughout 
the country. 
6. Occasionally, | would take 


oficial along on some of 


an operating 
to the 


iticize the re 


my visits 
colleges, es per ially those who er 
sults obtained. After interviewing Engineers 
al 


| know such operating officials will 


or Accountants several schools with no 


results 
appreciate my problems more, and will take 
better care of the persons that | do refer to 
them the 

| would all to 


always treat receptionists and secretaries as 


in future. 


advise my recruiters 


well as the placement officials or other col 


lege officials, From suggestions obtained in 


my own travels among colleges. organizations 
whose recruiters ignore the “hired help» do 
not get much cooperation, and often the grad 


uates are influenced more by the advice ob 
tained from the employ ees at the college than 


from the officials 


(. Follow p 

1. All reeruiters would be instructed to give 
each applic ant a definite deadline as to when 
he could expect to hear from us if we wer 
further interested in his application; this date 
would be written down the form 


on rating 


mentioned above 

2. Before the deadline spec ihed, each col 
lewe letter 
tissue 
head) to our college 
she know of the 
of each student interviewed 


If possible | 


vraduate would from 
letter 


he 


get a 


with a carbon copy ton 


contact or 


would progress or status 


would notify each college 


as to which of his or her former stu 
dents were employed by our firm, and pro 
data the job title, the 
location to which the graduate was assigned. 


the 


vide h has 


ais 
starting salary. ete 

After the 
would make sure that our firm actually trained 
na their 
would require a book for adequate treatment, 
all | will state at this that | 


do all in my power to build a reputation on 


vraduates are employed, | 


utilized abilities. Sinee this topir 


time ts would 
college campuses (via contacts which our em 
their for 


training and advancing graduates adequately 


plovees have with alma maters) 


and rapidly 


00 


Conclusion 


Throughout all my contacts with the col 


lege 


officials, | would put the emphasis on 
developing a personal relationship to insure 
the utmost understanding and cooperation. In 


addition, | would ascertain the idiosyncrasies 


at each college (curricula, faculty, placement. 


etc.) as well as the idiosyncrasies of my own 
to up the 
two or cater to them as much as possible. 
With this twofold philosophy. | am confident 
our better 


recruiting trips to college campuses. 


management, and attempt match 


firm would obtain results from 


If | Were a Placement Director 
Continued from page 85 


With the above in mind. | then 
that 


plishing my long-range goal of service to all. 


presentation, 


listed jtems would aid me in accom 


Internal Service 
lo 


would consider following 


1. had 


| would want to report to the top administra 


firm up 


the 


internal relationships, 
items: 
school large enrollment 


my a 


tive dean and if a small school, Ud want to 
head up eventually but be part of an overall 
that 
counseling, student aid, placement and alumni 
work. | believe 
strengthened if would have a continuing 
of the he 
mitted until we would be faced with the sad 
task of the 


organization would include admissions. 


that my institution would be 


we 


record aoman trom time was ad 


putting his obituary in alumni 


2. If my university had placement ofhiecers 
for various colleges then | would wish to rv 
port to the dean of the commerce, the engi 
neering. the liberal arts school, et 


}. | believe that placement is an extra but 
the that 


my students would learn much from their con 


necessary “course” in senior year, 
stant contacts with industrial representatives 
1 would hope to sell the faculty on this idea 
to the end that they would cooperate fully 
with me by encouraging their students to take 


interviews, 


may we talk to 


ENGINEERING GRADUATES? 


Perhaps what we have to say can assist you in helping place the 


right people in the right jobs. 


There are a number of reasons why we feel that this is so — and many 
of these reasons are of equal importance. Probably one of the most 
important is the length of time we have been engaged in selecting 
people and, at the same time, growing with these people to a posi- 
tion of unparalleled eminence in our field — that of steam genera- 
tion and all that it means, to us, to our people and those we serve. 
And, after all this time — nearly a century — we find that the future 
is brighter and more exciting than ever . . . brighter for engineers 
in Sales, Manufacturing, Quality Control, Field Erection, Service, 


Research, Development and Design. 


Our whole history is one of progress and achievement in every 
phase of steam for power, a history written by the right people in 
the right jobs. Maybe, right now, you know some who will continue 


this history. 


We have a book that more completely describes The Babcock & 
Wilcox Company and what it offers. It is called ‘Opportunities 
with Babcock & Wilcox.” They can be had, in any quantities you 
wish, merely by writing and asking for “Opportunities.” Student 
Training Department, The Babcock & Wilcox Company, 161 East 
t2nd Street, New York 17, N. Y. 
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1. To this end | would introduce a course 
which has been conducted successfully at both 
Ohio State 
sity as well as several other schools but which 
in general would be entitled “Personal Ad- 
to 1 would hope that 
all seniors interested in placement would en- 


roll for this weekly, 


course and in a series of meetings | would 


Indiana University and L niver 


justment Business. 


one-hour, non-credit 
emphasize that the coming interview season 
would give each individual an opportunity 
of learning about the business world. | would 
also advise and counsel with respect to prepa- 
ration of personnel data forms, appearance, 
use of a placement library, ete. 

5. Vd work with the Alumni Office and the 
College Development Fund because | believe 
lim important to them. As I mentioned ear- 
lier, | believe | am a marketing man for the 


My 


has a greater responsibility to the students 


students as well as the college. school 
than just four years of college. Subscribing 
to this, students, that 
better funds might 


I am certain that new 
that 


well be raised through my service job since 


alumni spirit) and 


companies will evaluate my school through 


me, my facilities, my students, their records 


and the faculty. In many cases the reputa 
of the 
football team but on the placement office and 


tion a school rests not so much 


on 
its operations. This is not to de-emphasize 
the quality of the faculty and their abilities, 
but | have learned from many recruiters that 
are at their home oflice, they 


when they are 


continually receiving calls from parents of 
high school seniors asking for opinions of 
X or Y or Z university 


bureau is the only 


Since the plac ement 


contact many firms have 
with these schools their reception and what 
they see on the campus tends to color and 
flavor their opinions about individual institu- 
lions 

6. Vd like to be known to the seniors and, 
to know them as well. | would hope to be 
invited to fraternities, sororities and dormi- 
tories to make talks about our operation. One 
company representative told me recently that 
who didn't 


know the name of his placement director. | 


he interviewed a student even 
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Vor 16 No. 3 
would hope this would not happen on my 
campus. 

7. In order to accomplish this, | would 
hope to have my secretary or staff handle the 
that is, 
lishing dates, obtaining interview rooms, lin- 
ing up the faculty for lunch. | 
orient her to the importance of her job so 


pure mechanics of interviews estab- 


would also 


that as students signed up for interviews she 
would at least know that \ company wasn't 
interested in salesmen but was interested in 
accountants that they 
full of sales 
visited the campus. 

I'd like to know what is 


school, academically, socially 


so not have a 


they 


would 


schedule prospects when 


going on in my 
and athletically 
that I could be 
to 
Also, | would take in sports 
As an example of this, I'd buddy 
up to the football coach. Ud expect that some 
companies would come to the campus in the 


and, therefore, | would hope 
invited to faculty 


convocations, 


meetings and honors 


activities, 


fall and I'd like to be in a position to get 
them tickets because of my being able to line 
up summer jobs for the football players. 

9. I'd try to have “free assistance” and to 
this end I'd attempt to interest students who 
are majoring in psychology, management and 
personnel and others who are working on 
their MBA's to assist me in the placement 
bureau. 


10. I'd to of 


organization of undergraduates, sort of an 


attempt sel up some type 


undergraduate placement council, either by 
the 


campus or by establishing a new one. Such 


a group would include the editor of the col- 


utilizing current honorary societies on 


lege newspaper, the president of the student 
council, and others who would have an influ 
ence on campus thinking. 

11. Pd hope that | could start to work 
with the freshmen so that they could aid their 
self-development by seeking out a variety of 
summer work experience to better prepare 
themselves for earning a living. 


12. Through the alumni office. | would 


hope to establish regional alumni placement 


associates to help me in counseling under- 


e OUR DECENTRALIZATION POLICY AND STEADY BUSINESS GROWTH 
PROVIDE . . 


ROYAL-LIVERPOOL 
INSURANCE GROUP 


All forms of insurance except Life 


150 WILLIAM ST., NEW YORK 38, N. Y. 


FOR FURTHER INFORMATION: WRITE R. C. BURKE, SUPERINTENDENT OF PERSONNEL 
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yraduates and veterans and other alumni 


throughout the country 

13. Vd offer to talk to alumni groups dur 
ing off recruiting periods in order to advise 
them of our efforts back on the campus. 

14. In order to 
size 


small and medium 
I'd make 


business firms to my campus, 
it a 
clubs. such as the Rotary, Lions and Kiwanis. 


Is. Wd 


at a large school consisting of several place 


point to tell my story to service 


was a college placement director 


ment people, 1 would hope to have at least 
a monthly meeting with the group so that we 
could exchange ideas and information. 

16. Vd try to work with the faculty so that 
various faculty members would be assigned 
to particular companies in order that each 
faculty person would have a more intimate 
knowledge of several companies rather than 


a surface knowledge of hundreds. 


17. Vd establish a placement library con 
taining booklets and pamphlets of companies 


whe visit the campus as well as articles on 
did not have the facilities 
this | would ask the 
library to establish one for me 

18. During the 


quest that as the faculty members reviewed 


occupations. Hf | 


or room to do iain 


interview season. re 


the interview schedule with the particular 
company representative that they not advise 
that representative he had not seen their best 
there is nothing as dis 


men. | understand 


couraging to a company representative as to 
have completed a two-day schedule only to 
be told that he did not see the better students, 

19. Vd ask my students to verify their aea- 
that they 
telling companies that they have a B average 
when it turns out to really be a C. 

20. To 


a middle 


demic averages so would not be 


students who do not have 
initial, Vd that they add 
one since | understand that the business world 


likes middle 


dent who had a first name such as Billy ot 


those 


suggest 


initials. In addition. any stu- 


THE ATLANTIC REFINING COMPANY 


INCORPORATED 1870 


Atlantic is an integrated oil company and its widespread and 
varied operations offer unlimited opportunities to the qualified 
college graduate for an interesting, well paid career. The home 
office of the Company is located in Philadelphia, Penna. 


Vou. 16 - No. 3 
| 


Plant No. 1, Lancaster, Ohio one of 15 Anchor Hocking factories 


located from coast-to-coast and in Canada 


This Is Anchor Hocking 


ene ity origin in 1905, Anchor Hocking has grown steadily, built strongly 


Poday it has 15 plants producing more than 2,500 


vlass container items, 
0 different types of metal and molded closures, 14 types of se aling machines, 
and more than 1,500 items of household, institutional, industrial and premium 
vlassware 


Phe loyalty, experience and know-how of its 11,000 
employees have made Anchor Hocking the 


sale of glass containers, closures 


men and women 
leader it is in the manufacture and 


. sealing machines and glass tableware 


rescarch, manufacturing, 


sales and business administration 
personnel at 


e required in the successtul operation of Anchor Hocking. You 
cordially invited to investigate the 


available with us. Write to 


are 


attractive and diversified career opportunities 


Personnel Department 
ANCHOR HOCKING GLASS CORPORATION 
The Most Famous Name in Glass 
LANCASTER, OHIO 
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Buddy Id at least urge him to drop the y 
and to be called Bill or Bud since these names 
do not seem to ring a bell in business. 

21. | would establish a policy that once 
my student had accepted a position, he would 
be able to further 


panies. 


not interview any 


22. If 1 operated a central placement office, 
1 would save dates on my calendar for those 
interested in liberal arts since | am begin 
ning to notice thet with the demand for en- 
filled 


up with dates for engineers thus causing the 


gvineers my entire calendar is getting 
companies who are interested in non-engi- 


neers to come too late in the season. 

23. Vd be the 
of trips my students are making to visit in- 
dustry to this 


end | would urge that all such visits be made 


concerned about number 


during the school year and 
during vacations or between semesters or at 
least on a day when the individual had no 
classes to meet 

24. I'd want to obtain as many articles of 
current interest on business firms as possible 
and | hope that through Fortune, 
Business Week, the Wall Street Journal, 


that some type of country-wide index on cur- 


would 


rent business articles could be established so 
that my library could arrange to obtain them. 
Perhaps the proposed National Placement Ad 
visory Council could take this on as one of 
their projects, 
25. | have been finding that the younger 
professors know the students more intimately 
than heads of departments whic h. ol course 
is only natural and, therefore, | would hope 
that the of the 
hie meet with 


talk with industrial people as they visit the 


younger members faculty 


would those who would and 


26. During the interview season. Ud audit 
the interview lists and | would call in any 
student who had more than ten interviews 


to find out how he was thinking and whether 
or not he was just shopping. 


External Service 


Now as to my external relationships and 


my dealings with other than the college 


Nor lf No 
family, | would attempt to accomplish the 


following: 


1. Vd be pretty firm with a company who 
at the last minute brought along two men 
instead of the one I had expected especially 
when all of my interview rooms are taken. 
Perhaps to impress upon this company that 
| do not particularly care for this I'd assign 
the two men to my smallest interview office. 

2. If walked 
off with my permanent records, | believe | 
might establish an interview date of May 20 
when he asks for a date next year, 


any company representative 


5. As a service to business, I'd try to space 
out my interviews for June men by beginning 
June interviews with the preceding Novem- 
her. 

1. I'd 


notices. 


reserve the right to re-draft) job 
Ive been examining some of them 
since being on this job and notice the use of 
words such as executive, management, profes 
sional, ete. / understand what the companies 
mean but the individual student is quite let 
down when he finds out that he is not going 
to be in one of these three categories on the 
first job. 
would 


Therefore, hope my re-draft 
the 


determine 


help students in 


self-screening 
to if they to 
telk to this particular company. 


themselves wished 
5. If a new reeruiter came to the campus 
| would talk to the first few 


that | could pass along some suggestions if 


intery lewees 


the interviews did not seem to be going right. 
6. | 


send to me men who knew the type of work 


would hope that companies would 


for which they were interviewing so that the 


student would know specifically what he 
would be doing rather than learning that 
‘we know we need men of your type in our 
company but [T can't tell you exactly what 


you would be doing.” 


7. In order to aid companies to combat et 


roneous statements and rumors that some 
times seem to get around a campus very 


quickly, P'd use my undergraduate placement 
council as a sounding board so that we could 
have the students obtain the right answers. 

8%. In my interview arrangements I'd send 


out a map of the campus. advise the company 


THERE’S A PLACE FOR YOU ON THIS TEAM! 


To alert and industrious voung men the Insurance 
North 


opportunity in 


{ 
“ALL Star 


America Companies offer an 
American business; an 
invitation to join a championship team. 

Phe North America Companies are leaders in the 
Property and Casualty Insurance industry. The 
parent company of the group the Insurance Com 
pany of North America, was founded in 1792 and 
is the Nation's oldest and largest stock fire and 
marine insurer, 

The goal of the North America Companies is to 
expand their insurance service to keep pace with 
the growing economy of the Country and the world 
Your opportunity lies in this expansion program 

The North Ameri a Companies offer you PLANNED 
fields of underwriting, 


SALARIED CAREERS in the 


NORTH AMERICA COMPANIES 


claims and adjustment, staff and service, and as 
field representatives In all cases, no selling is in 
volved. In each of these positions you will receive 


mntensive, ¢ rt training prior fo assuming 
diate and Your 
tunities will be limited only by your own initiative 


and ability 


interesting responsibility oppor 


Investigate a planned rewarding career with a 
Company, of outstanding reputation and finanesal 
strength, that has been performing a vital public 
service for over 160 years 

Full details 
Amenica Team may be obtained by writing to 
H. PAUL ABBOTT, DIRECTOR OF EDUCATION 

North America Companies 
1600 Arch Street, Philadelphia 1, Pa 


concerning you and Tut 


Insurance Company of North America 
Philadelphia Fire & Marine Insurance Company 
Indemnity Insurance Company of North America 
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of parking privileges and when he arrived I'd 


also make certain that he knew where to lo 


cate the washroom! 
9. Vd try to keep a record of interviewers 
to a point that those who continually ran over 


time on a 20-minute schedule, would have a 


10-minute or longer schedule the following 
year, 
10. As returning veterans came to my of 


fice, Pd try to impress upon them their moral 
obligation to check in with the company they 
were with prior to their entrance into service. 

ll. | helieve Vd look too kindly 


that company who asked that | refer return 


ing veterans to them but who is unwilling 
to take on non-veterans at the time of the 
campus Visit, 

12. P'd attempt to establish annual inter 


view dates with concerns in order to cut down 


on clerical work olhiee. 


1%. 


‘ 


im omy 


1 would suggest that firms visiting 
the re 
cently adopted by the Midwest College Place 


Association, 


my 


use standard interview form 


ment This too would relieve a 


great deal of clerical work in my operation 


14. | don't have a large budget and | can 
readily see that if | follow the practice of 
buying h h day for company repre 


sentatives, | would soon be out of funds and. 


therefore, | would have 


the 


every indis idual who 


comes to campus pay for his own lunch 


well as mine! 
15. All 

olhves 
papers with industrial people after which Ul 
he asked On 


olte | 


omy 


over 


understand in 


the until or pun 


out to dinner Occasion, l 


ain 
sure my wife would also like to go along 
since Pm sure she'll get a little tired of sitting 
home alone night after night 

16, Because of the manpower shortage in 
the country 1 would want to keep im very 
close contaet with my alumni ino military 
service and would concentrate on this parti 
ular yroup sine this is the most readily em 
ploy able 


17. Ud issue a list each vear as to the post 
raduation afhliation of each senior registered 


for plac ement 


Vor lf No. 3 

1%. Vd arrange with the local hotel or stu- 
dent union to block off a series of rooms since 
I know the rooms will be taken during the 
interview 

19, let 
ter about his experiences with his firm after 


season. 


I'd ask each senior to write me a 
he has been out of school six to nine months. 
This would help me in counseling men inter- 
Of course. Id make 


certain that any unfavorable comments would 


ested in various firms. 
not be discussed with students but would be 
considered at the time of the next company 
visit in order that | too could be squared away 


on what might just be a rumor. 


20. I'd discourage the giving of tests prior 
to the 


have tests given to men who appear to be 


interviews and would only want to 


likely candidates for the particular opening. 
21. 


us 
ing 


I'd be willing to attempt group meet 
al 
wished and believe | 


any time a company representative 


would recommend that 


such meetings be held at the conclusion of 
the interview schedule with those men who 


are espec ially interested, | would suggest that 
the interviewer. as he concluded each inter 
view. remind the student of the meeting and 


ask if it would be possible for him to attend. 


22. Hf I only had a few men for a com 
pany to see, | would call the company (col 
lect) and advise them so they could deter 


mine whether or not they wished to come. 


Where only five or 
schedule. | 


thing possible to arrange the schedules 


23. SIX men ippeared 


on an interview would do every 


sequence rather than to have one man appear 


for an interview at 9 and the next one at 
11:30 and the next one at 3 o'clock. 

24. | would discourage the interview “tech 
nique” of having two representatives from 
the same company talk to the student at the 
same time, 

25. Vd ask each company to give me a 
list of their alumni which would be avail 


able in my placement file and which would 
indicate to students the type of positions men 


hold in that company. 


26. Vd ask the firms to let me know theis 


interview schedule just prior to coming to 


How the Timken Company’s 


training program can 
help your engineering and 
metallurgy graduates 


ECAUSE no two college graduates 

are alike, the Timken Company 
does not have a stereotyped training 
program. Instead, it fits the training to 
the man—right on the job. 


A college graduate being trained in 
manufacturing and supervisory work 
starts by getting practical experience 
in manufacturing processes: green ma- 
chining work, heat treating, grinding, 
inspection and maintenance. Next, 
he spends three months in each of six 
grinding departments as an assistant 
foreman. He attends lectures on tech- 
nical subjects like metallurgy, engi- 
neering, time study and quality control 
—andonstaff subjects suchas personnel, 
accounting, sales, production require- 
ments and labor relations. 


Training plans for graduates special- 
izing in other fields follow the same 
general pattern, combining practical 
experience with lectures. The length of 
the training period depends on the 
trainee’s adaptability andthe company’s 
requirements at the time. 


The Timken Company has trained 
many college graduates who today 


occupy important positions in the com- 
pany. The value of the Timken Com- 
pany’s training and the opportunity for 
advancement can best be proved by this 
fact: 100% of the men in executive and 
supervisory positions—including the 
president of the company—have come 
up through the ranks. 

If your graduates want to do impor- 
tant work in an important industry, if 
they want a career that will give them 
the greatest possible degree of security 
and satisfaction, if they want a position 
where no limits are placed on ambition 
and progress, tell them about The 
Timken Roller Bearing Company. 

For more information on The Timken 
Roller Bearing Company, its training 
program and the 
employment possi- 
bilities for your 
graduates, write for 
your free copy of 
the booklet, “This 
is Timken”. The 
Timken Roller 
Bearing Company, 
Department JC, 
Canton 6, Ohio. 


THE TIMKEN ROLLER BEARING COMPANY 


TAPERED ROLLER BEARINGS ¢ ALLOY STEEL & SEAMLESS TUBING »« REMOVABLE ROCK BITS 
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my Campus in case | need to get in touch with 
them 

27. Vd make that as 


people came to my campus Vd inquire as to 


certain industrial 


thew participation in the Jou RNAL OF Corl 
Leck PLACEMENT and to inform them of the 
importance of supporting this nation-wide 


inagazine devoted to the placement field 


Conclusion 
While | ve been compiling the aloremen 
tioned ttems, mail and telegrams have been 


piling up and the telephone has heen rinivine 


constantly It appears now that this coming 


he the 


sitting im an 


recruiting season ts to higvest yet 


on a Wastepapel 


resigned to anteroom of 


basket during the next few 


months hecause firm will he tisitige 


ollice every day As it happens, | have so 


desk lo 


me by aireraft companies that there’s no room 


many airplane models on my sent 


to work and so now Pm hoping for a trophy 


Vou. 16 - No. 3 
case from some ofhice equipment company. | 
plan to lay in a big supply of headache pills: 
and, Ill ask the cigarette companies to fur 
nish me with samples of their products so 
! can use all the Zippo lighters Ive received. 
Finally, when the season is over. | plan to 
offered 


cerns to visit their place of business because 


accept every opportunity by con 


1 need to know more about them. 

If the reader will now allow me to take off 
my placement hat and revert to an industrial 
representative, | wish to add this. | am sure 
you appreciate that some of my comments 
have been made in a light vein, but | hope 
that many of the things | have said will be of 
assistance to those who are just entering the 
industrial recruiting and college placement 
field. The problems | have mentioned have 
heen in large part created by business and 
those of us in recruiting take off our hats to 
the placement profession for doing a tremen 


dous job under very trying circumstances. 


careers unlimited 


To the one who plans for the 
future, life insurance offers 
opportunities: 


V for service 

V for personal profit 

V for future financial 
security 


vit 


KANSAS CITY LIFE 
INSURANCE COMPANY 
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SLIDING DOWN THE WAYS af Grroton Conn. goes 
newest and fastest member of our underseas fleet. During welding 
Worthington heavy-duty turning rolls rotated the hull sections 


How the world’s first atomic sub was welded 


the USS Nautilus 


Welding the hull of the USS Nautilus, world’s first 
atone submarine presented a tough problem 

Submerged-arc automatic welding seemed to be ideal 
for the job. Question was—could you rotate the hull 
sections of the Nautilus to take advantage of this fast, 
high-quality welding method? 

Worthington’s answer to General Dynamics ¢ orpo 
ration’s Electric Boat Division, builder of the Nautilus, 
was the largest turning roll ever built 

The result? Welding of the Nautilus hull was accom 
plished m record-breaking time and cost less than 
originally estimated, Unchanged, the Worthington roll 


set-up is also being used in the construction of the 
nation’s second atomic sub, the USS Sea Wolf 

Turning rolls for submarines aren't all that Worth- 
ington makes. The long list of Worthington-designed 
Worthington-built equipment includes air conditioning 
units, construction machinery, compressors, Diesel en 
yines, steam power equipment ind, of course pumps 
of all kinds. For the complete story of how you can fit 
into the Worthington picture, write F. F. Thompson, 
Manager, Personnel and Training, Worthington Cdr 
poration, Harrison, New Jersey. You may be glad 
you did 


472568 


See the Worthington representative when he visits your campus 


WORTHINGTON 


See the Worthington 
Corperation exhibit in 
New York City. A lively, 
informative display of 
product developments 


for industry, business end 5, 
the home. Pork Avenue 


When you're thinking of a good job —think high—think Worthington 


AIR CONDITIONING AND REFRIGERATION - COMPRESSORS CONSTRUCTION EQUIPMENT ENGINES DEAERATORS INDUSTRIAL MIXERS 
LIQUID METERS - MECHANICAL POWER TRANSMISSION - PUMPS - STEAM CONDENSERS - STEAM-JET EJECTORS - STEAM TURBINES - WELOING POSITIONERS 


NORTH AMERICAN F.100 | 


ry. 
| hese planes are some of America’s 
—SS— newest, biggest, best setting new 
CONVAIR F-102 standards for speed, maneuverability, 


reliability 


Widely separated airframe engineer 
ing groups developed these record 


makers. Yet each plane has one vital 
feature in common 
——~| the engines are Pratt & Whitney 
DOUGLAS Aircraft's J-57 turbojets the most 
powerful production aircraft engines 
in the world! 
\\ Is it any wonder that so many young 
engineering graduates want to work for 
_—-— the world’s foremost designer of a 
craft engines? 
DOUGLAS 


AIRCRAFT 
‘ \ 2 Division of United Aircraft Corporation 


BOEING 707 

4 


ae 
\ 
iv 
' BOEING 6.52 fly 


REGIONAL NOTES 


The eventh 
Placement Association was held 
at Tulxa, Oklahoma The 
the features of the 


conference of the Southwest 
October 13 and 14 


following are 


annual 


notes on 
program 
Cetting 


Ready for Tomorrow 


Mr. John Post 

Manager of Industrial Relations 
(ontinental Oil Company 

Texas 

Introduced by 


Mir. R. R. Crow, 


Industrial Relations Department 


Assistant Manager 


Continental Oil Company 


and integration of young men inte 


dynamic situation 


remarks He 


ineusts ix the reflection of a 


said M Post in his opening 


reviewed 


the historical background that has preceeded this 
centul lt is the aftermath of the industrial reve 
lution. Our century is a turning point. Not material 


wealth and power, not ideas, alone, have brought 


us to this period of our development which may be 


identified a= the American character This is 4 


composite of mechanical ability, geographie and 
social mobility, material development, and the com 
petitive hich has brought about this accomplish 
hen ly this situation we find the paradox oft the 
desire for leisure and this composite of dynamic fac 
tor We find novelty side by side with standardiza 
lie In our century we see the convergence of tech 
nel 

In r era the importance of manpower is in 
creasingly significant. Money and capital are neces 
sul for our progress Credit, however, is more 
easily available than manpower The inte eration of 


the man into industry is of vital importance. The 


competition will require strong reeruiting programe 


and careful attention to the specif 
What are the 


grades and extra-curricular activi 


needs of a par 
ticular 


ties, and how important is each 


organization qualifications? 
imiportant are 
relatively 
The man’s technological education will be contin 
makes his 
obligation of the 
to build for his 


Management He 


ued as he transition into industry The 


company to give @ man a chance 


future must be accepted by all 


must have an opportunity for the 
blending of his personality without a feeling of loss 
of identity This is a type of internship under care 


ful coaching which requires from two to five years 


. . Southwest Meeting 


hie young man must understand that he coe thet 


necessarily move up at stated intervals 

In closing Mr. Post spoke of the vital importans 
of the spiritual factor in human relations He sail 
that we must not overemphasize getting along 
to the loss of the individual with unique ideas 


Why Deo So 
Jobs Within the 


Many Recent 
First Year? 


(,raduate 


Topic 


Change 


Moderator Mi K 
( arbide 


Company 


Mar jan 


and Carbon Chemica 


Texas City, Texas 


Members Mir. Morehead 
Sears Roebuck and Company 
Dalls, Texas 
Mi \ Langston 
Cities Service Oil Company 
Bartlesville, ‘Oklahoma 
Mr. J. M. Brooks 
North Texas State College 


Denton, Texas 


Mr. John Brooks gave a report on a survey of one 
whe had changed jobs during firet 
listed 


year after graduation. Inadequate salary was 


by 419: no room for advancement, 28% lo 


a better position, 19% the job offered no challenge 


other reasons, 50% 

Mr. Brooks 
preferred the 
Only 12% 
teresting matters re 


BHO of the 


their 


found that respondent 


second job te first employment 
other 


Brooks 


Among 


survey Mi 


preferred the first job 
vealed by the 


found that 45°) did not find job opportunities the 
same as explained during employment interview 
There were 31% who did not think that the first 
job utilized their college training The first job 


offered no challenge was reported by 2197, and 3% 
survey of the 


that they 


reasons \ 


19% 


other 
that 


pave employers rr 


vealed said would rehire these 


rr spondents 
Other 


tance of 


members of the panel stressed the 


with the 


discussing employee his progre 


potential as his training program moves along. Cer 


tain factors were recalled which disturb the employ 


ment pleture suc h as the trend of the times—hae it 


increased employment turnover during the last five 


years’ The matter of salary adjustments within 


divisions of a company can be a disturbing factor 
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Vr. Langston pointed out that there will be certain 
limitations within a particular organization on giving 
every man a suitable opportunity in any given period 
of time 

Hh. After luncheon on the firet day arrangements 
vere made to transport the group out to Wollaros 
Museum of the Frank Phillips Foundation at 
Sartlesville lated on a 5.000 acre ranch in the 
Wille. A barbecued buffalo meat dinner was 
erved to the group on the terrace overlooking the 
lake 

IV. On Friday morning, October 14, Dr. Ro S. Ube 
brock spoke about “The Role of the College Place 
ment Otheer Lhrbrock 1 Head of the Ke 


earch Department, Industrial Relations Division of 
The Procter and Gamble Company 

Dr. discussed the various relationships 
roles which place ment offeer 
He emphasized the communication line whieh are 
to be maintained if the placement offeer is to meet 


the need« of those whom he ser 
Dr. Lbrbrock discussed 
ocedures, 
lerminating an 


First, he can offer 


Second, th 


ome of the qualities of 


ood interviewing pr mentioned 


five of 


intervie 

appli mt a job 

interviewer 
tell 


qualification 


ean reject an appheant 


Third. Wwe interested 


further 


ean applic int that he 1 


in andl will give him 
consideration 

Fourth, Wwe 
history to 


hitth, We 


service of 


department of the 


may reler the man and personal 


mother company 


can “encourage the man inte 


going 


planning to enter graduate 


chool, to reapply at a later date 


hrbrock recommended that re search be clone 
into the patterns of employment interviews Hh 
thought that the results would improve the tech 
niques of the interviewer and provide the student 
with an opportunity to prepare for interviews 

Ihat there 1 1 growing interest in the use of 
election tests was another lope in Dr. hrbrock’« 
talk. He emphasized the wide differences in ability 
amd training which fhe believe exist Dr. Lhrbrock 
uguested that these tests would serve to improve 
the quality of education as instructional and coun 


eling needs are recognized 


\ (,roup meeting cheduled at 10 


were on 

ber 14 

The technical group were under the direction of 
John Fry, Employment Supervisor Tennessee Cas 
Transmission Company, Houston, Texas 

The non-technical group were leal by John (reer 
Personnel Coordinator, Magnolia Petroleum Com 
pany Dalla lexas 

The college placement offeers met with WwW. RK 


Horsley, Director of 
Mechanical College of 


Placement, Agricultural and 


Vol lt 
Vi. The luncheon address on October 14° was made 
by Mr. Sam B. Schneider, Service Director, Home 


KV OO Radio 


Schneider « 


and KVOO-TS 


address was char 


and Farm Department 
Pulsa, Oklahoma. Mr 


acterized by its reference to the agricultural indu 


try He spoke of the great needs of man. hunger 
and malnutrition. “Food production and 
are the two jobs to be accomplished said Mr 
Schneider. He pointed out that these two tasks could 
be accomplished by mechanization whieh could be 
used to raise the standard of living of our people 


Next, he said. give the other man an incentive t 
de a better job 

We have to realize our purposes to understand 
human desires These needs, he said, could be et 
through a philosophy of “help thy neighbor Mir 
Schneider reminded his audience that America i- 
built on that philosophy of serviee. He appealed 
for simplicity and understanding Mr. Schneider 
urged the group to state their objectives, to make a 
chowe We all have a choice he said No ome 


has the right to be average 


Vil. “A Look 

afternoon panel on Oetober 14 
Dean M.M 
College 


into the Future was the topic of 


Moderator Hargrove 
of Business 


\dministrat 


University of 


Members an Ml K 


colle ur oft 


ohmann 


Oklahoma A.& M 

Vice Dean EF. C. Burris 
School of Business 
Oklahoma A.& M 
Dean Criswell 
College of Liberal Art- 
I niversity of Tulsa 
Professor R. H. Dodd 


Head, De partment of ¢ hemica 
Engineering 


Oklahoma A.& M 


Dean Criswell emphasized the value of the liberal 
its background in human relations. He 


that the 


pointe 


broad education provides adaptability and 


reminded the conferees of the requirement — fre 


quently reiterated by industry for persons who 
understand the needs of the spirit 
In his remarks, Dean Burris made a number of 


suggestions which would sin plify the mechanics in 


volved in arranging interviews. He recommended 
first, that employers furnish clear, concise, job de 
scriptions; then general information about the com 
pany type of background and major desired; 
information about policies on hiring men subject 
to military service; and, finally, specific details aber 


the schedule of appointments 
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RCA, 
World Leader 
in Electronics, 
\ Opens the Future 
for Your Graduates 


To college and university place 


) 


for graduates and ment officers across the nation, 


RCA’s sincerest compliments on a 
vanced Degrees in job well done. Both college 


EE, ME, or Physics 

students and industry benefit through 

RCA has openings 
in Fundamental and 
Applied Research, 
Development and Design. 


the years from your skill in 


directing the right man to the right job. 


As always, you can count on RCA for 


all the cooperation we know how to give. 


Radio Corporation of America 
College Relations Dept. A-7C€ 
Camden 2, N. J. 
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Successful Careers 
with the 
McGraw-Hill Publishing Company 


McGraw-Hill is today’s largest pub- 
lisher of business and technical publi- 
cations—the third largest publishing 
organization in the country. Our 
growth continues upward because we 
deal in ideas which have to do with 
the work of the world. And, the world’s 
work is expanding each day. 

People are the mainstay of our 
business. We are continually seeking 
new talents and new ideas. We want 
people who will grow with us. 

For those with editorial ambitions 
and abilities, there are many oppor- 
thirty-six 


tunities on our business 


publications—both domestic and in- 
ternational. Our Book Company also 
requires editorial talent for the exact- 
ing, yet exciting, process of publishing 
books 

For men seeking non-editorial ca- 
reers, McGraw-Hill offers an excellent 
Advertising Sales Training Program. 
College men selected for this program 


receive thorough on-the-job training 
at our New York headquarters or one 
of our many district offices located 
throughout the United States. An- 
other vital part of our sales picture is 
the “‘college traveller’? who contacts 
leading colleges for our Book Com- 
pany. Other non-editorial jobs for 
college men and women come under 
these classifications: Art, Circulation, 
Accounting, Purchasing, 
Research, Economics and Promotion. 


Personnel, 


We have just published a 28-page 
brochure, CAREERS WITH THE 
McGRAW-HILL PUBLISHING 
PANY. It fully describes our sales and 
editorial opportunities; what qualifi- 
cations we look for; training programs; 
and other details. From it, you will 
also get a good idea of McGraw-Hill 
its history, future, organization, facil- 
ities, products, personnel policies and 
philosophy. 


Write us for““CAREERS...” Address: 
Director of Personnel, Department AC 


McGraw-Hill 


PUBLISHING COMPANY, INC. 
330 WEST 42nd STREET, NEW YORK 36, N. Y. 


WHAT'S YOUR 
QUESTION 


Letters from individual readers pose many the Electro Metallurgical Company has been 
questions and ideas which should be of interest to kind enough to provide us with an outline of 
a Here are some questions and thoughts received a training program which they operated re 
recently at their Niagara Works. With the 


thought that other companies may want to 


recently Let's have some answers OF course, we 


want your questions, ete foo, 


In answer to a letter which appeared in consider sessions of this kind and might be 
“What's Your Question?” (December, 1955) particularly interested in the details of such 
esking about training courses for recruiters. a program we are reproducing it below, 


First Day: 
8:00 A.M. Welcome to the Niagara Works 
H. R. Reacan, Wanager—Niagara Works 
Explanation of Purpose and Goals of Session 
C. R. Keesey, Assistant to Manager—I\ndustrial Relations 
8:30 A.M. Discussion of Total Requirements for 1956 
FE. R. Brows, Personnel Administrator 
10:00 A.M. A deseription and discussion of requirements in the General Engineering Ds partment and a 
tour of the Department's facilities 
O. H. Davow, Chiel Engineer 
12:00 Noon Lunch 
1:00 PM A deseription and discussion of requirements in the Metals Research Laboratories and a tour 
of the Laboratories’ facilities 
B. E. Manager— Metals Research Laboratories 
Db. Swan, Director of Research Metals Research Laboratories 


Second Day: 


6:30 A.M. A description and discussion of requirements and proposed training in the Sales Department 
and Technical Service and Development Laboratories 
H. M. Ricn, Vice-President 
9-40 AM \ description and discussion of requirements in the Metallurgical Department and a tour of 
the Denartment « facilities 
P. McVicker, Technical Director of Operations and Manager Metallurgical De partment 
12:00 Noon Lunch 


O) P.M. Interviewer training as related to the college-type interview 
R. Brows, Personnel Administrator 
C. R. Keenty, Assistant to Manager—\ndustrial Relations 
R. Vouk, Training Coordinator 
OO P.M. Medical Aspeets of Recruiting 
Dr. W. C. Rosents, Medical Supervisor— Niagara Works 
6:30 PM. Dinner Meeting 


Speak ers 
Our Company's Stake in College Recruiting 
Reacas, Vanager— Niagara Works 
College Reeruiting as Viewed by a Placement Director 
(,. Coennine, Coordinator of Placement, University of Wisconsin 


Third Day: 

8:00 AM The Mechanics of College Reeruiting 
R. Baows, Personnel Administrator 
(. R. Keenty, Assistant to Wanager—I\ndustrial Relations 
R. Vouk Training Coordinator 

12:00 Noon Lunch 

1:00 PM. UCC'’s Reeruiting Picture 
J. Merz, Assistant to Manager—\ndustrial Relations 


2:00 P.M. Small group conferences to summarize training session and answer all questions 


di 
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IN POWER... CONSTRUCTION... 


MANUFACTURING 


There’s Opportunity 
at ALLIS-CHALMERS 
for Your Graduates 


As one of the leading manufac- 
turers of equipment for the world's 
basic industries, Allis-Chalmers 
presents opportunities in many 
fields. 


The Allis-Chalmers Graduate 
Training Courses program offers up 
to two years of theoretical and prac- 
tical training in: 


Production 
Sales 


Research 
Engineering 


and covering a broad industry 
range including: 


Electric Power Agriculture 
Mining Steel Production 
Chemical & Atomic Energy 


Food Processing 


Get more information about Allis- 
Chalmers unique Graduate Training 
Courses from the Allis-Chalmers 
representative visiting your campus 
...or write Allis-Chalmers, Graduate 
Training Section, Milwaukee 1, Wis- 
consin. 


BASIC INFORMATION about Allis-Chalmers GTC 


THE COURSE—[istablished in 1904, it 
has been used as a model for industry 
since that time 


OPERATION — Maximum 24 months 

length and type of training is individu 
ally planned, Trainee is advised by com 
petent 
throughout training period. 


counselors who are available 


OPTIONS—'T'rainee selects his own pro- 
gram, developing his abilities in the di- 
rection his interests lead him. 


OBJECTIVES—Program is designed to 
put the right man in the right job and to 
develop men of management potential. 


RESULTS—Many members of Allis- 
Chalmers management team are gradu- 
ates of this course, 


Start on the Executive side of the 
desk...as a U.S. Army Officer 
in the Women’s Army Corps! 


An executive career and all that goes with it 
can be yours as an Army officer. Just look at 


the important benefits this career offers 
*% A challenging job of responsibility and 
decision 


%& The prestige and pay of a commissioned 
Army officer 


The chance for exciting foreign travel 


A 30-day paid vacation every year 


An officer's active social life 


The opportunity to serve your country 
while furthering your own careet 


And for some idea of how big, how important 
your executive job will be, consider some of 


the fields to which you may be assigned, 


PERSONNEL AND ADMINISTRATION 
INTELLIGENCE - INFORMATION AND EDUCATION 
CIVIL AFFAIRS AND MILITARY GOVERNMENT 
LEGAL AND LEGISLATIVE - COMPTROLLER 
PUBLIC INFORMATION 


This truly rewarding life can be yours now —not 


after several years of inching your way up the 
ladder. If you're a college senior you can apply 
today lor a top-level administrative career, Get all 


the details on your Opportunities as an Army offi 


cer. Clip and mail this coupon today 


THE ADJUTANT GENERAL, Department cf the Army 
Washington 25, D. C. 
Attn: AGSN-L 


Please send me further information on my career as an officer in 
the Women’s Army Corps 


Nome 

Address 

City Zone State 
College or University Major Date of Grad 


Lease seeeee== 


j 

— 
fl 


What do 


CHEMISTS 
PHYSICISTS 


do at SYLVANIA? 


Sylvania ia one of the important names in electronica 
America’s dynamic $10 billion-plus industry. Where do physiciata, 


chemiata and metallurgiata fit in’? Let's look at the record 


Working as a team, these Sylvania scientists pool their individual 


contributions to create new products. For example 


IW CHEMISTRY: Development of phosphors, semiconductors 
kinetics of gaseous reactions, ultrapure materials 


PHYSICS rays of metals show specific pattern for each material They are IN PHYSICS. Physical optics, electroluminescence. mass spectro 
edt ty ties Here sam tioned for careful analysis scopy, electron emission phenomena 


IN METALLURGY: Powder metallurgy and the investigation of 
pure metals and semi-conductors 


From research such as this have come Sylvania’s stacked 
ceramic tube, the pill-sized germanium transistor, traveling 
wave tubes, panelescent lighting, atomic reactor 


fuel elements, advanced weapons systems, and others 


Many Sylvania developments are still unreleased 
The public hears of them tomorrow the Sylvania team 


developed them yesterday) 


U pon graduation, you can take part in these exciting discoveries 


at Sylvania working and exchanging ideas with top men 


METALLURGY Rolling uranium strip for fabrication into fuel elements Strip 
will be cut te length and further processed before going to reactive coolant in your chosen field as a valued team member, learning by doing 


Assignments are as varied as your choice of 40 geographic 
os locations. And advancement comes naturally at Sylvania 
Sylvania also has attractive openings : ask the men who work there 
with similar opportunities for: 


Electrical Engineers Ceramic Engineers : Fine out about YOUR opportunity asa Chemiat 
Mechanical Engineers Glass Technologists Metallurgist or Physiciat at Sylvania... today 
Chemical Engineers Industrial Engineers ° 


why nat mate an appointment SYLVANIA 


through your College Placement Office 
to discuss your career with the Sylvania ° SYLVANIA ELECTRIC PRODUCTS INC 


representative when he visits your campus 1740 Broadway, New York 19, N. Y 


and 
METALLURGISTS 


Mr. KE. Craig Sweeten. Jr.. University of Pennsylvania. has asked to be relieved of his 
duties as Local Representative of the Executive Committee. Everett Teal. Place 
ment Director at Lehigh University. has been named to succeed him. 

Mr. sweeten has recently been named Director of Development at 
Penns\lyania and has relinquished his placement work. In his new 
position he will coordinate and direct the University’s fund-raising 
program. Mr. Sweeten’s contribution as a guiding force has been of 
inestimable value in the development of the JournnaL. He has served 
on its kxecutive Committee since the current organization was estab 


lished in LO50 


Following the publication of this issue of the JournaL, Mr. Robert T. Addis will relin 
quish his duties as Managing Editor. a position he has held for more than two years, to accept 


a position in the marketing organization of the Reynolds Metals Com 


pany in Louisville, Kentucky. His suecessor will be Mr. Robert I 
Herrick 


The members of the Executive Committee have accepted Mr. Addis’= 
is resignation with regret and wish to express their vratitude for the 
time. effort and intelligent imagination by which he has advanced 


both the cause and the content of the JOURNAL 


SHACKE! 


Sustaining WUembers those organizations making cash grants to the 
Journal to support its activities. Current Sustaining 


Members are: 


Industry 
American Viscose Corporation Eastman Kodak Company 
Armstrong Cork Company General Electric Company 
Atlantic Refining Company The Maytag Company 
Bethlehem Steel Corporation Reliance Electric and Engineering Company 
Carnation Company Scott Paper Company 
Connecticut General Life Insurance Co. Socony - Mobil Oil Company 
E. |. duPont de Nemours and Company Union Carbide and Carbon Corporation 


Regional Associations 


Eastern College Personnel Officers Southern College Placement Officers Assn. 
Middle Atlantic Placement Officers Assn. Southwest Placement Association 
Midwest College Placement Association Western College Placement Association 


a 

2 

+ 

ky 


GROWTH COMPANY 
GROWTH INDUSTRY 


With an eve to the future, Monsanto is 
secking scientists and technologists for the 
company's expanding Operations 


Monsanto is a young, ambitious, fast-growing 
company, We make some 500 different products 
for 56 different industries. Out of our research 
laboratories and manutacturing plants come 
soil conditioners, detergents, food phosphates 
petroleum and rubber chemicals, textile and 
pharmaceutical compounds, agricultural 
chemicals, styrene monomer, acrylonitrile, 
plastics of every kind—the list is pages long 
and will be longer next month. Half of ou) 
sales volume derives from products not even 


in existence a decade ago. 


Vonsanto has doubled in size every 5 years since 


1926, currently operating at an annual sales rate of 
S400) millton 


With headquarters in St. Louis, Monsanto 
operates 5 divisions with plants, laboratories and 
sales offices from coast to coast, trom Canada to 
the Gulf of Mexico. Monsanto overseas has 
branches or affiliates in 11] countries 


We are seeking technically trained people who 
want to build their professional futures with us in 
Research, Development, Engineering, Production 
Sales, Staff and Administration 


Where Creative Chemistry MONSANTO _ Works Wonders for You. 
CHEMICALS ~ PLASTICS | 
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Regional Placement Associations 


EASTERN COLLEGE PERSONNEL OFFICERS 


President, Ist Vice President 2nd Vice President, 
MISS RUTH HOUGHTON, PHILLIP J. BROCKWAY, MISS ALICE NORMA DAVIS, 
Barnard College, New York, N. Y. University of Maine, Orono, Me. Smith College, Northampton, Mass. 


Secretary, Treasurer, 

MRS. HOPE R. BROTHERS, PENNELL N, ABORN, 

Brown University, Virginia Drew Guidance Center, 
Providence, R. |. Boston, Mass. 


MIDDLE ATLANTIC PLACEMENT OFFICERS ASSOCIATION 


ent, Vice President, Secretary-Treasurer, 
MRS. GERALDINE M. WYATT, JOHN KIRKWOOD, MISS CORNELIA LADWIG, 
ovat Delaware, Rutgers University, West Virginia University, 
Newark, New Brunswick, N. J. Morgantown, W. Va. 


MIDWEST COLLEGE PLACEMENT ASSOCIATION 


President, Vice President, Secretary, Treasurer, 

DOUG SNIDER, DAVID ROBINSON, HELEN BARNES, MILDRED WEBBER 
Indiana University, DePauw University, University of lowa, University of Michigan, 
Bloomington, Ind. Greencastle, Ind. lowa City, lowa. Ann Arbor, 


ROCKY MOUNTAIN ASSOCIATION OF COLLEGE PLACEMENT OFFICERS 


President, Vice President, Secretary-Treasurer, 

B. KEITH DUFFIN, WILLARD EDWARDS, WARREN F, LEE, 

Brigham Young University, University of Colorado, University of New Mexico, 
Provo, Utah. Boulder, Colo. Albuquerque, N. M. 
SOUTHERN COLLEGE PLACEMENT OFFICERS ASSOCIATION 

President, Vice President Secretary: Treasurer: 
WILLIAM H. CATO, JOHNIE BRANCH, HOWARD H. LUMSDEN, MAURICE E. MAYBERRY, 
Virginia — Institute, Tulane University, University of Tennessee, University of Florida, 
Blacksburg, Va. New Orleans, La. Knoxville, Tenn. Gainesville, Fla. 
SOUTHWEST PLACEMENT ASSOCIATION 

President, Vice President, Secretary-Treasurer, 

MRS. JEAN JENKINS, HOYT WILLIAMS, B. H. AMSTEAD, 

Texas Technological College, University of Texas, University of Texas, 
Lubbock, Texas. Austin, Texas. Austin, 


UNIVERSITY COUNSELLING AND PLACEMENT ASSOCIATION (CANADA) 


President Vice President, Secretary-Treasurer, 
J. K. BRADFORD, T. L. HOSKIN, MRS. J. A. LOATES, 
University of Toronto, University of Western Ontario, Carleton College, 
Toronto, Ontario. London, Ontario. Ottawa, Ontario. 


WESTERN COLLEGE PLACEMENT ASSOCIATION 


President, Vice President, Secreta Treasur 

DR. ROBERT F. MENKE, VERA CHRISTIE, WALTER M, BRISTOL, JOHN Ww. ADAMS, 
Arizona State College, University of California, State College of Washington, University of California, 
Tempe, Ariz. Berkeley, Calif. Pullman, Wash. Los Angeles, Calif. 
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WHY SUGGEST A “JOB” 


New York Life Insurance Company pre- 
sents a plan which can be attractive to the 
graduate or alumnus who wants to be of 
service to the public and who wants to 
go into business for himself. 


WHEN CAREER OPPORTUNITIES 


PAY WHILE BEING TRAINED BY EXPERTS 


SETTING UP A BUSINESS WITH NO 
CAPITAL INVESTMENT 


CONTINUOUS TRAINING, SALES AIDS, 
SALES PROMOTION AND NATIONAL 
ADVERTISING SUPPORT 


AFTER 28 YEARS—A SUBSTANTIAL 
LIFETIME INCOME WITHOUT HAVING TO 
STOP WORK 


CAN BE OFFERED? 


FOR FULL DETAILS WRITE OR CONTACT 
ROBERT P. STIEGLITZ, C.L.U. 

Director of College Relations 

New York Life Insurance Company 

51 Madison Avenue, New York 10, N. Y. 


ONE OF THE LARGEST LEGAL RESERVE INSURANCE COMPANIES IN THE WORLD 
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